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Rising demand for recreational activities,

coupled with increasing disposable

income, drives growth of North America's

indoor entertainment market.

PORTLAND, ORIGON, UNITED STATES,

November 2, 2023 /EINPresswire.com/

-- Based on application, the arcade

studios segment contributed to more

than one-fourth of the North America

family entertainment centers market

revenue in 2020, and is anticipated to

dominate throughout the forecast

period.  This is due to the fact that

arcade games are essential

components of a well-developed FEC business. Moreover, they can create a strong following and

earnings for the fun center operator. The AR and VR gaming zones segment, on the other hand,

would portray the fastest CAGR of 10.8% till 2030. This is because AR & VR gaming zones provide

tremendous fun experiences. 

☛ Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/6335 

Rise in youth demographics, increase in number of malls, and continual launch of FECs drive the

growth of the North America family entertainment centers market. On the other hand, increase

in ticket prices and rise in popularity of home & mobile gaming restrain the growth to some

extent. However, surge in investments in new games and attractions is expected to create

lucrative opportunities in the industry. 

Impact of COVID-19 : 

➢ Almost 90–92% of destinations such as amusement park and arcades across North America

were under complete ban on dining at their restaurants. This, in turn, impacted the North

America family entertainment centers market. 
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➢ Also, policies such as stay-at-home led to sharp decline in revenue of FECs in North America. 

☛ For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/6335 

Based on revenue source, the entry fees & ticket sales segment accounted for more than one-

third of the North America family entertainment centers market share in 2020, and is expected

to rule the roost by 2030. This is attributed to the increase in number of innovative attractions

such as buy-one-get-one as well as complimentary entries for cinema, carousel, haunted house,

cyber world, archery, arcade, snooker center, bowling, splash pool, snow world, and thrill rides

provided by FECs. The food & beverages segment, however, is projected to register the fastest

CAGR of 10.7% throughout the forecast period. 

Based on geography, the U.S. garnered the major share in 2020, generating more than four-fifths

of the North America family entertainment centers industry, due to large-scale integration of

new technologies such as 3D technology and VR gaming. The region across Canada,

simultaneously, would manifest the fastest CAGR of 11.4% from 2021 to 2030. Constant increase

in middle-class population and surge in disposable income are the major factors that drive the

market growth in Canada. 

☛ Buy Now & Get Exclusive Discount on this Report:

https://www.alliedmarketresearch.com/north-america-family-entertainment-centers-

market/purchase-options 

Access the full summary at: https://www.alliedmarketresearch.com/north-america-family-

entertainment-centers-market-A05970 

What are the key technological and market trends shaping the market? 

Key technological and market trends shaping the market include AI and machine learning-driven

analytics, the shift towards privacy-centric data collection, the growth of mobile and IoT devices,

increased demand for real-time analytics, and the integration of web analytics with broader

marketing technology ecosystems to provide a holistic customer view. 

Leading Market Players: 

➢ Cinergy Entertainment Group 

➢ CEC Entertainment, Inc. 

➢ Disney 

https://www.alliedmarketresearch.com/request-for-customization/6335
https://www.alliedmarketresearch.com/request-for-customization/6335
https://www.alliedmarketresearch.com/north-america-family-entertainment-centers-market/purchase-options
https://www.alliedmarketresearch.com/north-america-family-entertainment-centers-market/purchase-options
https://www.alliedmarketresearch.com/north-america-family-entertainment-centers-market-A05970
https://www.alliedmarketresearch.com/north-america-family-entertainment-centers-market-A05970


➢ iPlay America 

➢ Main Event Entertainment 

➢ Bowlero 

➢ White Hutchinson Leisure & Learning Group, Inc. 

➢ Scene75 Entertainment Centers 

➢ SeaWorld Entertainment 

➢ Dave & Buster's, Inc. 

☛ Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/6335 

Similar Report: 

1. Family/Indoor Entertainment Centers Market   

2. Children Entertainment Centers Market   

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia 

If you have any special requirements, please let us know and we will offer you the report as per

your requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market. 

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients in making strategic business decisions and achieving sustainable

growth in their respective market domains. 

AMR launched its user-based online library of reports and company profiles, Avenue. An e-
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access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.
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