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Alina Burnard, Lattice Labs' new Director of
Retail Relationships, to unveil a Gamified
Retail Digital Ecosystem

NEW YORK CITY, NEW YORK, UNITED
STATES, January 10, 2024
/EINPresswire.com/ -- Lattice Labs has
announced the appointment of Alina
Burnard as the Director of Retail
Relationships, who will be Lattice Labs’
vision of blockchain in retail—the
completion of the first comprehensive
proof of concept digital white label for LATT I C E
retail ecosystems. This unique platform
promises to improve the relationship
between retail brands and their
customers, offering an immersive and
gamified experience.

LABS

This proof of concept underscores the
company's commitment to implement
the advantages of blockchain for the
retail industry. Under the leadership of
blockchain expert CEO Bijan Burnard,
Lattice Labs aims to reshape the way brands interact with their customers.

A New Era of Retail Engagement.
Developed by Lattice Labs this unique digital ecosystem will allow retail brands to easily bridge
the gap between the virtual and physical worlds of their products.

Lattice Labs has appointed Alina Burnard as director of retail relationships with the goal to start
signal a new era of retail engagement, where the relationship between brands and their
customers will be taken to the next level.

This new digital ecosystem offers several benefits for the retail sector:
1. Enhanced Transparency: Blockchain's immutable ledger ensures transparency throughout the
supply chain, allowing consumers to trace the journey of products from source to shelf.


http://www.einpresswire.com
https://latticelabs.io/who-we-are.html

2. Counterfeit Prevention: With blockchain, brands can effectively combat counterfeiting by
verifying the authenticity of products, assuring customers of the genuineness of their
purchases.

3. Customer Engagement: Blockchain enables brands to create loyalty programs, reward
schemes, and personalized experiences that foster stronger connections with customers.

4. Supply Chain Efficiency: Through smart contracts and real-time tracking, blockchain optimizes
supply chain operations, reducing costs and delays.

5. Data Security: Blockchain technology enhances data security, safeguarding customer
information and transactions.

Gamified User Experience Points.

Central to this new platform is the concept of gamified user experience points. Users are
rewarded as they engage with the brand, creating a dynamic and interactive relationship with the
brands they love. This approach encourages continuous participation and fosters a deeper
connection between consumers and retail labels.

Collectible Luxury Tokens.

This new retail digital ecosystem also introduces retail branded tokenized products. These digital
tokens represent a diverse array of products from different collections. Users have the
opportunity to collect these tokens, creating a virtual portfolio of coveted retail items. This novel
approach enhances user engagement and opens up new avenues for interaction and brand
loyalty.

Interactive Journey Seeking.

The platform also offers an interactive journey-seeking experience. Users can embark on quests,
discover new products, and immerse themselves in the captivating narratives woven around
retail brands. This immersive storytelling strategy aims to transport users into the heart of the
brand experience, making luxury retail an adventure rather than just a transaction.

Fulfilling Passionate Journeys.

Lattice Labs is deeply committed to fulfilling users' passionate journeys within the realm of retail
brands. Through this platform, users can explore, engage, and create experiences that resonate
with their unique desires and preferences. It's an opportunity to bring dreams and passions to
life in the world of retail.

Presenting to Industry Titans.

The new Head of Retail Relationships at Lattice Labs, Alina Burnard, will be the bearer of this
extraordinary proof of concept. During the spring and summer season of 2024, she will present
the platform to some of the most influential names in the retail industry. The Richemont Group,
LVMH, Estée Lauder Companies, Kering Group, and Luxottica Group will be in attendance.

This presentation is poised to be a pivotal moment in the marriage of luxury retail and
blockchain technology. The industry titans in attendance will recognize the potential of Lattice
Labs' digital ecosystem to advance the luxury retail landscape. With its gamified experience,



collectible luxury tokens, and immersive journey-seeking capabilities, this platform aims to set a
new standard for the luxury retail experience.

Speaking to the media, the spokesperson of Lattice Labs said “ Completion of the first complete
proof of concept for a retail digital ecosystem is a testament to innovation in the blockchain era.
As Alina Burnard prepares to showcase this groundbreaking platform, we anticipate that it will
herald a new era where luxury brands and technology converge, offering customers
unprecedented experiences and connections with the world of high-end retail. The fall and
winter season of 2023 will undoubtedly mark a transformative moment in the luxury retail
sector, and Lattice Labs stands at the forefront of this exciting journey.”

Learn more about Lattice Labs at: https://latticelabs.io
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