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Juvenile Products Market Size, Share, Demand,
Key players Analysis and Forecast 2023-2028

The global juvenile products market size
to reach US$ 33.5 Billion by 2028,
exhibiting a growth rate (CAGR) of 7.1%
during 2023-2028.

N, BROOKLYN, UNITED STATES, January
30, 2024 /EINPresswire.com/ -- The
latest report by IMARC Group, titled “
Juvenile Products Market : Global
Industry Trends, Share, Size, Growth,
Opportunity and Forecast 2023-2028",
The global juvenile products market
size reached US$ 22.0 Billion in 2022.
Looking forward, IMARC Group expects the market to reach US$ 33.5 Billion by 2028, exhibiting a
growth rate (CAGR) of 7.1% during 2023-2028.

Juvenile products are a category of consumer goods designed to aid in the care, protection, and
development of infants and young children. This extensive segment includes products like car
seats, strollers, cribs, high chairs, pacifiers, toys, clothing, feeding accessories, and other items
intended for newborns and children, generally around the age of twelve. These products,
formulated with careful consideration of children's safety, comfort, and developmental needs,
play a pivotal role in modern parenting and childcare. The market for these goods spans various
sectors, including furniture, transportation, apparel, food and nutrition, education, and
entertainment. Juvenile products are designed to cater to the dynamic needs of children as they
grow and develop and serve as an indispensable aspect of child-rearing in contemporary society.
The market encapsulates both durable and consumable products, each with unique market
dynamics but unified by the common objective of enhancing a child's safety, comfort, and
development.

For an in-depth analysis, you can refer sample copy of the report:
https://www.imarcgroup.com/juvenile-products-market/requestsample



http://www.einpresswire.com
https://www.imarcgroup.com/juvenile-products-market/requestsample

Juvenile Products Market Trends and Drivers:

The global juvenile products market is primarily driven by the rise in parental spending on
childcare products due to inflating disposable incomes and growing awareness about child
safety, well-being, and development. Moreover, high birth rates, especially in developing
countries, are contributing significantly to market growth. Regions with substantial population
growth are poised to witness a surge in the demand for these products. Additionally, rapid
urbanization and modernization have led to a change in consumer lifestyles and buying
behavior, resulting in an upsurge in demand for advanced and premium juvenile products. In
line with this, the advent of online retail has catalyzed market growth by making a wider variety
of products accessible to parents worldwide. Besides this, the emerging trend of customization
and personalization of products, the augmenting demand for eco-friendly and non-toxic
materials, and the rise in demand for smart and connected juvenile products are other major
growth-inducing factors. Furthermore, continuous innovations in product design and technology
fuel market growth as manufacturers strive to introduce more convenient, safe, and multi-
functional products. Along with this, the incorporation of smart technology into juvenile
products, such as monitors and car seats, is positively influencing the market growth. Apart from
this, evolving demographics, such as a surge in the number of working parents, are leading to a
higher demand for convenience-oriented juvenile products, thereby propelling market growth.
As societies continue to recognize the importance of early childhood development, there is an
increase in the adoption of juvenile products that stimulate learning and cognitive development,
thus favoring market growth. Other factors, including the rising influence of social media and
online marketing, the escalating number of nuclear families, changing socio-economic factors,
technological advancements, and stricter government regulations regarding child safety, are also
providing a positive thrust to the market growth.

Report Segmentation:
The report has segmented the market into the following categories:

Breakup by Product:

Strollers and Prams
+ Car Seats

Cribs and Cots

« Others

Breakup by Distribution Channel:

« Offline
¢ Online

Breakup by Age Group:



* 0-1 Year
* 2-4 Year
* 5-7 Year
« >8 Year

Market Breakup by Region:

* North America (United States, Canada)

Asia Pacific (China, Japan, India, South Korea, Australia, Indonesia, Others)
Europe (Germany, France, United Kingdom, Italy, Spain, Russia, Others)

« Latin America (Brazil, Mexico, Others)

Middle East and Africa

Competitive Landscape with Key Player:

* Dorel Industries Inc.

+ Goodbaby International Holdings Ltd.
* Britax, Chicco

+ Stokke

* BeSafe

« Emmaljunga

+ Peg Perego

+ Combi Corporation

* Bugaboo International B.V.

+ RECARO Kids s.r.l.

Note: If you need specific information that is not currently within the scope of the report, we will
provide it to you as a part of the customization.

Browse Other Reports:

* https://www.imarcgroup.com/respiratory-diagnostics-market
* https://www.imarcgroup.com/hot-melt-adhesive-market

* https://www.imarcgroup.com/packaging-adhesives-market

About Us

IMARC Group is a leading market research company that offers management strategy and
market research worldwide. We partner with clients in all sectors and regions to identify their
highest-value opportunities, address their most critical challenges, and transform their
businesses.

IMARC's information products include major market, scientific, economic and technological


https://www.imarcgroup.com/respiratory-diagnostics-market
https://www.imarcgroup.com/hot-melt-adhesive-market
https://www.imarcgroup.com/packaging-adhesives-market

developments for business leaders in pharmaceutical, industrial, and high technology
organizations. Market forecasts and industry analysis for biotechnology, advanced materials,
pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing
methods are at the top of the company’s expertise.
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IMARC Group
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This press release can be viewed online at: https://www.einpresswire.com/article/684876259

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/4483021
https://www.einpresswire.com/article/684876259
https://www.einpresswire.com/editorial-guidelines

