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GCC Cosmetics Market Size, Share, Trends,
Industry Analysis, Report 2024-2032

BROOKLYN, NY, USA, January 30, 2024
/EINPresswire.com/ -- IMARC Group, a
leading market research company, has
recently releases report titled “GCC
Cosmetics Market Report by Product
Type (Skin and Sun Care Products, Hair
Care Products, Deodorants and
Fragrances, Makeup and Color _
Cosmetics, and Others), Category ' = _

(Conventional, Organic), Gender (Men, GCC Cosmetics Market L

Women, Unisex), Distribution Channel

(Supermarkets and Hypermarkets,

Specialty Stores, Pharmacies, Online Stores, and Others), and Country 2024-2032". The study
provides a detailed analysis of the industry, including the GCC cosmetics market share, size,
trends, and growth forecasts. The report also includes competitor and regional analysis and
highlights the latest advancements in the market.

How Big is the GCC Cosmetics Market?

The GCC cosmetics market size is projected to exhibit a growth rate (CAGR) of 6.2% during 2024-
2032.

Request for a PDF sample of this report: https://www.imarcgroup.com/gcc-cosmetics-
market/requestsample

Factors Affecting the Growth of the GCC Cosmetics Industry:
* Rising Affluence and Urbanization:

The rising affluence and urbanization are pivotal factors driving the growth of the GCC cosmetics
market. The GCC region has witnessed substantial economic development, resulting in higher
disposable incomes among its residents. This increased affluence has enabled consumers to
prioritize self-care and personal grooming, which is leading to a surge in demand for cosmetics
and skincare products. Furthermore, urbanization has transformed lifestyle patterns. As more
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people migrate to urban areas, they are exposed to a wider range of beauty products and
trends. Urban centers boast a thriving retail landscape, including high-end malls and specialty
beauty stores, providing consumers with easy access to a diverse array of cosmetics.

* Cultural Embrace of Beauty:

The cultural embrace of beauty is a significant factor in the GCC cosmetics market. In the GCC
countries, there is a deep-rooted cultural appreciation for personal grooming, skincare, and
cosmetics. Beauty rituals and self-care practices are integral parts of daily life, reflecting an
individual's sense of self, their social identity and status. Cultural norms in the GCC place a
strong emphasis on maintaining a well-groomed appearance, particularly in social and
professional settings. This cultural acceptance of beauty practices includes the use of cosmetics,
fragrances, and skincare products. Additionally, special attention is given to traditional beauty
practices that have been passed down through generations. This cultural embrace of beauty
creates a consistent and robust demand for cosmetics in the GCC market, with consumers
actively seeking products that enhance their appearance and align with their cultural values and
expectations.

+ Expanding Retail Infrastructure:

The expanding retail infrastructure in the GCC cosmetics market is a significant catalyst for its
growth. The region is witnessing substantial investments in retail facilities, including modern
shopping malls, specialized beauty boutiques, and online platforms. These developments
provide consumers with convenient access to a wide range of cosmetic brands and products.
Physical stores offer immersive experiences and allow customers to test and sample products,
fostering brand engagement. Simultaneously, e-commerce platforms provide easy access to
cosmetics, thus making them accessible to a broader audience. The combination of physical and
online retail expansion is significantly contributing to the cosmetics market growth in the GCC,
thereby ensuring products are readily available to a diverse consumer base.

GCC Cosmetics Market Report Segmentation:
The report is organized into distinct sections as follows:

By Product Type:

Skin and Sun Care Products
Hair Care Products
Deodorants and Fragrances

+ Makeup and Color Cosmetics
+ Others

Based on type, the market has been divided into skin and sun care products, hair care products,



deodorants and fragrances, makeup and color cosmetics, and others.
By Category:

* Conventional
* Organic

On the basis of category, the market has been divided into conventional and organic.
By Gender:

+ Men

+ Women

* Unisex

Based on gender, the market has been divided into men, women, and unisex.

By Distribution Channel:

+ Supermarkets and Hypermarkets

Specialty Stores

* Pharmacies

* Online Stores
« Others

On the basis of distribution channel, the market has been divided into supermarkets and
hypermarkets, specialty stores, pharmacies, online stores, and others.

Country Insights:

« Saudi Arabia
« UAE

* Qatar

* Bahrain

+ Kuwait

* Oman

Based on country, the market has been divided into Saudi Arabia, the UAE, Qatar, Oman, Kuwait,
and Bahrain.

GCC Cosmetics Market Trends:

The growing preference for natural and organic products represents one of the key factors



driving the growth of the cosmetics market across the GCC region. Consumers in the region are
increasingly conscious of ingredients and are seeking cosmetics that are halal certified and free
from harmful chemicals, parabens, and sulfates. In line with this, e-commerce is gaining
prominence as a preferred shopping channel for cosmetics. The convenience of online shopping,
coupled with a wider range of products and competitive pricing, is fueling the growth of digital
sales platforms.

Furthermore, sustainability is a key focus, with brands emphasizing eco-friendly packaging and
sustainable sourcing of ingredients. GCC consumers are aligning their beauty choices with
environmental concerns. Apart from this, personalization is on the rise, with cosmetics brands
offering tailored products and experiences to cater to individual skin types and tones.

Ask Analyst for Customization and Explore full report with TOC & List of Figures:
https://www.imarcgroup.com/request?type=report&id=9238&flag=C

Other Key Points Covered in the Report:

+ COVID-19 Impact

+ Porters Five Forces Analysis
* Value Chain Analysis

+ Strategic Recommendations

If you need specific information that is not currently within the scope of the report, we will
provide it to you as a part of the customization.

About Us:

IMARC Group is a leading market research company that offers management strategy and
market research worldwide. We partner with clients in all sectors and regions to identify their
highest-value opportunities, address their most critical challenges, and transform their
businesses.

IMARC's information products include major market, scientific, economic and technological
developments for business leaders in pharmaceutical, industrial, and high technology
organizations. Market forecasts and industry analysis for biotechnology, advanced materials,
pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing
methods are at the top of the company’s expertise.
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