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The Challenges of Marketing a Religious
Private School

UNITED STATES, January 18, 2024
/EINPresswire.com/ -- Independent
schools face unique challenges in
attracting and enrolling their ideal
students. For faith-based schools, this
complexity is amplified by navigating
misconceptions, addressing concerns & THE CHALLENGES OF
about academic rigor, and ensuring /i | MARKETING A
alignment with families' religious ' " | RELIGIOUS PRIVATE
values. | SCHoOOL

Misconceptions: Beyond the "Saint" ,
and "Hebrew" e

|
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Online searches often lead to
misinterpretations. "Saint" or "Hebrew"
in a school name can spark
assumptions like "all Hebrew schools
are Orthodox" or "faith equals fewer academics." This overlooks the reality of inclusivity and
diverse programs many faith-based schools offer.

Marketing Advice: Craft targeted campaigns. One can emphasize religious education, while
another highlights non-religious program strengths. As Kevin M. Kunst, Head of School at
Evansville Day School, advises, "Focus on getting them in the door and letting your team sell
them based on your unique strengths."

Beyond Rote Learning: Faith and Rigor Hand-in-Hand

Some families worry that religious education comes at the expense of academic rigor. However,
schools like The Cambridge School in San Diego demonstrate how faith can deepen learning.
Professor Mary Helen Immordino-Yang of USC Rossier School of Education explains, "Emotional

connection to a subject fosters critical thinking and engagement.”

Marketing Advice: Address potential concerns head-on. Schools can include FAQs on religious


http://www.einpresswire.com
https://www.evansvilledayschool.org/
https://www.ardentlearning.com/blog/the-connection-between-feeling-and-learning#:~:text=People%20think%20more%20deeply%20about,more%20engaged%20with%20the%20material.

education and academic integration. Showcasing student stories that connect values and
academics through videos or blog posts like "Seeking Rigor? Discover How a Faith-Based School
Delivers!" can be impactful.

Finding the Goldilocks Zone: Balancing Religious Commitment

Faith-based schools must navigate the spectrum of expectations. "Too religious or not religious
enough" can be a common dilemma, as Miriam Stein, Founder of Saddlerock Strategies and
former director of admission at Charles E. Smith Jewish Day School, shares.

Marketing Advice: Resist the urge to dilute your message to attract a wider audience. Like Lake
Country Christian School in Texas, which prioritizes "unapologetic focus on faith and
foundational beliefs," remaining true to your core values can resonate with the right families.

More Than Just Marketing: Finding Your Story and Filling a Need

Amy Clausen, Chief Venture Strategist at Maranatha Christian Academy, emphasizes
understanding your unique story and aligning with families' needs. "Figure out what families in
your area value and what problems they face. Be the solution and a place where their values are
met."

Faith-based schools successfully navigate the marketing maze by addressing misconceptions,
showcasing academic rigor within their faith framework, and prioritizing alignment with families'
religious values. By staying true to their story and offering solutions that resonate, these schools
attract students who thrive in their unique learning environments.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
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