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The footwear market is expected to reach

US$ 332.3 Billion by 2032, exhibiting a

growth rate (CAGR) of 3.4% during 2024-

2032.

ST. BROOKLYN, NY, USA, February 12,

2024 /EINPresswire.com/ -- IMARC

Group, a leading market research

company, has recently releases report

titled “Footwear Market: Global

Industry Trends, Share, Size, Growth,

Opportunity and Forecast 2024-2032”,

The study provides a detailed analysis

of the industry, including the global footwear market size, share, trends, and growth forecast.

The report also includes competitor and regional analysis and highlights the latest

advancements in the market.

Report Highlights:

How big is the footwear market?

The global footwear market size reached US$ 243.6 Billion in 2023. Looking forward, IMARC

Group expects the market to reach US$ 332.3 Billion by 2032, exhibiting a growth rate (CAGR) of

3.4% during 2024-2032.

ᵀ�ᵁ�ᵂ� ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵃ� ᵂ�ᵁ� ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�: https://www.imarcgroup.com/footwear-

market/requestsample

Factors Affecting the Growth of the Footwear Industry:

•  Consumer Preferences and Fashion Trends:

The footwear market is heavily influenced by changing consumer preferences and fashion
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trends. The demand for specific types of footwear, such as athletic shoes, casual shoes, or

formal shoes, often shifts with prevailing fashion trends. The rise of athleisure, for instance, has

spurred the popularity of athletic and sports-inspired footwear among a broader consumer

base. Additionally, with increasing environmental awareness, there’s a growing demand for

sustainable and eco-friendly footwear, influencing manufacturers to innovate in materials and

production processes. The rise of online influencers and fashion icons also plays a significant

role in shaping consumer choices, making the market highly responsive to fashion cycles and

celebrity endorsements.

•  Technological Advancements and Innovation:

Technological advancements significantly impact the footwear market, particularly in terms of

manufacturing processes, materials used, and the overall design of footwear. The adoption of

advanced technologies like 3D printing, automation in manufacturing, and AI in design and

customer personalization has allowed brands to enhance efficiency, reduce costs, and offer

more customized products. Innovations in materials, such as the development of lighter, more

durable, and flexible materials, improve the functionality and comfort of footwear. Additionally,

the integration of technology for smart footwear, equipped with sensors and connectivity

features, is an emerging trend that caters to health-conscious and tech-savvy consumers.

•  Economic Factors and Global Trade Policies:

The global footwear market is significantly influenced by economic factors and trade policies.

Economic growth and rising disposable incomes in emerging markets lead to increased

consumer spending on footwear. Conversely, economic downturns can lead to reduced

consumer spending and a shift towards more affordable options. Global trade policies, including

tariffs and trade agreements, also play a crucial role. For instance, tariffs imposed on imports

can affect the cost and availability of footwear in various markets, influencing consumer prices

and industry competitiveness. The supply chain dynamics, influenced by labor costs and

production locations, are also critical factors shaping the market landscape.

What are the growth prospects and trends in the footwear industry?

The changing fashion trends are continuously influencing consumer preferences, encouraging

them to update their shoe collections regularly. Moreover, increasing health consciousness has

led to a surge in demand for comfortable and ergonomic footwear, including sneakers and

orthopedic shoes. Additionally, the rise of e-commerce and online shopping platforms has made

it easier for consumers to access a wide variety of footwear options, boosting sales.

Furthermore, globalization and the expansion of footwear brands into emerging markets are

opening up new avenues for market growth. These trends are shaping the dynamic and ever-

evolving landscape of the footwear market.

Who are the key players operating in the industry?



The report covers the major market players including:

•  Nike Incorporation

•  Adidas AG

•  PUMA

•  Geox S.p.A

•  Skechers USA, Incorporation

•  Timberland

•  Crocs Retail, Inc.

•  Ecco Sko A/S

•  Wolverine World Wide, Inc.

•  Under Armour Inc., etc

What is included in market segmentation?

The report has segmented the market into the following categories:

Breakup by Product:

•  Non-Athletic Footwear

•  Athletic Footwear

Breakup by Material:

•  Rubber

•  Leather

•  Plastic

•  Fabric

•  Others

Breakup by Distribution Channel:

•  Footwear Specialists

•  Supermarkets and Hypermarkets

•  Departmental Stores

•  Clothing Stores

•  Online Sales

•  Others

Breakup by Pricing:

•  Premium



•  Mass

Breakup by End-User:

•  Men

•  Women

•  Kids

Breakup by Region:

•  Asia Pacific (China, Japan, India, South Korea, Australia, Indonesia, Others)

•  North America (United States, Canada)

•  Europe (Germany, France, United Kingdom, Italy, Spain, Russia, Others)

•  Latin America (Brazil, Mexico, Argentina, Colombia, Chile, Peru, Others)

•  Middle East and Africa ( Turkey, Saudi Arabia, Iran, United Arab Emirates, Others)
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https://www.imarcgroup.com/request?type=report&id=1313&flag=C

If you require any specific information that is not covered currently within the scope of the

report, we will provide the same as a part of the customization.

About Us:

IMARC Group is a leading market research company that offers management strategy and

market research worldwide. We partner with clients in all sectors and regions to identify their

highest-value opportunities, address their most critical challenges, and transform their

businesses.

IMARC’s information products include major market, scientific, economic and technological

developments for business leaders in pharmaceutical, industrial, and high technology

organizations. Market forecasts and industry analysis for biotechnology, advanced materials,

pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing

methods are at the top of the company’s expertise.
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