
Europe Fast Fashion Market: Changing
Fashion Preferences and Increasing Online
Apparel Sales Driving Revenue Growth

CALIFORNIA, UNITED STATES, December 11, 2023 /EINPresswire.com/ -- Fast fashion refers to

high-fashion clothing designs that move quickly from the catwalk to stores to meet new trends. It

allows consumers to buy clothes at affordable prices that are trendy yet low cost. Fast fashion

clothing is mainly worn for short time periods and is replaceable.

According to Coherent Market Insights study, The Europe Fast Fashion market size was valued at

US$ 41.93 billion in 2023 and is expected to reach US$ 69.56 billion by 2030, grow at a

compound annual growth rate (CAGR) of 7.5% from 2023 to 2030

Market Dynamics:

The growth of the Europe fast fashion market is primarily driven by increasing online purchases

of fashion clothes and footwear among consumers. Europe has witnessed rising internet and

smartphone penetration in recent years. Online platforms offer a wide variety of products at

discounted prices and the convenience of home delivery. Additionally, fast fashion brands focus

on utilizing affordable raw materials and optimize supply chain to reduce time to market,

thereby keeping prices low. They study fashion trends on social media to design clothes that

match current trends. This allows customers to stay updated with the latest fashion styles at

lower costs.

Get Sample Copy of the Report @ https://www.coherentmarketinsights.com/insight/request-

sample/6472

The major players operating in the market include:

➱ Mango

➱ Forever 21

➱ River Island

➱ Peacocks

➱ Topshop

➱ Zara

➱ Bershka

➱ Inditex
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➱ H&M

➱ Primark

➱ C&A

➱ Stradivarius

➱ Pull&Bear

➱ Oysho

➱ Massimo Dutti

➱ Uterqüe

➱ Lefties

➱ Arket

➱ New Look

➱ Next

Europe Fast Fashion Market Segmentation:

By Product Type:

➱ Apparel

➱ Accessories

➱ Footwear

➱ Others

By End User:

➱ Men

➱ Women

➱ Children

➱ Unisex

By Price Range:

➱ Low

➱ Medium

➱ High

By Distribution Channel:

➱ Online

➱ Offline

➱ Others

Market segment by Region/Country including:

- North America (United States, Canada and Mexico)

- Europe (Germany, UK, France, Italy, Russia and Spain etc.)

- Asia-Pacific (China, Japan, Korea, India, Australia and Southeast Asia etc.)

- South America (Brazil, Argentina and Colombia etc.)



- Middle East & Africa (South Africa, UAE and Saudi Arabia etc.)

Driver: Increased Social Media Exposure and Marketing Campaigns Drive Demand for Latest

Fashion Trends in Europe

With increasing popularity and usage of social media platforms like Instagram and Facebook,

fast fashion brands can directly market their latest collection and fashion trends to young

customers. They promote short product lifecycles and constant new arrivals through targeted

digital ads and influencer marketing on these platforms. This helps create aspirational demand

for being up to date with the latest trends. European consumers, especially millennials and Gen

Z, are heavily influenced by these social trends and want to stay current. Fast fashion brands

leverage this psychological factor well to drive repeated impulse purchases.

Driver: Affordable Pricing and Accessibility Drives Volume Sales for Fast Fashion Brands Across

Europe

European consumers have become increasingly price-conscious post the economic slowdown

after 2008. Fast fashion addresses this need well through extremely low prices starting as low as

5-10 euros for basic apparel and accessories. Their supply chain efficiencies and lower

manufacturing costs allow them to undercut even the mainstream fashion brands. This

affordability coupled with massive retail footprint across all major cities ensures easy

accessibility. Consumers can satisfy their fashion needs and desires without burning holes in

their pockets. No wonder fast fashion now dominates the share of wallet of average apparel

spending across Europe.

Request for Customization @ https://www.coherentmarketinsights.com/insight/request-

customization/6472

Opportunity: Personalization and Customization presents an Avenue for Growth and Customer

stickiness

While fast fashion thrives on trend-led constant new arrivals, consumer interest in more

personalized, unique apparel is on the rise. This provides an opportunity for fast fashion brands

to also offer customization and made-to-order options for certain styles and products. Allowing

consumers to customize simple aspects like colors, prints, monograms etc online or in-stores

can engage them in a more memorable experience beyond basic replenishment shopping. It

also gives customers control over having clothes tailored exactly to their aesthetic tastes. Those

offering such personalized services may see higher customer loyalty, word-of-mouth, and wallet

share in the future.

Trend: Focus Shifting to Experiential Retail and Omnichannel Integration across Europe

With e-commerce growth and rising customer expectations, fast fashion players are
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differentiating physically through innovative in-store experiences beyond traditional apparel

displays. Retail concepts featuring lifestyle zones, interactive tech, personalized styling services,

cafe bars etc attract footfalls. Omnichannel integration allowing order online for in-

store/curbside pickup, immediate delivery, buy online return in-stores etc is a must to leverage

the best of physical and digital worlds. Brands experimenting with such blended shopping

journeys will take lead. Overall, fast fashion retail is transforming from being just a transaction to

becoming an experience in the race to capture European customers.

Restrain: Increased Environmental Concerns and Sustainability Driven Regulation May Impact

Growth

There is growing public sentiment and regulatory scrutiny around the enormous environmental

impact of fast fashion's linear "take-make-dispose" business model. Issues around pollution from

microfibers, massive amounts of textile waste ending up in landfills each year, and the non-

renewable resources consumed are coming under the lens. Recent documentaries and

campaigns have also highlighted the poor working conditions and human rights records at some

supplier factories. European regulators are considering mandates around using more

sustainable materials, improving recyclability of clothing, and enforcing ethical manufacturing

standards. If unchecked, this may negatively impact consumer perception and purchasing habits

over the long run.

Buy Now @ https://www.coherentmarketinsights.com/insight/buy-now/6472

Frequently Asked Questions (FAQs):

➱ What are the key factors hampering growth of the Europe Fast Fashion market?

➱ What are the major factors driving the global Europe Fast Fashion market growth?

➱ Which is the leading component segment in the Europe Fast Fashion market?

➱ Which are the major players operating in the Europe Fast Fashion market?

➱ Which region will lead the Europe Fast Fashion market?

➱ What will be the CAGR of Europe Fast Fashion market?

➱ What are the drivers of the Europe Fast Fashion market?
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