
Marketing Analytics Software Market Size is
projected to hit $14.3 billion by 2031, at a
CAGR of 13.9%

WILMINGTON, DE, UNITED STATES,

November 3, 2023 /EINPresswire.com/

-- According to a new report published

by Allied Market Research, titled,

“Marketing Analytics Software Market,

by Deployment Model, by Enterprise

Size, by Application, by Industry Vertical

: Global Opportunity Analysis and

Industry Forecast, 2022-2031". 

The marketing analytics software

market was valued at $3.9 billion in

2021, and is estimated to reach $14.3 billion by 2031, growing at a CAGR of 13.9% from 2022 to

2031.

Download Sample Report: https://www.alliedmarketresearch.com/request-sample/32069

Cloud segment to

experience the fastest

growth, owing to facilitate

real business value to

organizations through lower

expected costs & an

improved ability to focus on

innovation and

differentiation.”

Allied Market Research

Marketing analytics software encompasses tools and

processes that enable an organization to manage,

evaluate, and control its marketing efforts by measuring

marketing performance. In short, these solutions simplify

and optimize a business’s marketing strategies and

activities. Furthermore, the increasing use of social media

channels and the rising use of big data analytics boost the

growth of the global marketing analytics software market.

In addition, the incremental need to gauge customer

behavior positively impacts the growth of the market.

However, the high cost of deployment hampers the

marketing analytics software market growth. On the

contrary, growth in advanced technology such as 5G is expected to offer remunerative

opportunities for expansion during the marketing analytics software market forecast.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/marketing-analytics-software-market-A31619
https://www.alliedmarketresearch.com/request-sample/32069


Increasing use of social media channel and the rising employment of big data analytics boost the

growth of the global marketing analytics software market. In addition, the incremental need to

gauge customer behaviour positively impacts the growth of the market. However, the high cost

of deployment hampers the marketing analytics software market growth. On the contrary,

growth in advanced technology such as 5G is expected to offer remunerative opportunities for

the expansion of the marketing analytics software market during the forecast period.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/32069

Competitive Analysis:

The competitive environment of Marketing Analytics Software Industry is further examined in

the report. It includes details about the key players in the market's strengths, product portfolio,

Marketing Analytics Software Market share and size analysis, operational results, and market

positioning. It comprises the actions taken by the players to grow and expand their presence

through agreements and entering new business sectors. Mergers and acquisitions, joint

ventures, and product launches are some of the other techniques used by players.

Key Players:

Accenture

Adobe Inc.

Google Inc. 

Funnel.io

IBM Corporation 

Oracle Corporation 

Improvado Inc

SAS Institute Inc.

Tableau Software LLC 

Teradata Corporation and Many More

Region wise, the marketing analytics software market size was dominated by North America in

2021 and is expected to retain its position during the forecast period owing to, high social media

usage and the availability of high-speed internet services in the region. However, Asia-Pacific is

expected to witness significant growth during the forecast period, owing to the rapid

implementation of digital government initiatives in countries such as Singapore and China.

Buy Now: https://www.alliedmarketresearch.com/checkout-

final/0ddd9ca50af9f0645484e2793ff32a83

The global marketing analytics software market is expected to register high growth due to the

continuous need to penetrate the market more effectively and understand consumer demands

are expected to encourage organizations and institutions to adopt marketing analytics tools and

solutions are expected to drive industry growth. Thus, the increase in the adoption of marketing

analytics software, owing to its analytics platform is one of the most significant factors driving
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the growth of the market. With a surge in demand for marketing analytics, various companies

have established alliances to increase their capabilities. For instance, in October 2022,

GetintheLoop partnered with Thryv Holdings, Inc. to offer Thryv’s small business management

software to clients across the country. For instance, in October 2022, Accenture partnered with

Sitecore to help organizations accelerate response to market changes and better meet

customers’ evolving demands across content, experience, and commerce.

In addition, with further growth in investment across the world and the rise in demand for

marketing analytics, various companies have collaborated with increased diversification among

customers. For instance, in October 2022, Mercedes-Benz collaborated with Microsoft

Corporation to boost efficiency, resilience, and sustainability in car production.

Trending Reports:

Tracking-as-a-Service Market: https://www.alliedmarketresearch.com/tracking-as-a-service-

market-A11850

Cloud POS Market: https://www.alliedmarketresearch.com/cloud-pos-market-A11788

5G Enterprise Market: https://www.alliedmarketresearch.com/5g-enterprise-market-A11331

Project Portfolio Management Market: https://www.alliedmarketresearch.com/project-portfolio-

management-ppm-market-A10389

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports Insights" and "Business Intelligence Solutions." AMR has a targeted view to

provide business insights and consulting to assist its clients to make strategic business decisions

and achieve sustainable growth in their respective market domain.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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