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The global Tourism Source Market is projected
to reach $1.1 trillion by 2032,growing at a
CAGR of 6.6% from 2023 to 2032

In-depth analysis of the tourism source
market segmentation assists to determine
the prevailing market opportunities. MARKET | CE

'OPPORTUNITIES AND FORECAST,

2023-2032

PORTLAND, 5933 NE WIN SILVERS
DRIVE, UNITED STATES, November 16, Tourism source market s expected
2023 /EINPresswire.com/ -- Increased p e
outbound tourism is a result of
increased exposure to different
cultures, traditions, and lifestyles
globally thanks to the globalization of
media and the internet. The
emergence of low-cost airlines and
cost-effective alternatives like package
deals and low-cost lodging has also
increased travel accessibility, enabling
a wider spectrum of people to travel fueling an increase in outbound tourism.

Growing at a CAGR of 6.6%
(2023-2032)

The global Tourism Source Market Size was valued at
$599.4 billion in 2022, and is projected to reach $1.1
trillion by 2032, growing at a CAGR of 6.6% from 2023
to 2032.

According to a new report published by Allied Market Research, titled, “Tourism Source Market,"
The Tourism Source Market Size was valued at $599.40 billion in 2022, and is estimated to reach
$1113.1 billion by 2032, growing at a CAGR of 6.6% from 2023 to 2032.

Traveling to other locations for pleasure, recreation, or business is referred to as tourism. It
entails travelling to and taking in a variety of locations, points of interest, and cultural landmarks
outside of one's normal milieu. A wide variety of activities can be included in tourism, including
sightseeing, exploring natural landscapes, participating in adventure sports, learning about other
cultures, attending local events, or just unwinding at resorts or vacation spots.

Travelling for fun or leisure is referred to as tourism, as is the administration, management, and
promotion of tourists and their activities. People moving to nations or locations outside of their
typical environment for personal, business, or professional reasons is a social, cultural, and
economic phenomenon.
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The rise of travel and tourism to unique destinations has shown significant resilience globally.
Iceland, Kenya, Palau, and Nepal are the Tourism Source Market Trends hotspots in unique eco-
tourism destinations across the globe. Nepal witnessed a monumental 24% increase in travelers
in 2018 recording about 1,173,072 travelers at the end of the year. Similarly, Kenya's 2018 tourist
arrivals increased by more than 37% crossing the two million mark. Furthermore, countries, such
as Costa Rica, Galapagos Islands, and Panama, are now becoming cynosure for eco-tourism.
Ethiopia has performed competently in the last few years by focusing on niche Tourism Source
industry in contrast with the country’s historical, natural, and cultural tourism assets. Wildlife
tourism, birdwatching, coral reefs, and pristine undisturbed natural areas such as Amazon
forests, have attracted travelers to the third world countries across the globe.

Accessibility may be restricted, lodging options and standards may suffer, the Tourism Source
Market Growth of tourist attractions may be constrained, and safety issues may arise. Tourists
may have trouble getting where they're going if their destination is inaccessible, the public
transit infrastructure is inadequate, or there is limited access to an airport or a port. A lack of
hotel rooms may result in poor quality or expensive lodging, which will lessen the appeal of the
location. The general appeal of the place may suffer from a lack of infrastructure to support
tourist attractions like parks, museums, or cultural hubs. Additionally, poorly maintained
infrastructure, such as roads and bridges, might endanger the safety of visitors and prevent
them from traveling to the area, lowering Tourism Source Market Demand.

The demand for tourist services has significantly increased because of the increase in travelers’
desire to travel to new locations domestically and abroad, as well as the culture of participating
in recreational activities. As a result, a rise in demand is anticipated in the tourist source market
during the forecast period.
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The rise in local and international tourism to national parks, historical sites, and cultural events is
indicative of this trend. For instance, there has been a rise in desire among travelers in recent
years to discover lesser-known locations and off-the-beaten-path experiences, such as
ecotourism, adventure tourism, and cultural immersion activities. As a result, new tourism-
related goods and services have been created to meet the needs of these niche markets,
growing the tourism sector. Furthermore, the popularity of social media has made it simpler for
individuals to share their travel tales, encouraging others to set out on similar journeys.

The tourism source market is segmented into booking channels, tourist types, and regions. By
booking channel, the market is classified into websites, mobile applications, travel agencies, and
others. The market is categorized into solo, group, and others depending on tourist type.

Region-wise, the Tourism Source Market Analysis is subdivided into
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* North America (the U.S., Canada, and Mexico),

+ Europe (UK, Germany, France, Italy, Spain, Russia, Sweden, Netherlands, Denmark, Poland, and
Rest of Europe),

* Asia-Pacific (China, Japan, India, Australia, South Korea, Thailand, Malaysia, Singapore,
Indonesia, New Zealand, and Rest of Asia-Pacific), and

* LAMEA (Brazil, Argentina, South Africa, Saudi Arabia, Egypt, UAE, and Rest of LAMEA).

Key Market Players:-

* TUI Group,

* Vueling Airlines SA,

+ Italia Trasporto Aereo S.p.A.,
* Delta Air Lines, Inc.,

+ Booking Holdings, Inc.,
* TripAdvisor LLC,

* Iberia Express, S.A.,

* Ryanair Group,

+ Expedia, Inc.,

* Airbnb, Inc.
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Key Benefits For Stakeholders

* This report provides a quantitative analysis of the market segments, current trends,
estimations, and dynamics of the tourism source market analysis from 2022 to 2032 to identify
the prevailing tourism source market opportunities.

« The market research is offered along with information related to key drivers, restraints, and
opportunities.

+ Porter's five forces analysis highlights the potency of buyers and suppliers to enable
stakeholders make profit-oriented business decisions and strengthen their supplier-buyer
network.

* In-depth analysis of the tourism source market segmentation assists to determine the
prevailing market opportunities.

* Major countries in each region are mapped according to their revenue contribution to the
global market.

+ Market player positioning facilitates benchmarking and provides a clear understanding of the
present position of the market players.

+ The report includes the analysis of the regional as well as global tourism source market trends,
key players, market segments, application areas, and market growth strategies.
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+ Casinos Market
https://www.alliedmarketresearch.com/casinos-market-A15186

* Cycling Tourism Market
https://www.alliedmarketresearch.com/cycling-tourism-market-A06847

* B2B Travel Market
https://www.alliedmarketresearch.com/b2b-travel-market-A10615
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