ﬁPREsswiRE

SUPLMNT is on a Mission with their Hydration
Meets Culture Campaign

PLAYBOOK MG.

The brand is excited to announce the
launch of its Hydration Meets Culture
campaign and the unveiling of new colors
for fall.

NEW YORK, NY, USA, November 16,

2023 /EINPresswire.com/ -- Jairus

Morris, a dynamic black entrepreneur,

has made it his mission to educate

urban communities about the '
importance of hydration. He founded

the insulated water bottle company
SUPLMNT to address the issue head-on

and provide a positive influence. The
brand is excited to announce the

launch of its Hydration Meets Culture

campaign and the unveiling of new

colors for fall.

SUPLMNT

SUPLMNT's superbly designed
products are made with thick stainless
steel and innovative double-wall
vacuum insulation that keeps drinks
cold for up to 24 hours or hot for up to
12 hours. With its eye-catching designs,
the insulated water bottle brand
[@suplmnt] has become a symbol of
hydration, embraced by trendsetters
and enjoyed by regular people daily. In
addition to a spectrum of colors to suit
every taste, SUPLMNT offers
customization options, including
straws that add a unique flair to an
exceptional product.



http://www.einpresswire.com
https://suplmnt.com/
https://www.instagram.com/suplmnt/

These features and the brand's commitment to community well-being make SUPLMNT more
than just a water bottle - it's a statement of style, sustainability, and social responsibility. The
Hydration Meets Culture campaign mirrors the company's mission and vision. "Growing up in
New Jersey, no one taught me, nor anyone around me, the importance of drinking water. It
wasn't until later in life that | realized the health issues plaguing my friends and family were due
to poor diet and hydration," Morris shares.

Commuting to work, at the gym, or taking a vacation - these bottles are ideal for staying
refreshed on the go. Beyond the style and functionality, SUPLMNT is proud to be
environmentally conscious and hopes to reduce plastic waste and inspire people worldwide to
take action. By investing in a SUPLMNT bottle, consumers make a statement, make a difference,
and make hydration part of their routine.
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