
Exploring the Challenges of Marketing Faith-
Based Schools

Tips to help advertise a private faith-based school

Discover challenges in marketing faith-

based schools: misconceptions, academic

concerns, and finding the right balance of

religiosity.

WASHINGTON, DISTRICT OF

COLUMBIA, USA, December 20, 2023 /EINPresswire.com/ -- A recent incident during a school

tour at an Episcopal school shed light on the unique challenges that faith-based educational

institutions often face in marketing and attracting mission-appropriate students.

All independent schools

encounter universal &

specific challenges & selling

points. However, faith-based

schools face added layers of

complexity in attracting &

enrolling best-fit students.

”

Trevor Waddington

During the tour, a visitor expressed surprise upon learning

about the school's Halloween parade, exclaiming, "You

have a Halloween parade? You celebrate Halloween!? I

thought this was a Christian school." This encounter

emphasized the need for faith-based schools to address

misconceptions and develop effective marketing strategies

to attract the right students.

All independent schools, including faith-based ones,

encounter universal and specific challenges and selling

points. However, faith-based schools typically face added

layers of complexity that require a keen strategy to attract and enroll mission-appropriate

students.

Misconceptions are a significant hurdle for nonsecular schools. When parents search for schools

online and encounter names like "Saint" or "Hebrew," they may jump to conclusions:
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Enrollment marketing agency

- All Hebrew schools are Orthodox.

- All schools named for a Saint are

Catholic.

- You have to be Muslim to attend an

Islamic school.

In reality, many faith-based schools

accept students from various faiths

and backgrounds. Mary Worthington,

Assistant Director of Communications

at an Episcopal girls' school in

Richmond, Virginia, stated, "St.

Catherine’s School welcomes voices

from all religions and respects the

dignity and humanity of all people."

She cited an example of welcoming a

Cantor from a local Synagogue to mark

the Jewish High Holidays, emphasizing

inclusivity.

Marketing Advice: Consider two campaigns: one for religious education seekers and one

emphasizing other programmatic strengths for non-practicing families. Encourage prospective

students to visit and experience your school's unique atmosphere.

Addressing academic concerns is essential, especially for families who fear a diminished focus

on academics due to religious elements. The Cambridge School in San Diego, California,

integrates Christian values into student learning, enhancing their connection to the material.

Dr. Mary Helen Immordino-Yang, Professor of Education at the USC Rossier School of Education,

emphasizes that emotional connections to subjects can enhance critical thinking and

engagement.

Marketing Advice: Address academic concerns in FAQs, create video content illustrating the

connection between personal values and lessons, and write informative blogs highlighting the

rigorous academic environment.

"How religious is your school?" is a critical question for faith-based schools. Parents may hesitate

to enroll if they perceive a school as too religious or not religious enough. Effective

communication is vital in such cases.

Miriam Stein, Founder and Chief Strategist at Saddlerock Strategies, and former director of

admission at Charles E. Smith Jewish Day School (CESJDS) in Rockville, Maryland, noted the

challenge of communicating the right balance.

https://www.youtube.com/watch?v=yo5h_gl20UY


Marketing Advice: Stay true to your school's values and focus on attracting value-aligned

students. Clearly communicate your school's approach to faith and education to avoid

dissatisfaction.

Lake Country Christian School in Fort Worth, Texas, provides an excellent example of

unapologetically embracing faith and foundational beliefs while achieving robust enrollment of

value-aligned students.

In conclusion, marketing faith-based schools requires addressing misconceptions, academic

concerns, and the perception of religiosity. Developing tailored marketing strategies that

resonate with your school's mission and values is key to attracting the right students.

Trevor Waddington
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