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BURLINGAME, CA 94010, UNITED
STATES, February 29, 2024
/EINPresswire.com/ -- The Global
Fashion Ecommerce Market size is
expected to reach US$ 1,626.97 Billion
by 2030, from US$ 691.56 Billion in
2023, at a CAGR of 13% during the
forecast period.

Global Fashion Ecommerce Market
Trends Overview 2023-2030:

A recently published report by CoherentMl|, titled "Global Fashion Ecommerce Market: Industry

Trends, Share, Size, Growth, Opportunity, and Forecast 2023-2030," provides a thorough

examination of the industry. It offers insights into the analysis of the Global Fashion Ecommerce

market, along with competitor and regional analysis, and discusses the latest developments in
the market.
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Global Fashion Ecommerce The report contains a comprehensive table of contents,
Market size is expected to figures, tables, and charts, alongside insightful analysis.
reach US$ 1,626.97 Billion The Global Fashion Ecommerce market has experienced
by 2030, from US$ 691.56 notable growth in recent years, fueled by factors like rising
Billion in 2023, at a CAGR of product demand, expanding customer reach, and
technological progress. It offers a thorough analysis of the
Global Fashion Ecommerce market, encompassing aspects
CoherentM| such as market size, trends, drivers, constraints,
competitive landscape, and potential for future growth.

13% during the forecast
period.”

The market research study aims to extensively examine the industry to understand its economic
potential. Consequently, the client gains a comprehensive understanding of the market and
business dynamics, spanning past, present, and future perspectives. This equips them to allocate
resources and invest capital wisely.


http://www.einpresswire.com
https://www.coherentmi.com/industry-reports/global-fashion-ecommerce-market
https://www.coherentmi.com/industry-reports/global-fashion-ecommerce-market

Market Dynamics:

The global fashion ecommerce market is witnessing high growth owing to increasing
smartphone and internet penetration worldwide. As per reports, global smartphone users are
expected to reach 7.33 billion by 2025. Also, over 4 billion people globally are using the internet
in 2022 which is more than 55% of world's population. This increasing adoption of smartphones
and growth in internet penetration has boosted the growth of ecommerce globally, especially
fashion ecommerce. Additionally, easy payment options, 24x7 availability of products, and
doorstep delivery are some other factors bolstering the growth of fashion ecommerce market
worldwide during 2023-2030.

Market Drivers:

Growing Internet Penetration and Increasing Adoption of Smartphones Drive the Global Fashion
Ecommerce Market

The growing internet penetration around the world has significantly fueled the growth of the
global fashion ecommerce market. According to statistics, over 50% of the world's population
now has access to the internet, with internet usage growing at over 9% annually. This widespread
internet accessibility has enabled more consumers to shop online for fashion apparel and
accessories from the comfort of their homes. Along with increasing internet penetration, the
rising adoption of smartphones worldwide has also propelled the fashion ecommerce industry.
Smartphones have made online shopping even more convenient as consumers can browse
fashion products and make purchases on the go via their mobile devices. Today, over 65% of all
fashion ecommerce transactions take place via mobile.

Rising Popularity of Social Media Influencers and Digital Marketing Further Drives Online Fashion
Shopping

With the rise of social media, influencer marketing has become a powerful marketing tool for
fashion brands. Today's digitally native consumers extensively research products online and get
influenced by what they see celebrities and influencers promoting on social media platforms.
Fashion and lifestyle influencers with large followings have significantly boosted brand
awareness and product sales for various fashion retailers through sponsored posts. Meanwhile,
digital marketing efforts including targeted Facebook and Instagram ads have also been highly
effective in driving traffic to fashion ecommerce sites and conversions. Advanced data analytics
allows fashion brands to better understand customer preferences and target potential buyers
with personalized recommendations and deals.

