
Spirit Travel Retail Market Size Is Projected To
Reach $27218.48 Million By 2030 At A CAGR
Of 9.07%

Spirit Travel Retail

Spirit Travel Retail, commonly referred to

as Duty-Free Spirits, is a marketplace

where travellers can purchase alcoholic

beverages at reduced costs
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ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�, ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�
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ᵂ�ᵂ� ᵁ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵁ� ᵁ�ᵁ�ᵀ� ᵽ�ᵽ�ᵽ�ᵼ�ᵽ�.ᵽ�ᵽ�
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ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵃ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵁ� (ᵀ�ᵀ�ᵀ�ᵁ�) ᵂ�ᵁ� ᵽ�.ᵼ�ᵽ�% ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵁ�ᵂ�ᵂ� ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�

ᵽ�ᵼ�ᵽ�ᵽ� ᵂ�ᵂ� ᵽ�ᵼ�ᵽ�ᵼ�.

Spirit Travel Retail , commonly referred to as Duty-Free Spirits, is a marketplace where travellers

can purchase alcoholic beverages at reduced costs; this market is frequently found at airports,

cruise ships, or border crossings. Due to their exemption from municipal taxes and duties, these

establishments are a favourite among travellers looking for reasonably priced alcohol. Airport

passenger volume has increased as a result of travel's growing popularity, providing

opportunities for spirit brands to take advantage of this captive market. Consumer tastes and

complete shopping have changed the way spirits are sold in travel retail.

Additionally, More and more, tourists are looking for special and premium goods, like

handcrafted spirits, limited-edition releases, and exclusive collections that are only found in duty-

free stores and on airplanes. Spirit brands can benefit greatly from the premiumization and

luxury experiences that are currently in popularity. Due to its creative marketing approaches,

partnerships with airlines and duty-free shops, and launch of new products, the Spirit Travel

Retail Market Share is expected to grow in the future.
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•  Brown-Forman (US)

•  Roust (US)

•  Beam Suntory (US)

•  Tito's Handmade Vodka (US)

•  Bacardi (Bermuda)

•  Heinemann Se & Co. Kg (Germany)

•  Gebr. Heinemann Se & Co. Kg (Germany) 

•  Diageo (UK)

•  William Grant & Sons (UK)

•  Moet Hennessy (France) and Other Major Players.
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ᵀ�ᵃ� ᵁ�ᵃ�ᵂ�ᵁ�, The Whiskey/Scotch category dominated the global Spirit Travel Retail market revenue,

accounting for approximately 60% of the market share. Duty-free shopping has evolved from

financial savings to showcasing exclusive products and luxury rare items. Scotch whisky is the

most represented brand in travel retail releases. 

•  Whiskey/Scotch

•  Vodka

•  Rum

•  Gin

•  Tequila/Mezcal

•  Brandy/Cognac

•  Liqueurs

•  Specialty Spirits

ᵀ�ᵃ� ᵁ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�, The Airport segment is poised to lead the market throughout the forecast

period. Airport travel retail offers a unique shopping experience with litre bottles of spirits,

catering to international travellers. With the expanding aviation sector, sales are rising due to

increased accessibility and affordability.

•  Airport

•  Cruise Ship

•  Border Shops

•  Downtown Duty-Free Stores

ᵀ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵁ�

•  Premium

•  Mid-Range

•  Entry-Level Spirits

https://introspectivemarketresearch.com/request/16743
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•  International Brands

•  Local or Regional Brands

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ� ᵁ�ᵁ�ᵁ�ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵃ�ᵂ�ᵂ�ᵂ�:

https://introspectivemarketresearch.com/inquiry/16743 

ᵀ�ᵃ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�, Asia Pacific holds a significant share during the forecast period. The Asia-Pacific

region is attributed to the leads in Spirit travel retail sales, driven by population growth,

economies, incomes, and travel desire. Growth is expected due to Chinese and Indian tourism,

and increasing family group activity. 

