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Mitch Gould Celebrates Over Three Decades
of Success

BOCA RATON, FL, UNITED STATES,

February 21, 2024 /EINPresswire.com/ Evolution of Distribution
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-- Today marks a significant milestone _ g >

for Mitch Gould, the Founder and CEO y : Lﬁ. - A

of Nutritional Products International e e =4

(NPI), as he celebrates his birthday P 3 -’

alongside a remarkable career
spanning over three decades in the
distribution and retail sector. With a
legacy of partnerships with nearly
every major retailer in the United
States, including giants like Amazon,
Target, Costco and Walmart, Gould reflects on his journey with both pride and a forward-looking
vision.
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From the onset of his career, Gould has been a pioneering force across various consumer
categories, including sports nutrition, dietary supplements, and cosmeceuticals. His strategic
acumen and innovative approach have led to procuring orders for industry-leading brands such
as lgloo, Rubbermaid, and Miracle-Gro. His efforts have not only shaped the landscape of retail
distribution but have also played a critical role in the expansion strategies of companies like
Amazon into new markets such as health and wellness.

Gould's development, the “Evolution of Distribution,” was born out of a keen observation of the
challenges international brands faced when entering the U.S. market. By offering a
comprehensive platform that includes importation, distribution, and promotion, Gould has
enabled countless foreign brands to successfully navigate the complexities of the American retail
environment.

In conjunction with NPI, Gould's InHealth Media (IHM) serves as a dynamic force in public
relations, providing extensive media exposure and marketing support to brands looking to
penetrate or expand their presence in the U.S. market. Together, NPl and IHM offer a synergistic
approach to distribution and marketing, underpinned by Gould's deep industry knowledge and
extensive network.


http://www.einpresswire.com

As NPI continues to thrive under Gould's leadership, the company remains at the forefront of
innovation in retail distribution, offering a unique and proven approach for both domestic and
international product manufacturers. Gould's impact on the industry is underscored by his
successful representation of renowned figures from the sports and entertainment worlds,
further cementing his reputation as a global marketing guru.

On this milestone birthday, Mitch Gould looks back on a career filled with achievements and
ahead to the future with an unwavering commitment to excellence and innovation. "It has been
quite a ride, and the drive is not over," says Gould. "l am excited about the future and the
endless possibilities that lie ahead for NPl and the brands we represent.”

For more information on Nutritional Products International and its innovative distribution and
marketing strategies, please visit www.nutricompany.com. Additional details on InHealth Media
can be found at www.inhealthmedia.com.

MORE ON NUTRITIONAL PRODUCTS INTERNATIONAL AND ITS FOUNDER

NPl is a privately held company specializing in the retail distribution of nutraceuticals, dietary
supplements, functional beverages, and skin-care products. NPI offers a unique, proven
approach for product manufacturers worldwide seeking to launch or expand their products'
distribution in the U.S. retail market.

Gould, known as a global marketing guru, also has represented icons from the sports and
entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman, Roberto Clemente
Jr., Chuck Liddell, and Wayne Gretzky.

ABOUT IN HEALTH MEDIA

InHealth Media is a result-driven, strategy-based, creatively focused media agency that provides
comprehensive media services with a global reach for sports, health and wellness, beauty,
personal care and nutrition markets.
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