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Breaking Barriers: Clapper's Journey to
$10,000 in Breast Cancer Awareness
Donations

Clapper successfully wrapped up its Breast Cancer Awareness campaign with 13,000 attendees and
generated over $10,000 through a diverse set and initiatives.

DALLAS, TX, USA, December 4, 2023 /EINPresswire.com/ -- Clapper, the leading social media
platform for Gen X and Y, has successfully concluded its Breast Cancer Awareness (BCA)
campaign, solidifying its position as a charity leader in the tech space. With a robust series of
events and initiatives, Clapper has raised awareness and fostered a sense of community and
support among its users.

Clapper's month-long Breast Cancer Awareness campaign has undeniably exceeded
expectations, marking a resounding success in fostering community engagement and
philanthropy. With an impressive turnout of 12,555 attendees at the BCA Live events, the
campaign captured the attention and support of a substantial audience. The generosity of the
Clapper community shone through with a staggering 90,080 in-app donations through Live gifts,
showcasing the platform's ability to mobilize its users for a meaningful cause. Additionally, the
collaboration with six in-app creators exemplifies the unity and collective effort that defined the
success of this campaign, positioning Clapper as a trailblazer in leveraging social media for
positive change.

In addition to donations from its users, Clapper committed a substantial $10,000 donation to
breast cancer causes through its charitable arm, Clapper Cares, further solidifying its dedication
to making a tangible impact.

Key Highlights of the Campaign:

Creator Panel: Clapper hosted a poignant creator panel where platform creators affected by
breast cancer bravely shared their personal experiences, shedding light on the challenges they
faced. This open dialogue aimed to inspire and inform the community.

Livestream Gifts: Introducing a groundbreaking feature, Clapper launched innovative technology
with Livestream gifts that allowed creators and users to donate while supporting their favorite
influencers. Creators received their usual cut, while Clapper allocated its profits from the gifts to
a substantial company-wide donation.

Partnership with EBeauty: Clapper joined forces with EBeauty, a charity and community support
network for women undergoing or recovering from cancer treatments. Clapper invited key


http://www.einpresswire.com

executives from EBeauty to an intimate Livestream where they discussed their mission and
experiences. This collaboration allowed Clapper to connect with a wider audience and further
emphasize its commitment to addressing the needs of its community. The partnership also
expanded EBeauty's reach, introducing them to a new audience of donors and BCA advocates.

Virtual Benefit Concert: In a grand finale, Clapper hosted a virtual benefit concert, expressing
gratitude to its users for their unwavering support in spreading the message of early breast
cancer detection. The concert served as a celebration of unity, hope, and shared journeys.

Key Contributions to the Health Conversation:

Open Discussions: Clapper facilitated open discussions through Radio panels, allowing users to
engage in meaningful conversations about health and breast cancer.

Expert Engagement: Livestreams with EBeauty featured experts in the field, providing valuable
insights and information about breast cancer, its detection, and prevention.

Safe Space Creation: Clapper prioritized creating a safe space for individuals affected by breast
cancer to share their stories, fostering a sense of support and understanding within the
community.

Fundraising Success: Clapper users demonstrated their commitment to making a difference by
contributing 90,000 donations towards breast cancer through Livestream gifts.

Clapper's Breast Cancer Awareness campaign not only achieved its goals but surpassed
expectations, showcasing the platform's dedication to positively impacting its community. By
combining entertainment with purpose, Clapper has set a new standard for social media
engagement and philanthropy.
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