•  North America (U.S., Canada, Mexico)

•  Eastern Europe (Bulgaria, The Czech Republic, Hungary, Poland, Romania, Rest of Eastern

Europe)

•  Western Europe (Germany, UK, France, Netherlands, Italy, Russia, Spain, Rest of Western

Europe)

•  Asia Pacific (China, India, Japan, South Korea, Malaysia, Thailand, Vietnam, The Philippines,

Australia, New-Zealand, Rest of APAC)

•  Middle East & Africa (Turkey, Bahrain, Kuwait, Saudi Arabia, Qatar, UAE, Israel, South Africa)

•  South America (Brazil, Argentina, Rest of SA)

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵃ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵁ� ᵀ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�:  

As disposable incomes rise, there is a surge in demand for travel-related retail. With more

disposable income, consumers are taking cruise ships and commercial airlines in search of

exclusive collections and one-of-a-kind goods. By making investments in interactive and modern

retail spaces, retailers and brands can profit from this trend. Spirits Analysis  and other products

in the travel retail market are in higher demand as a result of consumers being drawn to these

brands by digital advertising on television and billboards. 

The retail travel industry has always been about finding new and unusual products. Specialty

travel retail products come in a variety of sizes and shapes, with attributes such as product-

specific flavours, ages, manufacturing processes, strengths, and packaging that contribute to the

creation of unique shopping experiences. Certain brands produce collector's series, limited-

edition items that are only sold at particular stores or locations, or items made specifically for

holidays like Chinese New Year. Exclusive travel retail items serve as essential for premiumization

because they spark fresh conversations at the point of sale, both online and in-person, and

encourage greater creativity.
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ᵀ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵽ�ᵼ�ᵽ�ᵽ�, Brown-Forman Global Travel Retail has launched the travel retail-exclusive
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Jack Daniel's American Single Malt whiskey. This charcoal mellowed American Single Malt is the

first of its kind, aged in handcrafted charred oak barrels and finished in the finest Oloroso Sherry

Casks.

ᵀ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵽ�ᵼ�ᵽ�ᵽ�, William Grant & Sons acquired Silent Pool Distillers, the UK's leading ultra-

premium gin producer. As the brand's global supply chain and distribution partner in travel

retail, the spirits company will help Silent Pool expand its presence in new markets.

ᵀ�ᵁ�ᵃ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�

•  ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�: The report analyzes the aerospace adhesives market across 16 countries,

providing a segment-wise valuation ($ million) for the 2023-2030 forecast period.

•  ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�: Our research integrates high-quality data, professional insights, and

independent opinions, aiming to offer a comprehensive perspective on the global market. This

methodology assists stakeholders in making well-informed decisions to achieve ambitious

growth targets.

•  ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵃ�ᵂ�ᵂ�ᵂ�: Over 4100 materials, including product literature, annual reports, and

industry statements, were meticulously reviewed from major industry players. This exhaustive

process enhances our understanding of market dynamics.
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Our Trending Reports:
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ᵁ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵁ� ᵂ�ᵂ� ᵁ�ᵁ�ᵁ�ᵁ�ᵂ� ᵁ�ᵁ�ᵀ� ᵽ�ᵽ�,ᵽ�ᵽ�ᵽ�.ᵽ�ᵽ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵃ� ᵽ�ᵼ�ᵽ�ᵼ�
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ᵀ�ᵂ�ᵂ�-ᵀ�ᵀ�ᵀ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵁ� ᵂ�ᵂ� ᵁ�ᵁ�ᵁ�ᵁ�ᵂ� ᵁ�ᵁ�ᵀ� ᵽ�ᵽ�,ᵽ�ᵽ�ᵽ�.ᵽ�ᵽ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵃ� ᵽ�ᵼ�ᵽ�ᵼ�

https://introspectivemarketresearch.com/reports/bio-cng-market/
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we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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