
Business Reporter: B2B brands  are gradually
embracing e-commerce to modernise their
operations

B2B buyers increasingly expect the same experience they get as consumers

LONDON, UNITED KINGDOM, October 23, 2023 /EINPresswire.com/ -- In an article published in

Business Reporter, Open SaaS e-commerce platform company BigCommerce shares the findings

from its Global B2B Buyer Behavior Report. The results reflect a continued blurring of lines

between consumer retail and B2B ecommerce trends. B2B buyers increasingly expect the same

experience they get as consumers: engaging mobile responsive sites, product and pricing

transparency and a frictionless checkout experience. In countries such as the UK, the US and

Australia, about three-quarters of buyers transact or purchase using online platforms, and

approximately 80 percent of B2B buyers make purchases online at least once a week. 

However, 47 percent of respondents still search the products they want to buy in catalogues, and

a bit less than half of them make their purchases in-store and in vendors’ warehouses, or from

sales representatives. Even though investing in e-commerce is paramount, buyers still value a

personal touch. B2B brands who can effectively arm their sales teams with the advantages of

online channels will have the most success in the coming years. What buyers prefer in online

purchases is that they can take their time to compare products and prices based on detailed

technical specifications, as well as peruse high quality imagery and customer reviews. On the

other hand, many of them regard inaccurate pricing and shipping costs as  pain points, followed

by slow  website loading times and difficulties contacting  customer support.

To find out more about the findings of BigCommerce’s report, read the article.
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About BigCommerce

BigCommerce (Nasdaq: BIGC) is a leading open software-as-a-service (SaaS) ecommerce

platform that empowers brands and retailers of all sizes to build, innovate and grow their

businesses online. BigCommerce provides its customers sophisticated enterprise-grade

functionality, customization and performance with simplicity and ease-of-use. Tens of thousands

of B2C and B2B companies across 150 countries and numerous industries use BigCommerce to

create beautiful, engaging online stores, including Ben & Jerry’s, Molton Brown, S.C. Johnson,

Skullcandy, Solo Stove, Ted Baker and Vodafone. Headquartered in Austin, BigCommerce has

offices in London, Kyiv, San Francisco, and Sydney. For more information, please visit

www.bigcommerce.com.

BigCommerce® is a registered trademark of BigCommerce Pty. Ltd. Third-party trademarks and

service marks are the property of their respective owners.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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