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Healthcare Advertising Market-The
Prescription for Growth: Navigating the
Evolving Landscape of Healthcare Marketing

The global healthcare advertising market
size was worth USD 39.57 billion in 2023
and is estimated to grow to USD 60.26
billion by 2031

PUNE, MAHARASHTRA, INDIA, January
12, 2024 /EINPresswire.com/ --
Healthcare Advertising Market
Perspective

The global healthcare advertising Healthcare Advertising Market

market was worth USD 39.57 billion in

2023 and is estimated to grow to USD

60.26 billion by 2031, with a compound annual growth rate (CAGR) of approximately 5.40% over
the forecast period. The report analyzes the healthcare advertising market's drivers, restraints,
and challenges and the effect they have on the demands during the projection period. In
addition, the report explores emerging opportunities in the global healthcare advertising
market.

Healthcare Advertising Market Developments

* In February 2023, the establishment of Heartbeat, a specialized agency dedicated to
generating innovative and engaging advertising campaigns for healthcare businesses, marked
Publicis Groupe's significant foray into the healthcare advertising market. Heartbeat seeks to
bring new ideas and creative solutions to the healthcare marketing industry by emphasizing
innovation.

* In March 2023, Havas Health & You made a strategic step by acquiring Influitive, a well-known
digital healthcare marketing business. The acquisition is expected to boost Havas Health & You's
position in the digital healthcare marketing business. Havas Health & You plans to broaden its
scope and provide full digital marketing services to healthcare customers by leveraging
Influitive's knowledge and capabilities.


http://www.einpresswire.com
https://www.heartbeat.chat/
https://havashealthandyou.com/

Get Access to Smart Book @ https://nforming.com/blog/healthcare/healthcare-advertising-
market-2022-business-planning-research-and-resources-revenue-and-forecasts-2032/

Healthcare Advertising Market's Top Driver
Raising advertising expenditure levels to boost brand productivity to drive market growth

Growing competition to build a strong brand presence in the market among pharmaceutical
businesses and healthcare organizations is a major factor driving the increased levels of
spending in advertising. Healthcare companies may showcase their cutting-edge goods and
services, convey their distinctive value propositions, and build consumer trust by investing in
advertising. Companies are using advertising to inform customers and healthcare professionals
about the advantages of their products in light of recent developments in medical technology
and healthcare solutions. As the healthcare sector continues to change, strategic advertising
expenditures will be essential to maintaining growth and propelling success for businesses
operating in this fast-paced market.

Healthcare Advertising Market: Regional Landscape
North America dominated the Global Healthcare Advertising market in 2023

Several reasons contribute to North America's dominance in the healthcare advertising business.
First, the region has a sizable population that is continuously in need of medical attention. This
suggests that there is a large need for healthcare services in North America, which presents a
major opportunity for healthcare advertising. Second, North America is home to many of the
world's most successful healthcare organizations, who have the financial means to raise their
advertising and digital marketing spending. This offers the region a competitive edge over other
places around the world.

Healthcare Advertising Market Top Players: PUBLICIS GROUP, FCB Worldwide, Inc., Wunderman
Thompson.., VMLY&R, CDM New York, MCCANN WORLDGROUP, Syneos Health, Havas Health &
You, TBWA\WorldHealth, AbelsonTaylor, Sequence Health, Fingerpaint Marketing, Inc., TRAFFIK
Advertising, LEVO Healthcare Consulting, LLC, Communications Strategy Group, Healthcare
Success, LLC., Maricich Health, Thrive Internet Marketing Agency, Dobies Health Marketing, Distill
Health LLC., SAGEFROG MARKETING, High-Level Marketing, Inc., Intrepy LLC, and Brand Med LLC
among others.

Healthcare Advertising Market: Segmentation

The global healthcare advertising market has been segmented into type, technology, approach,
mode, and applications.

Based on type, traditional, digital, public relations, unique branding & and awareness, internal
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marketing, physician referrals, employer marketing, and others are segments of the global
healthcare advertising market. The digital segment dominated the market in 2023. When
patients search for your clinic's products or services, healthcare adverts appear in the search
results. Social media-sponsored content, native advertising, and video advertising are the three
types of online healthcare advertising platforms.

Based on technology, the market is classified into personal data tracking, telemedicine, artificial
intelligence, and others. In 2023, the telemedicine category dominated the global market.
Telemedicine offers healthcare directly to people by using computers, laptops, tablets, and cell
phones to conduct virtual house calls. Medical care practices that provide telehealth might
greatly benefit from boosting the support of those patients who require it.

Based on the approach, the market is classified into direct-to-consumer advertising and
healthcare professionals. In 2023, the direct-to-consumer advertising category dominated the
global market. Direct-to-consumer (DTC) advertising reaches patients directly, typically via mass
media channels such as television, radio, and print. DTC advertising aims to increase awareness
of a certain ailment or therapy and urge patients to discuss it with their doctors.

Based on mode, the market is classified into online, and offline. In 2023, the online category
dominated the global market. This is due to a variety of factors, including the expanding
popularity of the internet, the emergence of social media, and the widespread usage of mobile
devices.

Based on applications, the market is classified into fitness and diet products and services, over-
the-counter, health hygiene, medical insurance, hospitals and clinics, medical devices & and
equipment, corrective lenses and glasses, pharmaceuticals, prescription medicines, wearables,
biotech companies, biopharmaceuticals, vaccine, medical spas, senior home care services, and
others. In 2023, the pharmaceutical category dominated the global market. Pharmaceutical
businesses have begun promoting using a range of channels, including numerous synchronized
communication channels, to broaden their consumer base. Furthermore, as technology has
advanced, consumers now have access to useful information regarding a variety of health-
related illnesses and treatments.
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requirements. This report can be personalized to cater to your research needs. Feel free to
contact our sales team, who will ensure that you get a report per your needs.

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise
report versions like North America, Europe, or Asia.
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