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PRZM LAUNCHES AN EMPOWERING NEW
CAMPAIGN FOR PROACTIV

Next-Gen Focused Agency Joins Forces
With Top Heritage Skincare Brand
Encouraging Consumers to Embrace their
True Selves and their Real Skin Journey

NEW YORK, NEW YORK, USA,
November 18, 2023 /
EINPresswire.com/ -- Culture-first next-
gen creative communications agency
PRZM is collaborating with leading
skincare brand Proactiv on an
ambitious new campaign that boldly
re-introduces the renowned 28-year-
old skincare brand to a new generation
while reengaging its core cross-
generational customers who have
been with the brand from the start.
The “On My Pro Journey” campaign
centers the consumer as the hero of
their own skincare journey —
encouraging audiences to celebrate
progress, not perfection. The campaign
speaks directly to the new school of
skincare and acne-care, continuing to
build trust and engage customers
wherever they might be on their
skincare journey.

2020s .

PRZM Campaign for Proactiv Reengages Core Cross-
Generational Customers

Proactiv’s “My Pro Journey” campaign
spot was broadcast during the final
game of the MLB World Series on Fox
TV and garnered 225M+ impressions
according to iSpot TV metrics. The
campaign will continue to roll-out through 2024 with more national broadcast spots, social-first



http://www.einpresswire.com
http://www.helloprzm.com
http://www.proactiv.com

videos, photography, display and meta

ads. PRZM partnered with independent
production studio Los York on creative

elements of the campaign.

Collaborating with Proactiv's marketing
team on the campaign’s strategic
direction, messaging, and content
development, PRZM tapped into a
custom brain-trust of next-gen peers
with skincare issues who also helped
inform strategy and provide insights.
The agency leverages a network of over
1K+ next-gen contributors in over 20
countries who contribute their
expertise and experience ensuring that
ideas, creative solutions and
recommendations are speaking with
target audiences, not just to them.

PRZM Co-Founder and Lead Strategist Laurence Milstein said: “It's been so rewarding tapping
into the nostalgia and emotional connection with this legendary brand and helping usher in this
next chapter of Proactiv, while continuing to embrace the loyal customers who have been with
the brand since its earliest days.”

“Gen Z and now Gen Alpha are redefining skincare, and the journey looks a bit different across
generations,” said PRZM Co-Founder and Brand Director Liz Toney. “This new approach is a
natural evolution for Proactivand a wonderful opportunity for us as Storytellers.”

ABOUT PRZM

PRZM is a social-first creative communications agency helping brands move at the speed of
culture. We create content and strategy for a generation of digital natives and consumers that
crave connection, entertainment and authenticity. Our social-first content, partnerships, and
campaigns have reached over 60B+ views and helped brands grow from zero to 500K+ followers
organically. From viral TikToks to game-changing insights — think of us as your next gen
partners-in-crime helping you authentically engage audiences at the intersection of culture,
impact and media. For more information visit helloprzm.com.

Liz Toney
PRZM
liz@helloprzm.com

This press release can be viewed online at: https://www.einpresswire.com/article/669481919
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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