
Medical Marketing Whiz Announces 2024
Corporate Partnership with the American
Association of Naturopathic Physicians

Medical Marketing Whiz is a 2024 Corporate Partner

of AANP

Advancing Holistic Health Medical

Marketing Whiz Partners with AANP to

Enhance Physician Visibility

CANTON, MI, USA, January 15, 2024

/EINPresswire.com/ -- Medical

Marketing Whiz, a leading marketing

agency dedicated to enhancing the

presence and impact of naturopathic

physicians, is thrilled to announce its

new corporate partnership with the

American Association of Naturopathic

Physicians (AANP) for the year 2024.

This partnership underscores Medical

Marketing Whiz's commitment to

supporting and promoting

naturopathic medicine. With a strong

focus on innovative and patient-centric

marketing strategies, including

webinars, events, podcasting, social

media, and email campaigns, Medical

Marketing Whiz aims to elevate the visibility and engagement of naturopathic physicians in their

communities.

Lori Werner, the founder of Medical Marketing Whiz, expressed her enthusiasm for the

collaboration: "We are incredibly excited about our partnership with the AANP. This alliance

aligns perfectly with our mission to empower naturopathic physicians in becoming leading

wellness providers. Together, we look forward to helping more patients across the United States

find and benefit from the expertise of the best naturopathic doctors."

The American Association of Naturopathic Physicians, known for its dedication to the

advancement of naturopathic medicine, provides valuable resources and support to

http://www.einpresswire.com
https://naturopathic.org/page/CorporatePartners
https://naturopathic.org/
https://naturopathic.org/
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practitioners and patients alike. This

partnership with Medical Marketing

Whiz will enhance these efforts,

providing increased opportunities for

practitioners to connect with their

communities through advanced and

tailored marketing strategies.

Medical Marketing Whiz's expertise in

cultivating a robust online presence

through local SEO and reputation

management will further ensure that

naturopathic physicians not only stand

out but also thrive in the digital

landscape.

This corporate partnership marks a

significant step forward in the

promotion and growth of naturopathic

medicine, aiming to increase

accessibility and awareness of natural,

holistic health solutions.

For more information about Medical Marketing Whiz and their services, please visit

https://www.medicalmarketingwhiz.com/

We are incredibly excited

about our partnership with

the AANP. Together, we look

forward to helping more

patients across the US find

and benefit from the

expertise of the best

naturopathic doctors.”

Lori Werner

For more information about the American Association of

Naturopathic Physicians, please visit

https://naturopathic.org/.
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This press release can be viewed online at: https://www.einpresswire.com/article/681281913
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