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/EINPresswire.com/ -- In an era where

communication is king, a recent

revelation has emerged, challenging

the self-perceptions of corporate

executives across the globe. 

A groundbreaking survey polling over

two hundred and fifty esteemed

members of the Screen Actors Guild

and the stand-up comedy community

unveiled a stark reality that the corporate executive needs to know. 

Many corporate leaders might not be the public-speaking maestros they believe themselves to
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be.

We’ve all heard it before, "Wow, you were great," echo the

halls of corporate offices, a well-intended accolade that,

while comforting, may not always hold the mirror to reality.

Picture this scene: an audience, their faces marked by

vacant stares, silently yearns for time to accelerate, their

eventual applause nothing more than a formality.

The speaker, having navigated the treacherous waters of

their presentation without succumbing to a nervous

collapse, basks in a false sense of triumph. But here's the

kicker – mere minutes post-presentation, the audience's memory of their presentation dissipates

into thin air.

Here's a daring question to ask when presenting: "When, if ever, has a presenter truly checked in
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with their audience to see if they were

following along?" The challenge isn't

just about enduring a presentation; it's

about engaging, connecting, and

leaving a lasting impression.

In the tech industry, a famous saying

circulates at every conference: "The

conference was great, but the

speakers, not so much." This begs the

pivotal question – does one aspire to

fall into the "not so much" category?

This information should serve as a

wake-up call; it's a roadmap to

revolutionizing the Corporate

Executive's public speaking skills.

Drawing from the insights of actors

and comedians, here are the top 10

things to consider for your next public

speaking endeavor:

- Research the audience and know

them. 

- Tailor your message to resonate by

attaching some sort of cultural

reference whenever possible.

- Engage, don't just inform; use stories,

anecdotes, and humor.

- Practice makes perfect; rehearse until

you own the stage and the material.

- Feedback is gold; seek honest

critiques, not just applause; no one is

perfect.

- Body language speaks volumes; use

gestures and movements to emphasize

points.

- Eye contact; connect personally with

audience members.

- Pace your speech; timing can enhance or dull your message.

- The power of the pause; use silence to let key points sink in.

- Visual aids are just that; they aid the presenter, and they shouldn't distract from the presenter

or their message. 



- Passion is persuasive and contagious; if you're not excited, why should they be?

To truly gauge your public speaking prowess, here's  a unique exercise that most actors use to

analyze their performance: record your presentation and watch it with the sound off, asking

these questions:

Does the presenter smile?

Does the presenter exude positive energy?

Can the essence of the message be somewhat understood non-verbally?

If one registers two or more No's from the above questions, like Tiger Woods or Tom Brady

would get a coach to perfect their game, so should the presenter. Make no mistake, business is a

sport, and one should always look to perfect their game. 

Audiences today want to be engaged and entertained to take them out of the doldrums of facts

and figures. Today, to be an effective presenter, one must be an effective storyteller with the

ability to weave information through a compelling narrative. 

Here's a great trick for a presenter to get their audiences to know and understand them:

whenever possible, connect a personal story to the narrative. This not only endears the

presenter to their audience but also builds the presenter's personal brand along with their

corporate persona. 

This information is a call to action. It's an invitation to transform one's public speaking skills from

forgettable to unforgettable, from adequate to extraordinary.

All great communicators are perceived as leaders;  today's presenters are not just preparing for

their next presentation; they are stepping into the role of a visionary leader. 

Maybe it's time for a conversation with Joe Sabatino – because the world doesn't just need more

speakers; it needs more leaders.

Contact:

Joe Sabatino

joe@joesabatino.com

Transform your public speaking. Transform your leadership. Let's talk.

Joe Sabatino

BehindTheTalk

+1 818-691-6868

email us here

Visit us on social media:

Facebook

http://www.einpresswire.com/contact_author/4522762
https://www.facebook.com/joe.sabatino.79/


Twitter

LinkedIn

Instagram

YouTube

TikTok

This press release can be viewed online at: https://www.einpresswire.com/article/691231750

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

https://twitter.com/BTTwithJoe
https://www.linkedin.com/in/joe-sabatino/
https://www.instagram.com/behind.the.talk/
https://www.youtube.com/channel/UCc-fULFIeZg2ay5jfCkL7WQ
https://www.tiktok.com/@behindthetalk?lang=en
https://www.einpresswire.com/article/691231750
https://www.einpresswire.com/editorial-guidelines

