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/EINPresswire.com/ -- MILAN –

(EMAILWIRE) -- The retail industry is

undergoing continuous and constant

developments due to new paradigms

related to multiple factors, such as

digital transformation and

sustainability. One of its sectors most

involved in this regard is Food &

Grocery. Operators are called to face

change by taking effective initiatives

and actions to revolutionize sales

formats, methods of interaction with

consumers, and brand profitability. 

RETAILERS WILL BE FOCUSING ON

ENERGY EFFICIENCY, HYBRIDIZATION,

AND EXPERIENTIAL DESIGN 

Energy efficiency, hybridization, and

experiential design: These are three

cornerstones behind the innovative

concepts that are contributing to the

industry’s metamorphosis. In this

regard, lighting design will be playing

an increasingly leading role in the

construction of store locations in terms

of sustainability and creation of

purchasing paths capable of enhancing

a brand’s personality and identity. In addition to its functional and perceptive value, the careful

study of light is mainly aimed at arousing emotions in customers that can make their

consumption experience unique, as an indispensable strategic element for retailers who have

undertaken the hybridization process between digital and physical worlds. A store’s layout,
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fittings, and touch points are within the scope of such process: from Food to Fashion, technology

has increasingly been acting as an enabling element, especially as regards lighting components,

where environments are shaped by a relational and evocative aesthetic that promotes indoor

comfort, thus entailing greater brand loyalty. 

IMOON HAS MADE STYLISH LIGHTING SUSTAINABLE

In an environment where competition is becoming more and more pressing, Imoon – leading

player in the international lighting market for the Food & Fashion retail markets – has

interpreted the most recent trends with a different mindset where sustainability, customization,

and optimization constitute key elements for the development of unprecedented exclusive

concepts to encourage the restyling of existing stores. 

AMBIENT LIGHTING WITH 7 kW/M2

Sustainability has taken on an essential role in making a brand memorable and influencing

consumer choices thanks to positive and constructive associations that can generate trust. In

this sense, Imoon has reduced the environmental impact of stores by combining technologies

that include software, sensors, LEDs, and advanced methods to achieve maximum energy

saving. Every environment needs its own light: depending on the type of department, Imoon

lighting designers have studied scenarios that are differentiated by color rendering to emphasize

only specific areas. Compared to traditional lighting where light is uniform, Imoon has modified

the contrast, also using optics and parabolas capable of distributing light optimally to make a

store’s display counters, shelves, and checkouts more attractive with a lower energy level for

irradiance in store premises. In other words, this approach has a significant impact on energy

saving, with consumption being reduced to 7 kW/m2 thanks to an average optimal illumination

level of 1,000 lux compared to 2,000 lux of radiant energy needed to illuminate a store

homogeneously and thanks to the use of fixtures that reach system efficiencies of up to 200

lm/W. In addition, Imoon also provides advice on an energy assessment, estimating the total

energy consumption of its lighting projects and related payback period, also considering

installation costs and costs for disposing of the old system. In one of our projects for a 7,000m2

store, for example, the total investment was completely recovered in less than 3 years. 

CUSTOM LIGHTING PROJECTS FOR BRAND RECOGNITION AND PROFITABILITY

Imoon will personalize your store by using the most advanced technologies to combine

aesthetics, functionality, and emotional communication. The development of special projects,

such as the creation of a new lighting fixture for a specific format to be replicated within all

stores, in addition to promoting greater brand awareness, will provide consumers with the

experience conceived during the design phase, thus enhancing their involvement. For Imoon

light designers, customization first and foremost involves the use of LEDs capable of ensuring

perfectly diffused lighting, which, at the same time, enhances details or elements of the

scenography. Secondly, customization consists in adjusting brightness levels according to the

http://www.imoon.it


type of setting, chromatically enhancing the products’ color contrasts and expertly using color

temperature as engagement factors for the consumer. More specifically, the Imoon range

comprises XWARM and FULL COLOR LEDs particularly suitable for fruit, vegetables, bread,

cheese, and wine, while the exclusive MEAT LED, in the RED, RED PLUS, and MEAT FISH HD

versions, intensifies the red and white tones of meat and fish, thus enhancing their freshness.

