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Asia Fashion Ecommerce Market to Reach US$
985 Billion by 2030: CoherentMI

Asia Fashion Ecommerce Market is
Estimated to Witness High Growth Owing

to Rising Smartphone Penetration. 253, I I E RE N T M 5
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vee’ a

BURLINGAME, CA 94010, UNITED
STATES, December 26, 2023
/EINPresswire.com/ -- Asia Fashion
Ecommerce Market is estimated to
value at US$ 521 Billion in the year 2023, and is anticipated to reach a US$ 985 Billion by 2030,
with growing at a CAGR of 9.5% during forecast period 2023-2030.

Asia Fashion Ecommerce Market

The Asia Fashion Ecommerce Market comprises online fashion retail platforms that allow

customers to browse and purchase variety of branded and
“ personalized fashion products such as apparel, footwear,
bags and accessories from the comfort of their homes.
Ecommerce platforms are enabling fashion brands and
retailers to directly engage with a large consumer base
across different countries in Asia.

Asia Fashion Ecommerce
Market is estimated to value
at US$ 521 Billion in the year
2023, and is anticipated to
reach a US$ 985 Billion by
2030, with growing at a

CAGR of 9.5% during 2023- . ' .
2030." The Asia Fashion Ecommerce Market is expected to

CoherentM| witness significant growth over the forecast period owing
to rising adoption of smartphones and growing

Market Dynamics:

penetration of internet. It is estimated that nearly 60% of the Asian population will have
smartphones by 2023. Easy access to internet and round-the-clock availability of various fashion
products on ecommerce platforms is driving the growth of online fashion retail industry across
countries like China, Japan, India and South East Asian nations. Moreover, ecommerce retailers
are offering competitive prices, exclusive deals and faster delivery which is encouraging more
customers to prefer online platforms over brick-and-mortar stores for fashion shopping.

For More information click here: https://www.coherentmi.com/industry-reports/asia-fashion-
ecommerce-market
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The Rising Middle Class Population is Driving Asia Fashion Ecommerce Growth

The fast growing middle class population in Asia is one of the key drivers for the growing fashion
ecommerce market. Countries like China, India, Indonesia and other Southeast Asian countries
are witnessing a significant rise in disposable incomes of people as economic conditions
improve. This has led to an increase in spending on non-essential products and luxury items like
apparel and fashion accessories. Young working professionals and millennials form a large
chunk of this rising middle class and they prefer shopping online given the convenience it offers.
Ecommerce companies are leveraging this demographic dividend by offering a wide range of
domestic and international fashion brands at attractive prices online.

Increased Smartphone and Internet Penetration is Fueling Online Shopping Boom

Another major growth catalyst for Asia fashion ecommerce has been the exponential increase in
smartphone and internet users in the region over the past few years. Countries like China, India,
Indonesia, Vietnam and Philippines have witnessed significant growth in smartphone adoption
as devices become more affordable. Higher internet penetration through affordable data plans
is also driving more people online. This has made ecommerce more accessible to a large
consumer base. Fashion retailers are utilizing this increase in digital connectivity by optimizing
their sites and apps for mobile to drive traffic and sales from this digital-first consumer
segment.

Strict Counterfeit Laws Pose Challenges for Market Growth

While the Asia fashion ecommerce market holds enormous potential, one of the major restraints
is the prevalence of counterfeit and fake products. Countries like China are known sources of
duplicate branded apparel and accessories. However, strict intellectual property laws and
regulations in place pose challenges for genuine fashion ecommerce companies as well as curb
the rampant sale of counterfeit goods online. This regulatory environment increases compliance
costs and Hit to Brand Image if Caught Selling Fake Products. This can damage brand trust and
equitybuilt over years. It restricts the type of inventory mainstream ecommerce players can
source and sell.

Buy this premium report now (Discount Up to 25%) @ https://www.coherentmi.com/industry-
reports/asia-fashion-ecommerce-market/buyNow

Live Streaming Provides a Huge Opportunity for Engaging Customers

Live streaming has emerged as one of the biggest opportunities for Asia's fashion ecommerce
market. Platforms like Twitch, YouTube and Facebook live are increasingly being used by
influencers and brands to host live try-on hauls, tutorials and reviews. Customers can engage in
real-time through chat features while watching new collections and get their questions answered
instantly. This cultivates discovery, social interaction and most importantly, trust in the brand.
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Ecommerce companies are investing heavily in live streaming and influencer marketing
campaigns to replicate the offline retail experience online through an interactive medium. If
leveraged well, live streaming can influence purchase decisions in a unique way.

Sustainability is Becoming an Important Trend in Asian Fashion Ecommerce

With rising environmental concerns, sustainability has become an important trend influencing
buyer preferences and business practices across industries including fashion ecommerce.
Consumers in Asia, especially millennials and Gen Z, pay close attention to a company's eco-
credentials like use of recycled/organic materials, green certifications, and sustainable packaging
solutions. Ecommerce platforms are introducing filters and labeling to help users identify
sustainable brands easily. Companies too integrate sustainability into their value chain from
procurement to last-mile delivery. Those aligning with this important consumer trend will be
better poised to attract conscious customers in the long-run.

What are the key data covered in this Asia Fashion Ecommerce Market report?

1] Market CAGR throughout the predicted period

2] Comprehensive information on the aspects that will drive the Asia Fashion Ecommerce's
growth between 2023 and 2030.

3] Accurate calculation of the size of the Asia Fashion Ecommerce and its contribution to the
market, with emphasis on the parent market

4] Realistic forecasts of future trends and changes in consumer behavior

5] Asia Fashion Ecommerce Industry Growth in North America, APAC, Europe, South America, the
Middle East, and Africa

6] A complete examination of the market's competitive landscape, as well as extensive
information on vendors

7] Detailed examination of the factors that will impede the expansion of Asia Fashion
Ecommerce vendors

Read the complete market research report here: https://www.coherentmi.com/industry-
reports/asia-fashion-ecommerce-market

Benefits of Purchasing Asia Fashion Ecommerce Report:

- Analyst Support: Get your query resolved by our expert analysts before and after purchasing
the report.

- Customer Satisfaction: Our expert team will assist with all your research needs and customize
the report.

- Inimitable Expertise: Analysts will provide deep insights into the reports.

- Assured Quality: We focus on the quality and accuracy of the report.

Top Questions Answered in this Report:
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* What factors are impeding the growth of the Asia Fashion Ecommerce Market?

* What are the primary drivers fueling the growth of the Asia Fashion Ecommerce Market?

* Which segment stands out as the leading component in the Asia Fashion Ecommerce Market?
* Who are the key players actively participating in the Asia Fashion Ecommerce Market?

* Which region is poised to take the lead in the Asia Fashion Ecommerce Market?

* What is the projected CAGR for the Asia Fashion Ecommerce Market?

About Us:

At CoherentMI, we are a leading global market intelligence company dedicated to providing
comprehensive insights, analysis, and strategic solutions to empower businesses and
organizations worldwide. Moreover, CoherentMl is a subsidiary of Coherent Market Insights Pvt
Ltd., which is a market intelligence and consulting organization that helps businesses in critical
business decisions. With our cutting-edge technology and experienced team of industry experts,
we deliver actionable intelligence that helps our clients make informed decisions and stay ahead
in today's rapidly changing business landscape.
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