Major market players included in this report are:

Alibaba, Amazon, Flipkart, Myntra, Rakuten, Zalora, Lazada, Shopee, |D.com, Club Factory, Shein,



Namshi, Noon, Nykaa, Ajio, Tmall, Farfetch, Asos, Zozo, Ssense, and others
The detailed segments and sub-segments of the market are explained below:
By Business Model

00 Business to Consumer (B2C)

00 Business to Business (B2B)

00 Consumer to Consumer (C2C)
00 Business to Administration (B2A)
00 Consumer to Business (C2B)

00 Business to Employees (B2E)

By Product Type

00 Apparel

00 Accessories

00 Footwear

00 Beauty and Personal Care

00 Others (home furnishings, jewelry etc.)

By End User

00 Men
00 Women
00 Kids
00 Unisex

By Price Range

00 Premium
00 Mid
00 Low
00 Economy

By Device Used
00 Mobile

00 Desktop

00 Tablet

00 Others

By Region:



00 North America

00 Europe

00 Asia Pacific

00 Latin America

00 Middle East & Africa

Market Scenario:

Initially, this Global Fashion Ecommerce Market research report introduces the market with an
overview comprising definitions, applications, product launches, developments, challenges, and
regional insights. The market is projected to exhibit robust growth driven by increased
consumption across various sectors. The report offers an analysis of current market trends and
fundamental characteristics.

Objectives of the Report:

0 Conduct an investigation and project the value and volume of the Global Fashion Ecommerce
market.

0 Estimate the market shares for key segments within the Global Fashion Ecommerce market.

O lllustrate the evolving landscape of the Global Fashion Ecommerce market across different
regions worldwide.

0 Analyze and scrutinize micro markets to assess their contributions to the overall Global
Fashion Ecommerce market, as well as their potential for growth and individual patterns of

expansion.

0 Offer precise and valuable insights into the factors driving the growth of Global Fashion
Ecommerce within the industry.

0 Provide an in-depth examination of major companies' key business strategies in the Global
Fashion Ecommerce market, including research and development (R&D), collaborations,
agreements, partnerships, acquisitions, mergers, new product launches, and strategic alliances.
What are the key data covered in this Global Fashion Ecommerce Market report?

0 Determine the Market's CAGR for the entire projected period.

0 Provide comprehensive insights into the factors propelling growth within the Global Fashion
Ecommerce Market from 2023 to 2030.



0 Accurately assess the size of the Global Fashion Ecommerce Market and its impact on the
overall market, with a focus on the parent market.

0 Offer realistic forecasts regarding future trends and shifts in consumer behavior.

0 Analyze the growth of the Global Fashion Ecommerce Market industry across North America,
APAC, Europe, South America, the Middle East, and Africa.

0 Conduct a thorough examination of the market's competitive landscape, including detailed
information on vendors.

0 Provide a detailed investigation into the factors hindering the expansion of Global Fashion
Ecommerce Market vendors.

Get your copy of this premium research report now @ https://www.coherentmi.com/industry-
reports/global-fashion-ecommerce-market/buyNow

FAQ's

Q.1: What are the primary factors influencing the Global Fashion Ecommerce market?

Q.2: Which companies are the major players in this industry?

Q.3: What are the opportunities, risks, and overall structure of the market?

Q.4: How do the top companies in the Global Fashion Ecommerce Market compare in terms of
sales, revenue, and pricing?

Q.5: Who are the distributors, traders, and dealers in the Global Fashion Ecommerce market?
Q.6: How are market types, applications, deals, revenue, and value explored?

Q.7: What implications arise from the evaluation of agreements, revenue, and value in a business
area?

About Us:

At CoherentMI, we are a leading global market intelligence company dedicated to providing
comprehensive insights, analysis, and strategic solutions to empower businesses and
organizations worldwide. Moreover, CoherentMl is a subsidiary of Coherent Market Insights Pvt
Ltd., which is a market intelligence and consulting organization that helps businesses in critical
business decisions. With our cutting-edge technology and experienced team of industry experts,
we deliver actionable intelligence that helps our clients make informed decisions and stay ahead
in today's rapidly changing business landscape.
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