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Soup Market

The global soup market size reached US$

11.7 Billion in 2023.

BROOKLYN, NY, UNITED STATES,

February 7, 2024 /EINPresswire.com/ --

According to IMARC Group latest

report titled “Soup Market: Global

Industry Trends, Share, Size, Growth,

Opportunity and Forecast 2024-2032”,

offers a comprehensive analysis of the

industry, which comprises insights on

soup market report. The report also

includes competitor and regional

analysis, and contemporary

advancements in the global market. 

The global soup market size reached US$ 11.7 Billion in 2023. Looking forward, IMARC Group

expects the market to reach US$ 16.5 Billion by 2032, exhibiting a growth rate (CAGR) of 3.7%

during 2024-2032. 

Get a Sample Copy of this Report: https://www.imarcgroup.com/soup-market/requestsample 

Factors Affecting the Growth of the Soup Industry:     

•  Health and Wellness Trends: 

The global soup market is significantly influenced by the increasing consumer focus on health

and wellness. Consumers are becoming more health-conscious, seeking nutritious and

wholesome food options. Soups, especially those rich in vegetables, lean meats, and legumes,

are perceived as healthy meal choices. They are low in calories, high in water content, and can be

a good source of vitamins and minerals. Manufacturers are responding by offering a range of

healthy soup options, including organic, low-sodium, and low-calorie variants, which cater to the

growing demand for health-oriented foods. 

http://www.einpresswire.com
https://www.imarcgroup.com/soup-market
https://www.imarcgroup.com/soup-market/requestsample


•  Convenience and Ease of Preparation:

In today's fast-paced lifestyle, convenience plays a pivotal role in consumer choices, significantly

impacting the soup market. Ready-to-eat and easy-to-prepare soups align well with the busy

lifestyles of modern consumers who seek quick meal solutions. Instant soups, which require

minimal preparation time, are particularly popular among working professionals and students.

Additionally, continual advancements in packaging technology, such as microwavable pouches

and single-serving containers, enhance the convenience factor, making soups a go-to option for

a quick and easy meal.

•  Expanding Variety and Flavors: 

The soup market is diversifying rapidly, with an expanding range of flavors and types to suit

varied taste preferences and dietary requirements. This includes traditional flavors, ethnic and

regional specialties, and innovative combinations. The rise in global culinary curiosity has led to

increased demand for exotic, international flavors in soups. Moreover, manufacturers are

catering to specific dietary needs by offering gluten-free, vegan, and vegetarian options. This

broad spectrum of choices is attracting a wider consumer base, thus fueling market growth.

Explore Full Report with Table of Contents: https://www.imarcgroup.com/soup-market 

Competitive Landscape:

The competitive landscape of the market has been studied in the report with the detailed

profiles of the key players operating in the market.

•  B&G Foods Inc.

•  Baxters Food Group Limited

•  Blount Fine Foods

•  Campbell Soup Company

•  Conagra Brands Inc.

•  General Mills Inc.

•  Nestlé S.A.

•  Ottogi Corporation

•  Premier Foods Group Limited

•  The Hain Celestial Group Inc.

•  The Kraft Heinz Company 

•  Unilever plc

Soup Market Report Segmentation:    

By Type:

https://www.imarcgroup.com/soup-market


•  Canned/Preserved Soup

•  Chilled Soup

•  Dehydrated Soup

•  Frozen Soup

•  UHT Soup

Canned/Preserved Soup represented the largest segment by type in the soup market due to its

longer shelf life, convenience, and wide variety of flavors catering to different consumer

preferences. 

By Category:

•  Vegetarian Soup

•  Non-Vegetarian Soup

Non-vegetarian soup represented the largest segment by category in the soup market, driven by

a strong consumer preference for meat-based flavors and the perception of higher nutritional

value. 

By Packaging:

•  Canned

•  Pouched

•  Others

Canned packaging represented the largest segment in the soup market, as it ensures product

longevity, ease of storage, and convenience in preparation and consumption.  

By Distribution Channel:

•  Supermarkets and Hypermarkets

•  Convenience Stores

•  Online Stores

•  Others

Supermarkets and hypermarkets represented the largest segment by distribution channel in the

soup market, due to their wide reach, diverse product range, and the ability to offer competitive

pricing. 

Regional Insights:

•  North America (United States, Canada)



•  Europe (Germany, France, United Kingdom, Italy, Spain, Others)

•  Asia Pacific (China, Japan, India, Australia, Indonesia, Korea, Others)

•  Latin America (Brazil, Mexico, Others)

•  Middle East and Africa (United Arab Emirates, Saudi Arabia, Qatar, Iraq, Other)

North America was the largest market by region for the soup market, attributed to the high

consumer demand for convenient meal options and the presence of numerous established soup

brands in this region.

Soup Market Trends: 

Seasonal changes significantly affect soup consumption, with higher demand observed in colder

months. In regions with harsh winters, soups are a staple, viewed as a comforting and warming

food. Additionally, regional preferences and traditional cuisines play a crucial role in augmenting

the soup market. 

Asian markets may favor clear broths and noodle-based soups, while creamy and chunky soups

might be more popular in Western countries. Furthermore, innovation in recipes and branding

strategies is a key driver of the soup market. Manufacturers are constantly experimenting with

new ingredients, superfoods, and flavor profiles to create differentiated products.  

Key highlights of the report:

•  Market Performance (2018-2023) 

•  Market Outlook (2024-2032)

•  Porter’s Five Forces Analysis

•  Market Drivers and Success Factors

•  SWOT Analysis

•  Value Chain

•  Comprehensive Mapping of the Competitive Landscape

About Us

IMARC Group is a leading market research company that offers management strategy and

market research worldwide. We partner with clients in all sectors and regions to identify their

highest-value opportunities, address their most critical challenges, and transform their

businesses.

IMARC’s information products include major market, scientific, economic and technological

developments for business leaders in pharmaceutical, industrial, and high technology

organizations. Market forecasts and industry analysis for biotechnology, advanced materials,

pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing

methods are at the top of the company’s expertise.



Elena Anderson

IMARC Services Private Limited

+1 631-791-1145

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/686811413

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/4496062
https://www.einpresswire.com/article/686811413
https://www.einpresswire.com/editorial-guidelines

