
BlueZoo Inc Delivers its Audience
Measurement Technology to Retailers on the
BrightSign Series-5 Media Players
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BlueZoo Impressions, Reach, and

Frequency Measurement is Ideal for

Retail Media Networks

MENLO PARK, CALIFORNIA, USA,

February 27, 2024 /EINPresswire.com/

-- BlueZoo, Inc, the leader in audience

measurement for out-of-home

advertising and Retail Media Networks,

today announced it has delivered its

impressions measurement software

for worldwide deployment of

BrightSign’s new Series-5 digital media

players.

The incorporation of BlueZoo

technology in software form enables

BrightSign to offer in-store digital signage that now includes highly accurate measurement of

audience reach, dwell time, flow, and related analytics in real time without the need to purchase,

install and maintain multiple hardware sensors throughout each location as part of retailers’ in-

Our retail customers are

looking to measure their in-

store signage activity, both

to count digital signage

impressions and maximize

the overall customer

experience.”

Steve Durkee, CEO of

BrightSign

store Retail Media Networks. 

BlueZoo supports BrightSign media players since 2018

BlueZoo measures the presence and movement of people

in a manner that is accurate and privacy-protecting, as well

as cost effective and scalable. BlueZoo passively collects

smartphone Wi-Fi probes using both BlueZoo proprietary

sensor hardware as well as using third-party hardware like

BrightSign digital media players.  BlueZoo has delivered its

sensor software on BrightSign Series-3 and Series-4 media

players since 2018.

http://www.einpresswire.com
https://www.bluezoo.io/use-cases#ooh
https://www.bluezoo.io/use-cases#ooh
https://www.bluezoo.io/use-cases#ooh
https://www.bluezoo.io/products


Bill Evans, BlueZoo CEO

“Our retail customers are looking to measure their in-

store signage activity, both to count digital signage

impressions and maximize the overall customer

experience,” said Steve Durkee, CEO of BrightSign. 

“The precision with which the BlueZoo solution measures

audiences of digital signage throughout Retail Media

Networks brings new levels of accuracy and transparency

to pricing in-store advertising,” said Claude Sabourin,

director of Business Development at SCHOT, a value-

added distributor of both BrightSign and BlueZoo

solutions in South-East Asia. “We combine BlueZoo reach

and frequency measurements with POS data to better

understand the impact of signage on the overall shopper

experience.” 

Bill Evans, CEO of BlueZoo, added: “BrightSign’s

commitment to innovation and customer value makes

them a perfect partner for BlueZoo. BrightSign

customers need solutions for audience measurement

that are accurate and easy to deploy and maintain.

Deploying BlueZoo software on BrightSign hardware hugely simplifies overall deployment by

delivering a solution without additional hardware, or the need for additional connections to

power or internet backhaul.  BrightSign’s newest Series-5 players will strengthen their leadership

of the retail media networks market as growth continues to accelerate.”

BlueZoo’s newest Winter 2024 software release facilitates managing large constellations of

sensors from the cloud, including bulk operations using BlueZoo’s dashboard and mobile app.

BlueZoo customers can define complex customized reports that are sent automatically by email

every day, week, month, or quarter to their own customers, partners, and employees.  These

reports can include both aggregate and non-aggregated sensor analytics, including

visits/impressions, visitors, dwell time, unique visitors, and unique visitor recurrence.  BlueZoo

Winter 2024 dramatically expands reporting capabilities by allowing individual reports to deliver

multiple report tiles, for different sensors and different time periods, and to overlay analytics

describing multiple time periods.

BlueZoo support for BrightSign Series-5 media players is currently in beta test.  Users of Series-5

media players are welcome to join the early access program by contacting BlueZoo, Inc.  The

software is expected to be generally available in Q2 2024.

About BrightSign®

BrightSign LLC, the global market leader in digital signage media players, is headquartered in Los

Gatos, California, with offices in Europe and Asia. BrightSign manufactures media players and

https://www.bluezoo.io/bluezoo-winter-2024-further-improves-measurement-accuracy-for-foot-traffic-analytics


provides free software and networking solutions for the commercial digital signage market

worldwide, serving all vertical segments of the digital signage marketplace. From entry-level

BrightSign LS players to BrightSign XC players offering state-of-the-art technology and

unsurpassed performance, BrightSign’s products are known for their signature reliability,

affordability, ease-of-use, and market-leading technology. For more information, visit

BrightSign.

About BlueZoo, Inc.

BlueZoo Inc. delivers foot traffic analytics services to customers in the out-of-home advertising,

retail, and insurance industries.  BlueZoo has deployed thousands of sensors to hundreds of

customers throughout the world and its products are protected by 6 patents.   Customers

include JCDecaux, Sodexo, and Executive Channel Network.  All BlueZoo products are GDPR

compliant and regularly audited by ePrivacy of Hamburg, Germany.  BlueZoo is based in Menlo

Park, California, and is funded by Fusion Fund. For more information, visit BlueZoo.
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This press release can be viewed online at: https://www.einpresswire.com/article/691475980

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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