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Digital Commerce Market

Growing penetration of the Internet &

smartphones, increasing usage of social

media and social commerce, drive the

growth of the global digital commerce

market.

PORTLAND, PORTLAND, OR, UNITED

STATE, March 1, 2024

/EINPresswire.com/ -- According to a

recent report published by Allied

Market Research, titled, “Digital

Commerce Industry by Component,

Browsing Method, Payment Method,

Business Type, and Industry Vertical:

Global Opportunity Analysis and Industry Forecast, 2021-2030.

The Digital Commerce market encompasses all consumer transactions conducted over the

Internet that pertain directly to online purchases of goods and services. This includes

transactions completed through websites, mobile applications, and other online platforms,

utilizing diverse payment avenues like credit cards, direct debit, invoices, or online payment

services. Digital commerce empowers both businesses and consumers to engage in transactions

from afar, offering a plethora of payment choices and delivery modes. Moreover, it facilitates the

gathering and examination of data to bolster personalized services and focused marketing

endeavors.

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/A14464

COVID-19 scenario-

•  Huge supply chain disruptions, especially during the initial phase of the pandemic, augmented

the demand for digital commerce.

•  At the same time, demand for online shopping also increased significantly, which made the

food & beverage, manufacturing, and logistics companies spike up their investments in

http://www.einpresswire.com
https://www.alliedmarketresearch.com/digital-commerce-market-A14464
https://www.alliedmarketresearch.com/request-sample/A14464


automation, including the automation of supply chains. This factor impacted the global digital

commerce market positively.

•  This trend is quite likely to continue post-pandemic as well.

Asia-Pacific is expected to be the highest growing region during the forecast period, owing to

strong technological growth along with ongoing development in the gaming sector, which drives

organizations to invest heavily in digital commerce to sustain growth and improve the

productivity of online gaming service providers. In addition, factors such as moderately high

internet penetration, ongoing improvements in broadband infrastructure, major shift toward

digital transformation, rise in cloud deployment, technological advancement in online

commodity trading, and ongoing modernization of E-commerce such as online shopping on

smartphones drive heavy investment in digital commerce in emerging economies. Furthermore,

key players in Asia-Pacific are focused on enhancing their operations and increasing their overall

efficiency to stay competitive in the digital commerce market, which is expected to provide

lucrative opportunities for the growth of the market during the forecast period.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/A14464

The market's growth is primarily driven by the swift urbanization worldwide. Moreover, the

increased adoption of the internet and the utilization of devices such as smartphones, laptops,

and tablets for accessing digital commerce platforms are propelling the industry forward. Digital

commerce allows companies to conduct transactions sans a physical presence, thereby reducing

their infrastructure, communication, and administrative costs. The industry is further buoyed by

the growing preference for online shopping, particularly among women, and the significant

influence of social networking platforms on purchasing decisions. Online retail channels offer

consumers a convenient shopping experience with a vast array of products at competitive

prices. 

Furthermore, the rise of direct-to-consumer and private-label business models is instilling

optimism for market expansion. These models enable businesses to collect and leverage

consumer data to offer tailored goods and services. Additionally, the COVID-19 pandemic, with

its lockdowns and social distancing measures, has provided an extra impetus to digital

commerce operations as customers increasingly turn to online platforms for their essential

needs.

By browsing medium, the mobile/table segment held the highest market share in 2020, holding

more nearly three-fifths of the global market. The same segment is also projected to manifest

the fastest CAGR of 16.5% from 2021 to 2030.

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/digital-commerce-

market/purchase-options
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By payment mode, the digital wallets segment contributed to the major share in 2020,

accounting for around two-fifths half of the global digital commerce market, and is expected to

lead the trail during the forecast period. The same segment is also anticipated to cite the fastest

CAGR of 17.4% from 2021 to 2030.

By region, North America held the highest market share in terms of revenue 2020, garnering

more than two-fifts of the global digital commerce market. The market across Asia-Pacific,

however, is expected to showcase the fastest CAGR of 17.7% throughout the forecast period. The

other provinces discussed in the report Europe and LAMEA.

The key market players analyzed in the global digital commerce industry report include Best Buy,

Amazon.com, Inc., JD.com, Inc., Otto GmbH & Co, Rakuten, Inc., Walmart, Inc., The Home Depot,

Alibaba Group Holding Limited, Shopify, Inc., and eBay, Inc. These market players have adhered

to several strategies including partnership, expansion, collaboration, joint ventures, and others

to prove their flair in the industry.

Key Benefits For Stakeholders

•  The study provides an in-depth analysis of the digital commerce market along with the current

trends and future estimations to elucidate the imminent investment pockets.

•  Information about key drivers, restraints, and opportunities and their impact analysis on the

digital commerce market size is provided.

•  Porter’s five forces analysis illustrates the potency of buyers and suppliers operating in the

digital commerce market.

•  The quantitative analysis from 2020 to 2030 is provided to determine the digital commerce

market potential.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/A14464

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia. 

If you have special requirements, please tell us, and we will offer you the report as per your

requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market. 

https://www.alliedmarketresearch.com/purchase-enquiry/A14464


Other Trending Report:

1. Digital Video Advertising Market

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients in making strategic business decisions and

achieving sustainable growth in their respective market domains. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry. 

Contact:   

David Correa 

5933 NE Wi  

Toll-Free: 1-800-792-5285 

UK: +44-845-528-1300n Sivers Drive 

#205, Portland, OR 97220 

United States 

Hong Kong: +852-301-84916 

India (Pune): +91-20-66346060 

Fax: +1-855-550-5975 

help@alliedmarketresearch.com 

Web: https://www.alliedmarketresearch.com 

Follow Us on: LinkedIn Twitter

David Correa

Allied Market Research

+1 5038946022

email us here

Visit us on social media:

Facebook

https://www.alliedmarketresearch.com/digital-video-advertising-market-A13163
https://www.alliedmarketresearch.com
http://www.einpresswire.com/contact_author/4532442
https://www.facebook.com/alliedmarketresearch


Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/692502165

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

https://twitter.com/allied_market
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/692502165
https://www.einpresswire.com/editorial-guidelines

