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Herbal Extract Products Market

The leaves segment led the market in raw

materials due to growing consumer

interest in products made from

organically grown leaves.

WILMINGTON, DELAWARE, UNITED

STATES, February 12, 2024

/EINPresswire.com/ -- The global herbal

extract products market, as per a

report by Allied Market Research titled

"Herbal Extract Products Market by

Type, Raw Materials, End-use Industry,

and Region: Global Opportunity

Analysis and Industry Forecast, 2023-2032," showcased remarkable growth. In 2022, the market

was valued at $27,949.6 million and is projected to reach $85,120.9 million by 2032, exhibiting a

CAGR of 11.9% during the forecast period.

The market witnessed

growth due to increased

consumer preference for

natural remedies and

advancements in extraction

and manufacturing

technologies.”

David Correa

Download Sample Pages of Research Overview:

https://www.alliedmarketresearch.com/request-

sample/161653 

Key Growth Drivers:

The market witnessed growth due to increased consumer

preference for natural remedies and advancements in

extraction and manufacturing technologies. However,

delayed therapeutic outcomes posed a challenge.

Nevertheless, investments in research and development

(R&D) facilitated innovation and technological enhancements, leading to the production of high-

quality herbal extract products, thereby fostering market expansion.

Segment Insights:
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- Oil-based extracts maintained dominance, driven by their extensive use in dietary supplements,

herbal remedies, and natural medicine. Additionally, the incorporation of natural flavors and

functional ingredients from oil-based extracts in food & beverage and cosmetics & personal care

products further fueled their demand.

- The leaves segment led the market in raw materials due to growing consumer interest in

products made from organically grown leaves. Companies responded by emphasizing

sustainable farming practices and obtaining certifications to meet the demand for clean-label

and natural products.

- The food and beverage segment dominated the end-use industry category, driven by the

versatility of herbal extracts in formulations, enabling manufacturers to create unique products.

Moreover, the experimentation with herbal extracts by bartenders and mixologists contributed

to market growth.

Regional Analysis:

Asia-Pacific emerged as the fastest-growing region, with significant market share and a CAGR of

13.1% in 2022. The proliferation of e-commerce platforms and advancements in extraction

techniques contributed to the region's growth, providing opportunities for herbal extract

products to reach a broader audience.

Leading Players:

Key players in the global herbal extract products market include BIO-BOTANICA, DKSH HOLDING

LTD., HUNAN NUTRAMAX INC., MANE KANCOR INGREDIENTS PRIVATE LIMITED, MARTIN BAUER,

NEXIRA, ORGANIC HERB INC., OZONE NATURALS, SABINSA, and VIDYA HERBS PVT. LTD. These

companies have adopted various strategies such as new product launches, collaborations, and

expansions to maintain their market dominance.

In conclusion, the global herbal extract products market is poised for substantial growth, driven

by consumer preferences for natural remedies and technological advancements in extraction

methods.

Want to Access the Statistical Data and Graphs, Key Players' Strategies:

https://www.alliedmarketresearch.com/purchase-enquiry/161653 

About Us 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

https://www.alliedmarketresearch.com/purchase-enquiry/161653


Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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