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Podcast Advertising Market is anticipated to
surpass US$2,512.565 million by 2029 at a
CAGR of 13.36%

The podcast advertising market is anticipated to
grow at a CAGR of 13.36% from US$1,044.453
million in 2022 to US$2,512.565 million by 2029.

NOIDA, UTTAR PARDESH, INDIA, February 6, 2024

/EINPresswire.com/ -- According to a new study

published by Knowledge Sourcing Intelligence, the podcast advertising market is projected to
grow at a CAGR of 13.36% between 2022 and 2029 to reach US$2,512.565 million by 2029.

The podcast advertising market is propelled by factors such as the strategic placement of ads, a
captivated audience, targeted specificity, an expanding
“ listener base, and a diverse range of ad formats.
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Podcast advertising is a promotional strategy integrated
into podcast episodes, featuring sponsored breaks where
the host presents an advertisement for a brand. This form
of advertising is facilitated through podcast sponsorship,
where businesses pay for the promotion of their product,
service, or business within a podcast episode. Podcast ads
can take the form of pre-recorded segments or host-read
endorsements, and they may be either fixed or dynamic. A

key advantage of advertising on podcasts is the existing trust between the audience and the
host, creating a unique connection not easily achieved through alternative mediums like video or
display ads. Notably, podcast ads demonstrate twice the engagement compared to radio ads,
making them an appealing avenue for advertisers seeking highly engaged audiences. By
monitoring conversions and sales resulting from podcast advertising, advertisers can directly
measure the success or shortcomings of their podcast ad campaigns.

Access sample report or view details: https://www.knowledge-sourcing.com/report/podcast-
advertising-market

Within the podcast advertising market, ad types can be categorized into pre-roll ads, host-read
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ads, and supplied ads. Pre-roll ads are those that play at the beginning of a podcast episode,
offering advertisers a prime opportunity to capture the audience's attention right from the start.
Host-read ads involve the podcast host personally delivering the advertisement, leveraging their
connection with the audience to enhance the promotional message. Supplied ads are externally
created and provided by advertisers to be seamlessly integrated into the podcast content. Each
ad type brings unique advantages, with pre-roll ads ensuring visibility, host-read ads building on
the host's rapport with listeners, and supplied ads offering flexibility in content integration. The
diverse array of ad types allows advertisers to tailor their approach, maximizing the effectiveness
of podcast advertising in reaching and engaging target audiences.

In the podcast advertising market, campaign types are classified into brand awareness ads,
direct response ads, and branded content. Brand awareness ads aim to familiarize listeners with
a brand or product, emphasizing creating a lasting and positive impression. Direct response ads
prompt immediate action from the audience, encouraging them to engage in specific actions
such as making a purchase or visiting a website. Branded content involves the integration of a
brand's messaging within the podcast's narrative, offering a more seamless and organic
advertising approach. Each campaign type serves distinct objectives, with brand awareness ads
focusing on building recognition, direct response ads driving immediate engagement, and
branded content fostering a deeper connection between the brand and the podcast's content.
The variety of campaign types allows advertisers to tailor their strategies based on specific goals
and the nature of their products or services.

The podcast advertising market is witnessing substantial growth, particularly in the news and
politics segment. This surge can be attributed to the significant daily audience engagement with
this category. News and politics podcasts are delivered in various formats, including one-on-one
interviews, panel discussions, and individual news updates. The expansion of this segment is
propelled by the increasing popularity of podcasts, both in terms of audience size and content
variety. Additionally, advancements in automated advertising technology and the rising
investment in advertising within non-traditional sectors have reshaped the advertising
landscape. The active and committed audience of podcast listeners plays a crucial role in the
growth of this segment, with listeners already having a sense of comfort and trust with the
podcast hosts.

The Asia Pacific region is poised to capture a significant share of the podcast advertising market,
driven by several factors. In recent years, there has been a notable surge in podcast listenership
across the Asia Pacific region, largely attributed to the widespread availability of smartphones
and internet access, making podcast consumption more convenient. The region has witnessed
increased investment in podcasting, with a growing number of companies and individuals
venturing into podcast creation and production. Notably, the podcast advertising market in the
Asia Pacific is still in its early stages, resulting in less competition compared to more established
markets like the US and Europe. This presents a favorable opportunity for businesses to tap into
a new audience and establish a presence in this evolving market.


https://www.knowledge-sourcing.com/report/global-5g-services-market

Major players in the podcast advertising market are Audacy, Inc., Spotify AB, Amazon.com, Inc.,
SoundCloud Limited, Liberated Syndication, AdvertiseCast, LLC, Acast, SXM Media, Podbean,
Stitcher Media LLC. In June 2021, Apple introduced Apple Podcasts Subscriptions, a novel service
enabling podcast creators to monetize their content by offering exclusive access to listeners for a
fee.

The market analytics report segments the podcast advertising market on using the following
criteria:

* By Ad Type

o Pre-roll Ads
o Host-read Ads
o Supplied Ads

+ By Campaign Type

o Brand Awareness Ad
o Direct Response Ad
o Branded Content

+ By Genre

News and Politics
Society & Culture
Comedy

Sports

Others

O O O o o

* By End User

BFSI

Media & Entertainment
Retail

IT & Telecommunication
Healthcare

Automotive

Travel and Tourism
Food & Beverages
Others

O O OO Oo oo o

+ By Geography



o North America
+ United States
« Canada

* Mexico

o South America
* Brazil

+ Argentina

* Others

o Europe

United Kingdom
+ Germany

* France

* Spain

+ Others

o Middle East and Africa

« Saudi Arabia
« UAE

* |Israel

+ Others

o Asia Pacific

* Japan

* China

* India

+ South Korea
* Indonesia
Thailand

« Others

Companies Profiled:

AdvertiseCast, LLC
* Amazon.com, Inc.
* Acast

*+ Audacy, Inc.



Liberated Syndication
* Podbean
SoundCloud Limited
Spotify AB

Stitcher Media LLC
SXM Media

Explore More Reports:

* Mobile Advertising Market: https://www.knowledge-sourcing.com/report/mobile-advertising-
market

* In-Game Advertising Market: https://www.knowledge-sourcing.com/report/in-game-
advertising-market

* Global Audio Advertising Market: https://www.knowledge-sourcing.com/report/global-audio-
advertising-market
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This press release can be viewed online at: https://www.einpresswire.com/article/686336946

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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