The remaining sections of your store may instead be illuminated by using the SPARK & HD LED

range, making even non-fresh products more vivid and prominent.

Imoon lighting design has been conceived to enhance products to the utmost, encouraging

consumers to make purchases with positive effects in terms of your brand’s increased revenues,

which may grow by up to 15% in the sections for fresh products, compared to traditional

lighting.

LIGHTING PROJECTS TO MAKE LAYOUTS FLEXIBLE

A further crucial element for retailers is to optimize their lighting design by making it scalable in

the roll-out phase, thus ensuring maximum flexibility in the management of the stores’ layouts.

In this regard, integrating multiple technical and decorative systems within a single electrified

track, ranging from lighting fixtures to emergency lights, to acoustic speakers, enables the

creation of a functional architecture in all store areas. Imoon also ensures full control over the

project by combining LEDs, sensors, and control software to favor the use of natural light, when

possible, for maximum energy efficiency. 

Store brands in North America have relied on the expertise of the Imoon Team for various

applications. Among these, a new Waikiki Market store of Foodland, a local chain that currently

owns 33 stores in Hawaii, and the projects realized for the other two Brands Safeway and

Sobeys.

IMOON, THE SPOKESPERSON FOR ITALIAN TECHNOLOGY AND DESIGN

Imoon has been looking for opportunities across the pond and has become the spokesperson

for Italian technology and design at the second international event “AMERICA BUYS ITALIAN”,

organized by Italy-America Chamber of Commerce - IACC and Export USA. A strategic

opportunity to meet leading American independent supermarket chains and to share our know-

how and unprecedented and innovative solutions conceived for the retail industry to let

operators express all their potential in terms of attractiveness and value creation. 

“We are very satisfied with the outcome of this second edition, which has allowed us to shorten

the distance between our two countries and provide a deeper knowledge of top-quality products

made in Italy” said Federico Tozzi, Executive Director of IACC. “Italy is capable of providing more

modern and cutting-edge lighting solutions both in technological and in aesthetic terms and, in

this sense, we are committed to ensuring that industrial design, a dominant feature in our

country, may become a competitive lever for American retailers too, for the benefit of an

improved customer experience”, continued Tozzi, who concluded: “In this sense, valuable



networking is a key feature: this is why we are honored that Greg Ferrara, CEO and President of

the National Grocers Association, took part in the initiative”. 

“In the current scenario, US retail operators, as well as retailers globally, are facing the challenge

of an increasingly digitized market and of adopting new strategies to keep their competitive edge

intact” said Greg Ferrara, President and CEO of National Grocers Association, who continued:

“Customer Experience takes on an unprecedented importance and technology, including lighting

technology, becomes imperative in order to revolutionize the customers’ shopping experience.

Cutting edge in-store lighting technology creates an immersive experiential purchasing

dimension that contributes to enhancing the customer’s experience.”

Lastly, Imoon has confirmed its participation in the next edition of the NGA Show scheduled in

Las Vegas from 10 to 12 March 2024. 

Imoon – www.imoon.it

Established in 2010, Imoon is a leading player in the design and production of fully Italian-made

lighting solutions in the Food & Fashion Retail sectors. The company is based in Milan and is

positioned on the market as a Partner capable of providing its customers with a full-ranging

service, following every stage of design: from the preliminary study to lighting simulations and

energy performance models, installation and, finally, project fine-tuning and after-sales support.

It is also able to develop customized solutions thanks to its brand Makris, born out of the

company’s desire to give shape to new lighting concepts combined with the best cutting-edge

technology. Imoon is a solid international enterprise with subsidiaries in the United Kingdom,

the Czech Republic, Turkey, South Africa, Finland, and commercial partners throughout the EMEA

region and the Americas. Imoon solutions can be found in more than 50 countries around the

world. About 600 stores are created every year, partnering with the most important Food Retail

brands: SPAR, Carrefour, EDEKA, Coop, Conad, Auchan, E. Leclerc, Iper, Migros, Sobeys, Foodland,

Rewe, Silpo, Globus.
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