
SBRnet Acquired by Neil Schwartz

SBRnet is a Leading Provider of Sports Data for the

Academic and Commercial Markets

Neil Schwartz, Industry Marketing

Research Veteran acquires SBRnet, a

leading data provider to academia and

businesses.

BOCA RATON, FL, UNITED STATES,

January 17, 2024 /EINPresswire.com/ --

SBRnet, Inc. is excited to announce that

Neil Schwartz has acquired complete

ownership of the company from Mark Sullivan. SBRnet is the only provider of the Sports Market

Analytics online platform, which is dedicated to offering data for the sports business. The

platform provides insights into various topics related to sports, such as sports participation,

sales of sports equipment, footwear, and apparel, and SBRnet's Exclusive Annual study of Sports

SBRnet has great sports fan

data focused on answering

some of the most

challenging questions for

sports marketers, brands,

teams, and leagues.”

Neil Schwartz

Fans.

Currently, over 260 colleges and universities, along with

leading marketing/advertising, leagues, and teams, use the

annual study of sports fans that is focused on 19

professional, college, and minor league sports, covering 65

separate categories of data.  

Schwartz will continue to oversee the day-to-day

operations and ongoing business activities for the Sports

Market Analytics Data platform that is exclusively available on SBRnet. According to Schwartz,

"Mark and I have enjoyed working together to develop and promote the SBRnet service."

Additionally, they are introducing some new categories in the annual study of sports fans that

are focused on women's sports. Moreover, this year's study includes a series of questions

centered on sustainability and related topics.

Mark plans to continue working with Diversified Communications on The Running Event,

Switchback outdoor event, writing, and other media-related projects.

SBRnet and the Sports Marketing Analytics platform are comprehensive online hubs featuring

sports marketing data and other resources for the academic and commercial markets. SBRnet’s

data sets include syndicated and proprietary research for professional and college sports,

consumer research, and industry reports.  The site features extensive research and custom

http://www.einpresswire.com
https://sportsmarketanalytics.com
https://sportsmarketanalytics.com
https://sportsmarketanalytics.com


reports covering sports participation, the fan market, and behaviors, venues, sponsorships,

expenditure on sporting goods, brand preference, and much more.
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This press release can be viewed online at: https://www.einpresswire.com/article/680704582

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/4458262
https://www.linkedin.com/company/sbrnet
https://www.instagram.com/sbrnetdata?utm_source=ig_web_button_share_sheet&igsh=ZDNlZDc0MzIxNw==
https://www.einpresswire.com/article/680704582
https://www.einpresswire.com/editorial-guidelines

