
Geomarketing Market Factors that Can
Increase Demand is Projected to Reach $78.9
Billion by 2031 | CAGR of 21.5%
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December 4, 2023 /EINPresswire.com/

-- According to a new report published

by Allied Market Research, titled,

“Geomarketing Market, by Offering

(Software, Service), by Deployment

Mode (On-premise, Cloud), by Location

Type (Indoor, Outdoor), by Enterprise

Size (Large Enterprises, SMEs), by

Industry Vertical (BFSI, IT and Telecom,

Retail and ECommerce, Travel and

Hospitality, Construction and Real-

Estate, Automotive and Transportation,

Others): Global Opportunity Analysis

and Industry Forecast, 2021-2031" 

The geomarketing market size was valued at $11.4 billion in 2021, and is estimated to reach

$78.9 billion by 2031, growing at a CAGR of 21.5% from 2022 to 2031.

Download Sample Report: https://www.alliedmarketresearch.com/request-sample/10280

Geomarketing involves delivering the right message to the right person in the right location. This

marketing concept uses location data to deliver its messages to the most relevant audience at

the right time. The key to geomarketing is the use of targeting and segmentation. In this case,

marketers are segmenting by geographic location and then targeting consumers inside of that

boundary. 

Furthermore, growing investment in digital marketing compared to conventional marketing and

increasing demand for location-based intelligence are boosting the growth of the global

geomarketing market. In addition, enhance customer targeting with the help of AI, Location

analytics, and big data positively impacts the growth of the market. However, legal concerns &

data privacy threats and lack of skilled operators are hampering the market growth. On the

contrary, high demand for mobile computing and treading social media is expected to offer

http://www.einpresswire.com
https://www.alliedmarketresearch.com/geomarketing-market-A09915
https://www.alliedmarketresearch.com/request-sample/10280


remunerative opportunities for expansion of the market during the forecast period.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/10280

Competitive Analysis:

The competitive environment of Geomarketing Industry is further examined in the report. It

includes details about the key players in the market's strengths, product portfolio, Geomarketing

Market share and size analysis, operational results, and market positioning. It comprises the

actions taken by the players to grow and expand their presence through agreements and

entering new business sectors. Mergers and acquisitions, joint ventures, and product launches

are some of the other techniques used by players.

Key Players:

Adobe, Cisco Systems, Inc.

CleverTap

ESRI

Galigeo

Google LLC.

HYP3R, Inc.

IBM

Microsoft 

Oracle

PlotProjects

Qualcomm Technologies, Inc.

Saksoft

Salesforce, Inc.

Software AG

Telefonaktiebolaget LM Ericsson 

Xtremepush and Many More

Region wise, the geomarketing market forecast was dominated by North America in 2021 and is

expected to retain its position during the forecast period, owing to the growing adoption of

location-based services in various sectors such as retailing, manufacturing in North America

region. However, Asia-Pacific is expected to witness significant growth during the forecast period,

owing to adoption of advanced technologies and continued innovations in the location-based

services play a vital role in driving the growth of the market in this region.

Buy Now: https://www.alliedmarketresearch.com/checkout-

final/fe3a4945f4b59b07e5d8ad0a93147c82

The outbreak of COVID-19 has led to the large-scale transfer of sales from physical stores to

digital stores, leading to large scale data usage by consumers of various sectors. Organizations

are keeping up with their technology enhancement and investment to engage customer in times

https://www.alliedmarketresearch.com/purchase-enquiry/10280
https://www.alliedmarketresearch.com/press-release/geomarketing-market.html
https://www.alliedmarketresearch.com/checkout-final/fe3a4945f4b59b07e5d8ad0a93147c82
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of panic buying and stay at home guidelines at global level. Organizations have succeeded in

keeping productivity declines at minimal, with businesses providing all the essential

infrastructure and technology support to their customers by adopting advertising and marketing

strategies through digital media. Such factors have led to organizations adopting more

geomarketing solutions leading to growth of the Geomarketing Industry.

Market Dynamics and Transformations

Economic Downturn Analysis: Impact of Recession in 2023

Pandemic's Influence: Impact of Covid-19 Pandemic

Market Evolution: Recent Developments in the Market with Key Players Announcements

Trending Reports:

Airline Technology Integration Market: https://www.alliedmarketresearch.com/airline-

technology-integration-market-A31392

Software Defined Perimeter Market: https://www.alliedmarketresearch.com/software-defined-

perimeter-market-A53609

Communication Platform-as-a-Service (CPaaS) Market:

https://www.alliedmarketresearch.com/communication-platform-as-a-service-cpaas-market-

A47370

Refurbished and Used Mobile Phones Market:

https://www.alliedmarketresearch.com/refurbished-and-used-mobile-phones-market-A53443

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports Insights” and “Business Intelligence Solutions.” AMR has a targeted view to

provide business insights and consulting to assist its clients to make strategic business decisions

and achieve sustainable growth in their respective market domain.
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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