
Scenario in North America Region for
Emergency Food Market Size | $6,142 Million
Value | CAGR of 2.1% | Says AMR

WILMINGTON, NEW CASTLE, DELAWARE , UNITED STATES                   , December 8, 2023

/EINPresswire.com/ -- Global Emergency Food Market Size was valued at $5,169 million in 2017,

and is projected to reach $6,142 million by 2025, growing at a CAGR of 2.1% from 2018 to 2025.

In 2017, the North America sector accounted for nearly 45.0 % of the emergency food market
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Top 10 Key Players:-

The key players profiled in this report include the key

companies profiled in the report include Nestle S.A., Kraft

Foods Group Inc., General Mills Inc., Kellogs, Conagra

Brands Inc., PepsiCo, The Coca-Cola Company, Del Monte

Foods Inc., CHB, and Princes Limited.

The global emergency food market is segmented into product type and region. Based on product

type, the market is divided into ready to eat meals, protein or fruit bar, dry cereal or granola,

peanut butter, dried fruit, canned juice, non-perishable pasteurized milk and infant food.

Over the past four decades, the consumption rate of food products that requires minimal time

for preparation has been on the rise especially in economically developed countries.

Government of economically developing or under developed regions have been taking active

steps on providing basic necessities to the part of population thriving in regions enduring

various uncertain climatic conditions. This has resulted in demand for various emergency food

products from the governments end which could cater to the rising needs and requirements of

the people living in such regions. Several macro-economic factors have influenced the market of

such emergency food products such increase in workforce participation rate, decline in prices for

various convenience food products, and rise in per capita income of consumers, especially in

North America, Europe, and Asia-Pacific which has eventually driven the emergency food
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industry by values sales.

Talk to our Analyst @ https://www.alliedmarketresearch.com/connect-to-analyst/5235

Emergency food products play a crucial role in the defense sector. Army personnel are posted in

war zones, where there is low access to food and water. In such situations, army personnel are

forced to carry food and beverages on emergency basis. Thus, emergency food products such as

dried fruits and ready-to-eat meals cater to their requirements. As a result, army sector is

considered as the prime customer of the emergency food market forecast.

The emergency food product provides a wide range of product portfolio which caters to the

varying needs and requirements of target customers. However, the penetrations of such

products are low especially in economically undeveloped countries. In African nations, region

experience uncertain climatic conditions due to which there is higher need for emergency food

product. However, the distribution channel in these regions are low.

Inquire @ https://www.alliedmarketresearch.com/purchase-enquiry/5235

According to the World Health Organization (WHO), there are approximately 10 million

nongovernmental organizations (NGO) around the world. Helping, supporting, and providing

basic amenities (food and clothing) to the poor and needy is one of their key roles. Some of the

major NGOs have strategized on merging with emergency food suppliers to cater to the needs of

these people. Availability of preprocessed food is anticipated to reduce cooking time and provide

better & quick service to these consumers. Thus, collaboration with NGOs is anticipated to boost

the demand for ready meals, thereby supplementing the emergency food market growth.

Buy this Report (236 Pages PDF with Insights, Charts, Tables, and Figures) @

https://www.alliedmarketresearch.com/checkout-final/bc6c723ea9ec438f423e4ae876e8a2c3

Key Findings of The Emergency Food Market:

>In 2017, based on product type, the non-perishable pasteurized milk segment accounted for

around 20.0 % of the emergency food market share, growing at a CAGR of 1.7% from 2018 to

2025.

>Over the forecast period, peanut butter segment is expected to gain faster traction, growing at

a CAGR of 2.8% between 2018 to 2025.

>In 2017, North America accounted for 45.0% of the emergency food market share growing at

CAGR of 1.8% from 2018 to 2025.

>In North America, Canada is expected to witness higher growth rate in terms of value sales over

the forecast period.

>Asia Pacific region is expected to witness significant growth in the emergency food market over

the forecast period growing at a CAGR of 3.6% from 2018 to 2025.
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