
Fusion Industry Association Collaborates with
Mind Over Markets to Launch Myth-Busting
Campaign

The Future is Fusion.

Fusion Industry Association's new brand identity

The Future is Fusion.

BOULDER, COLORADO, UNITED STATES,

March 7, 2024 /EINPresswire.com/ --

The Fusion Industry Association (FIA)

launched a myth-busting messaging

campaign and website aimed at

dispelling the long-held belief that

fusion energy is perpetually "30 years

out." With the surge in fusion energy

investments reaching $6.21 billion, up

from $4.8 billion in 2023,  FIA's member

companies are building the investment

and scale to deliver clean, safe,

sustainable fusion energy to the world

in the next decade. Helping to shape

that message in collaboration with FIA

is clean energy marketing company, Mind Over Markets.

Fusion energy is a form of nuclear power that harnesses heat from nuclear fusion reactions,

We're thrilled to help take

fusion out of a sci-fi image

and into the playing field

with other major clean

energy sources such as

solar, wind, hydropower,

and more.”

Carolyn Parrs, CEO Mind Over

Markets

offering a zero chance of a nuclear meltdown and

producing zero earth-harming greenhouse gasses. Carolyn

Parrs, CEO at Mind Over Markets, expressed enthusiasm

about reshaping the perception of fusion energy, stating,

"We're thrilled to help take fusion out of a sci-fi image and

into the playing field with other major clean energy

sources such as solar, wind, hydropower, and more."

Mind Over Markets played a pivotal role in creating and

launching FIA's message, distilling it down to four simple

yet powerful words: "The Future is Fusion." This message

underscores fusion energy's potential to provide clean,

http://www.einpresswire.com
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https://www.fusionindustryassociation.org/
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Mind Over Markets, a leading clean energy messaging

company

emissions-free energy at the scale

necessary to combat climate change.

Key components of the messaging

campaign include:

- Targeting clean energy advocates

eager to embrace cutting-edge

technologies.

- Establishing FIA as the preeminent

fusion industry association, poised to

lead the charge in the adoption of

fusion energy technologies.

- Creating a new brand identity and website for FIA that positions fusion alongside other major

clean energy technologies, supported by a clean and sophisticated design.

- Providing a clear, three-step plan on FIA's homepage for individuals and organizations looking

to participate in the clean energy revolution.

- Featuring FIA's "Global Fusion Energy Report" prominently on the website to bolster

engagement and expand their email list.

- Curating a robust selection of articles, videos, podcasts, and more to offer stakeholders the

latest advancements in fusion technology in one accessible platform.

Andrew Holland, CEO of Fusion Industry Association, emphasized the industry's pivotal role in

facilitating the transition to net-zero carbon emissions, which will not only create new jobs but

also address a trillion-dollar market.

Mind Over Markets is a trusted messaging and stakeholder engagement company specializing in

clean energy, sustainability, and health & wellness. For over two decades, they have helped

companies to clarify their message, communicate authentically, build relationships, and increase

sales.

For more information, contact Carolyn Parrs at ceo@mindovermarkets.com. To stay updated on

the latest advancements in the fusion industry, visit the Fusion Industry Association at

www.fusionindustryassociation.org.
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