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Online Dating Services Market CAGR To Be at
4.7% | $9,202.7 Million Industry Revenue | By
Allied Market Research

North America accounted for nearly
38.6% revenue share of the online dating
services market.
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EINPresswire.com/ -- According to a

new report published by Allied Market — [viritasb i

Research titled,"Online Dating Services g

Market by Services, Subscription and g
Demography: Global Opportunity
Analysis and Industry Forecast, 2018 - Online Dating Services

2025,"the global online dating services

market size was valued at $6,400

million in 2017, and is projected to reach $9,202.7 million by 2025, growing at a CAGR of 4.7%
from 2018 to 2025. In 2017, North America accounted for nearly 38.6% revenue share of the
online dating services market.
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Online dating service facilitates and creates platforms for its customers to find their significant
other based on various parameters that these service providers take into consideration. The
global online dating service market is segmented into services, subscription, demography, and
region.

With rise in internet penetration, increase in number of users has been witnessed on various
social media sites. Some of the social media sites such as Facebook, Twitter, YouTube, Instagram,
Tumblr, Snapchat, and others have witnessed significant surge in number of users from all
around the globe. Owing to this critical factor, various product and service providers strategize
on promoting their products and services on these social media platforms. Social media
marketing is one of the major strategies being adopted by various companies on imparting
awareness about their service offerings among target customers on social media channels.
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Majority of the customers, especially in their 20s, are reluctant to get into monogamous
relationship in this phase of life, since they consider various factors such their career or any
other extracurricular activities more important than getting into a long-term relationship. These
kind of customers find consensual, non monogamous relationship more satisfying, both
physically and psychologically. Thus, online dating services serve as an ideal platform for these
customers, facilitating casual dating to instant hookups. This has triggered the number of
audiences for various online dating services. Hence, in 2017, the millennial segment accounted
for 70% of the share in the global online dating services market.

Provision of services such as matchmaking, social dating, or casual dating drives customers to
sign up to social dating sites. However, some of the lucrative or customized services are limited
to customers who subscribe by paying certain amount. For unpaid customers, such services are
restricted to certain extend.

On the basis of services, the online dating services market is categorized into matchmaking,
social dating, adult dating, and niche. Matchmaking is a process where the services provider
facilitates the perfect match between two individuals, based on various factors such as
personality, behavior, and earning status. Social dating is predominantly a service targeting the
youth, where one can opt to get into long term or any kind of non monogamous relationship.
Niche dating consists of senior citizens or single parents as their target customers.

Based on subscription, the market is segregated into annually, quarterly, monthly, and weekly
subscription. Among these subscription plans, quarterly subscription is most preferred and
economical.
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plan for its target customers. Customers subscribe these online dating sites in the view of getting
access to various lucrative offers and services that are being provided by these sites. Owing to
higher rate of quarterly subscription among target customers, some major service providers
strategize by coming up with lucrative offers and discounts.

In terms of demographic, the market is bifurcated into millennial and baby boomers for online
dating services industry.
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+In 2017, based on services, the social dating segment accounted for around 35% share, growing
at a CAGR of 4.7% from 2018 to 2025.

* The matchmaking segment accounted for around 34% share, growing at a CAGR of 4.9% from
2018 to 2025.

*In 2017, based on subscription, the quarterly segment accounted for 34% of the market share,
and is expected to growth at the highest CAGR of 4.9%.

* Monthly segment has occupied around 31% share of the share, and is expected to growth at


https://www.alliedmarketresearch.com/purchase-enquiry/5212

the highest CAGR of 4.9%.

*In 2017, based on demographics, the adult segment accounted for 70% share and is expected
to growth at the highest CAGR of 4.9%.

*In 2017, based on region, North America accounted for a prominent market share, and is
anticipated to grow at a CAGRs of 4.5% throughout the forecast period.

* North America and Europe together accounted for about 71% of the total global online dating
services market in 2018, with the former constituting around 32%.
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eharmony, Inc.

Grindr LLC

Love Group Global Ltd.
Match Group, Inc.
Spark Networks SE
The Meet Group Inc.
Spice of Life

Zoosk Inc.
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> Mergers and acquisitions should be well-planned by identifying the best manufacturer.

> Sort new clients or possible partners into the demographic you're looking for.

> Suitable for providing dependable and high-quality data and analysis to assist your internal
and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations
can intervene.

> To increase and grow business potential and reach, develop and plan licencing and licencing
strategies by finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise effective counter-
strategies to acquire a competitive edge.

> To develop effective R&D strategies, gather information, analysis, and strategic insight from
competitors.
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Online Entertainment Market

Online Coaching Market

Adult Entertainment Market https://www.alliedmarketresearch.com/adult-entertainment-
market-A74829

Dating Services Market https://www.alliedmarketresearch.com/dating-services-market
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Wilmington, Delaware. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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