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Published by TNR, The Niche Research

Global Pet Food Market to Witness
Robust CAGR Of 5% (2023 - 2031),
Projected to Reach Valuation of US$
142.1 Bn By 2031

WILMINGTON, DELAWARE, UNITED

STATES, December 27, 2023 THE NICHE RESEARCH
/EINPresswire.com/ -- The global pet

food market has witnessed substantial

growth and evolution over recent

years, indicating a significant shift in

consumer behavior and the relationship between humans and their beloved animal
companions. According to recent study conducted TNR, The Niche Research, the pet food market
is projected to continue its upward trajectory, reaching new heights in the foreseeable future.

The pet food market's growth is attributed to several factors, including:

Increasing Pet Ownership: A surge in pet adoption and ownership worldwide has propelled the
demand for high-quality and specialized pet food products.

Focus on Health and Wellness: Pet owners are increasingly conscious of their pets' health and

are opting for premium, nutritious food options that cater to specific dietary needs and age-
related requirements.

Get Sample Copy of the Report

Innovative Product Offerings: Manufacturers are continually introducing innovative and diverse
pet food options, including organic, grain-free, and functional foods, aligning with the evolving
preferences of pet owners.

Emerging Trends and Market Dynamics: Global Pet Food Market:

*+ Plant-Based and Alternative Proteins: The rise of plant-based and alternative protein sources in


http://www.einpresswire.com
https://thenicheresearch.com/request-sample/?report_id=5938

pet food caters to the increasing demand for sustainable and environmentally friendly options.

« E-commerce and Online Retailing: The convenience and accessibility of online shopping have
led to a surge in pet food purchases through e-commerce channels, offering consumers a wide
array of choices and delivery convenience.

* Personalization and Customization: Customized diets tailored to specific pet needs, such as
age, breed, and health conditions, are gaining traction among pet owners seeking individualized
nutrition for their furry companions.

Speak to our analyst in case of queries before buying this report

Crowning Canines: How the Dog Food Segment Took the Lead in 2022's Global Pet Food Market

In 2022, the dog segment unequivocally asserted its dominance within the global pet food
market. This particular segment exhibited remarkable strength and held a significant share of
the market, surpassing other segments in terms of consumer demand and market size. The dog
food segment's prominence stemmed from various factors, including the sheer population of
dogs as popular companions across diverse regions, the heightened focus on canine health and
nutrition, and the availability of a wide array of specialized and premium dog food options.

One of the primary drivers behind the dog segment's dominance was the enduring bond
between humans and their canine companions. Dogs have historically held a special place in
households worldwide, evolving from mere pets to cherished family members. This emotional
connection has spurred a growing emphasis on providing the best possible nutrition for dogs,
reflecting in increased spending on premium and specialized dog food products.

Moreover, the pet food market witnessed a surge in innovations tailored specifically for dogs,
ranging from breed-specific formulas to age-appropriate diets, addressing various health
concerns and dietary preferences. This diverse product offering catered to the evolving needs
and preferences of dog owners, thereby solidifying the segment's dominance within the global
pet food market.

Asia-Pacific Poised for Pet Food Market Dominance: A Projections Triumph

The Asia-Pacific region is on a trajectory to assert its dominance in the global pet food market
over the forecasted period, backed by several compelling trends. Rapid urbanization across
countries like China, India, and Japan has been instrumental in elevating disposable incomes
among the burgeoning middle-class populace. This increase in affluence has, in turn, led to a
significant uptick in spending on pet care products, particularly premium pet food market
options.
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A noteworthy shift in cultural attitude towards pet ownership has been observed, fostering a
deeper bond between individuals and their animal companions. This shift has resulted in a
considerable surge in the pet population throughout the region. Consequently, there's a parallel
increase in the demand for high-quality, specialized pet food products, fuelled by a heightened
awareness of pet health and wellness among owners. Moreover, the convenience and
accessibility of e-commerce have revolutionized consumer habits in the Asia-Pacific region. The
pet food market has experienced a notable surge in online purchases, offering consumers an
extensive array of choices and the convenience of doorstep delivery. This trend has significantly
contributed to the region's pet food market expansion and is expected to continue driving
growth over the forecasted period.

Global Pet Food Market Competitiveness:
ALPHIA

Champion Petfoods

Fold Hill Foods Ltd

Freshpet

General Mills

Hill's Pet Nutrition, Inc

KLN Family Brands (Tuffy’s Pet Food)
Mars

Merrick Pet Care

NATURE'S VARIETY

Nestle Purina

SCHELL & KAMPETER, INC.( Diamond Pet Foods)
Simmons Foods, Inc.

Sunshine Mills Inc.

The J.M. Smucker Company

Wellness Pet Company

Other Market Participants
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Global Pet Food Market Segmentation Analysis

By Pet Type

Dogs

Puppy

Adult(1+ years)
Mature(/+ years)
Senior(11+ years)
Cats

Kitten

Adult(1+ years)
Mature(7+ years)
Senior(11+ years)
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o Fish
o Birds
o Others

By Type
o Medicated
o Non-Medicated

o)
o Dry

o Semi- Moist
o Fresh

o Baked

o Others

By Distribution Channel

Online

Manufacturers Website
E-commerce website

Offline

Supermarket and Hypermarket
Retail Stores

Veterinary Clinics and Hospitals
Others
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By Region

o North America (U.S., Canada, Mexico, Rest of North America)

o Europe (France, The UK, Spain, Germany, Italy, Nordic Countries (Denmark, Finland, Iceland,
Sweden, Norway), Benelux Union (Belgium, The Netherlands, Luxembourg), Rest of Europe)

o Asia Pacific (China, Japan, India, New Zealand, Australia, South Korea, Southeast Asia
(Indonesia, Thailand, Malaysia, Singapore, Rest of Southeast Asia), Rest of Asia Pacific)

o Middle East & Africa (Saudi Arabia, UAE, Egypt, Kuwait, South Africa, Rest of Middle East &
Africa)

o Latin America (Brazil, Argentina, Rest of Latin America)
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