
Consumer Choice, Not Necessity, Driving
10.7% Increase in Household Spend

CITY OF LONDON, LONDON, UNITED KINGDOM, February 22, 2024 /EINPresswire.com/ -- The

latest analysis by finance experts, RIFT, has revealed that while the cost of living remains high, an

increase in household spend appears to be driven by consumer choice rather than necessity,

with restaurants, clothing and recreation driving a return to pre-pandemic spend levels. 

The analysis of ONS data by RIFT shows that the average household spend had been in decline

since the pandemic, initially falling by -0.7% in 2020 and then by a further, far more notable,

-18.1% in 2021.

As a result the average weekly expenditure of UK households sat at £482, down from £592 in

2019. 

However, this figure has been climbing, with the high cost of living and increasing interest rates

no doubt being a factor. 

In fact, the average weekly household spend increased by 9.8% to £529 in 2022 and is estimated

to have climbed by another 10.7% in 2023. As a result, the average household spend now sits at

£586, close to the pre-pandemic benchmark.

The analysis by RIFT also suggests that while the cost of living remains high and many products

have seen an annual increase in price, it’s consumer choice that is driving this increase in

household spend rather than necessity. 

RIFT’s analysis shows that of the key components used to compile household expenditure, it’s

the restaurant and hotel category that has seen the largest increase in spend, up 47.4% between

2022 and 2023.

Spending on clothing and footwear is also up by 38.6%, while there has been a 37.1% increase in

spending on recreation and culture and a 12.1% jump in spend on miscellaneous goods and

services. 

Household goods and services also make the top five increase with spending up 17.6%.

Of course, while households may be spending more on less essential items, it’s important to

http://www.einpresswire.com
https://www.riftrefunds.co.uk/


note that the increased cost of goods will also be influencing the increase seen in household

spending, as highlighted by further analysis from RIFT using additional data from the Office for

National Statistics's consumer shopping basket 

For example, within the restaurants and hotel category, items such as whiskey (+15.5%), gin

(+14.8%) and draught fizzy drinks (+12.3%) have seen a double digit jump in price in the last year

alone. 

Kids clothing has seen some of the largest increases within the clothing and footwear category,

with boy’s t-shirts (+22.7%), childrens pyjamas (+18.8%), kids jumpers (+18%) and girl’s trousers

(+17.6%) all seeing notable increases. 

Within the recreation and culture category, dog food (+16%) and their annual booster injections

(+14.3%) are driving up costs, along with theatre tickets (+11.8%).

Fabric conditioner (+15.7%) and curtains (+15.6%) have seen the biggest cost increases when it

comes to household goods and services, while sunscreen (+13.1%), liquid soap (+13%) and

women’s hair dye (+12.4%) have seen the largest increases within the miscellaneous goods and

services category.

Bradley Post, MD of RIFT, commented:

“Household expenditure had been on the decline during a tough pandemic period but over the

last two years, we’ve seen the average spend climb, returning almost to pre-pandemic levels.

There’s no doubt that the higher cost of living has contributed to this increased cost, as many

items have seen an increase in price over the last year alone. However, as our analysis shows,

the increase in household spending seen in 2023 has been largely driven by non-essential

purchases within social and recreational spending categories. 

This suggests that, having weathered the storm of the pandemic and the resulting economic

instability, many households are now breathing a little easier when it comes to their finances and

have the security to make purchases based on choice, not just necessity.”

Data tables and sources

• Average weekly household expenditure by year and core category sourced from the Office for

National Statistics: Family spending workbook 1: detailed expenditure and trends.

• Breakdown of shopping basket items to have seen the largest annual increase in cost sourced

from Office for National Statistics: Shopping prices comparison tool.

• Data tables and sources can be viewed online, here.

https://docs.google.com/spreadsheets/d/e/2PACX-1vTU2lRGAZArS6dtGiWzC7AegzHDsDMrTxT6knShkSxO06CX-9p8iVxzXUZv_DR2KnluRb0Z4eaF6L5w/pubhtml?gid=1182960695&amp;single=true


Notes to Editors: 

• Tax and accounting specialists RIFT Tax Refunds are specialists that help claim tax back when

you travel for work.

• The rules for a UK tax rebate can be tough to understand, but our RIFT tax specialists are the

best in the business at handling travel and vehicle tax refunds for workers like you. With RIFT,

online tax refunds are simple and stress-free.

• RIFT has claimed back over almost £308m in tax rebates for 126,249 customers since 1999

• In 2021, RIFT made 31,313 calls to HMRC, spending over 11,000 hours on the phone.
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