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Boys & Girls Club & Para Los Nifios Embrace
Generosity 500+ Toys: Branding Los Angeles &
Branding New York City Unite

This past holiday season, Branding Los

Angeles spreads joy and cheer to children

and teens in need through their Annual W

Toy Drive. HA A”

LOS ANGELES, CA, USA, January 29, V(?
2024 /EINPresswire.com/ -- This past *
holiday season, the sister offices of LU

Branding Los Angeles and Branding
New York City (leading strategic Los

Angeles marketing agency) joined -
forces to spread joy and cheer to @)
children and teens in need through o

%
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their Annual Toy Drive. They were able 7’1/ BRAND'NG Q%'

to raise over 500 toys and donated Qé\ N\

funds to the Boys & Girls Club in (ES N@N

Queens, NY, and Para Los Nifios in

DTLA, CA. All of which equals over 500

smiles Oh Fhe faces of the kids in our Branding Los Angeles - Best LA Marketing Agency
communities.

The heartwarming turnout surpassed expectations, leaving an indelible mark of gratitude on the
faces of the children. This achievement would not have been possible without the unwavering
support and dedication of donors, sponsors, volunteers, and the committed team members of
both offices, whose collective efforts made a tangible difference in these communities.

"We are incredibly humbled by the overwhelming response and generosity shown by everyone
involved in this initiative," said Ben Behrooz, President of Branding Los Angeles and Branding
New York City. "The smiles on the kids' faces were priceless and truly embodied the spirit of

giving."

In addition to the substantial toy donations and financial contributions, the collaborative effort
extended support to the Boys & Girls Club Teen Center by providing athletic gear, including


http://www.einpresswire.com
https://www.brandinglosangeles.com/
https://www.brandinglosangeles.com/
https://www.brandinglosangeles.com/
https://www.brandinglosangeles.com/giving-back/

boxing gloves for 10 youths. This initiative aimed to
facilitate their participation in complimentary classes
offered by Hard Knocks Boxing, empowering them
through physical activity and mentorship.

To catch a glimpse of the heartwarming moments
and the impact created, a recap video is available

https://youtu.be/4dfLStnWyOk.

Branding Los Angeles and Branding New York City
remain committed to making a positive difference in
communities, embodying the values of compassion
and solidarity to create a brighter future for young
individuals.

Branding Los Angeles is a boutique branding and
marketing agency deeply attuned to the pulse of
messaging, multicultural dynamics, and business
intricacies. They possess an innate understanding of
what's trending, weaving these insights seamlessly
into their strategies. Branding Los Angeles doesn't
just work with brands; they live and breathe them, constantly striving to stay ahead of the
trends, crafting innovative narratives, and sculpting impactful campaigns that resonate in an
ever-evolving landscape. As a leading marketing agency, Branding Los Angeles, focuses on
multicultural and strategic branding, creating a brand's

“ digital footprint, innovative communication engagements,
and comprehensive public affairs strategies.
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We are incredibly humbled
by the overwhelming
generosity shown by
everyone involved in this
initiative. The smiles on the
kids' faces were priceless
and truly embodied the
spirit of giving.”

Benjamin Behrooz, President

of Branding Los Angeles
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This press release can be viewed online at: https://www.einpresswire.com/article/682248487

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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