
B2B E-Commerce Market Set to Exceed USD
33 Trillion by 2030, Driven Expansion of Online
Marketplaces

Digitization of procurement processes accelerates B2B E-Commerce Market growth, streamlining

transactions and reducing costs.

AUSTIN, TEXAS, UNITED STATES, March 7, 2024 /EINPresswire.com/ -- The SNS Insider report

Expansion of online

marketplaces and adoption

of cloud-based platforms

enhance accessibility and

efficiency, propelling B2B E-

Commerce Market

expansion globally.”

SNS Insider Research

reveals that the B2B E-Commerce Market, valued at USD

7965.5 billion in 2022, is poised to reach an impressive

USD 33125.03 billion by 2030. This growth, reflecting a

CAGR of 19.5% from 2023 to 2030,

B2B E-commerce, an abbreviation for business-to-business

e-commerce, involves the online exchange of goods or

services between businesses, presenting a paradigm shift

in traditional transaction methods. This sector streamlines

business operations, significantly reducing overhead

expenses by facilitating online transactions rather than

conventional order methods such as phone or mail. It's crucial to dispel the myth that B2B

transactions are limited to large corporations; many engage in B2B sales, including wholesale,

selling to resellers, major retailers, distributors, and organizations, often alongside B2C

endeavors.

Get a Report Sample of B2B E-Commerce Market @ https://www.snsinsider.com/sample-

request/1783

Some of the Key Players Studied in this Report are:

➤  Amazon

➤  ChinaAseanTrade

➤  DIYTrade

➤  eBay Inc

➤  Eworldtrade

➤  Flexfire LEDs

➤  Flipkart

http://www.einpresswire.com
https://www.snsinsider.com/reports/b2b-e-commerce-market-1783
https://www.snsinsider.com/sample-request/1783
https://www.snsinsider.com/sample-request/1783


➤  IndiaMART InterMESH Ltd

➤  KOMPASS

➤  Quill Lincolnshire

➤  Others

Technological advancements, notably in artificial intelligence and cloud technologies, have

catalyzed the evolution of B2B e-commerce. These innovations enable companies to enhance

customer experiences, meet changing expectations, and manage increasingly complex orders.

The digitalization of B2B e-commerce has become imperative, responding to the demand for

personalized product recommendations and the need to analyze performance based on

customer behavior. As businesses increasingly adopt e-commerce for B2B applications, the

ability to recognize and provide personalized recommendations becomes crucial. This is not just

a trend but a necessity for analyzing company performance and adapting to changes in

customer behavior effectively.

B2B E-Commerce Market Analysis

Rapid technological improvements are at the forefront of B2B e-commerce expansion,

incorporating AI, machine learning, and data analytics for individualized customer experiences

and process automation. The integration with enterprise systems, like ERP and CRM, enhances

connectivity and streamlines workflows, ensuring consistent information across the business.

B2B marketplaces, known for their high scalability and advanced technology platforms, attract

businesses aiming for broader audiences and increased sales volume. The sector's rapid growth

has seen numerous startups entering, highlighting the platform's potential for small and

medium-sized businesses.

Market Segmentation and Sub-Segmentation Included Are:

➤  On The Basis of Deployment Type: The intermediary segment dominates with a 59% market

share, leveraging technological advancements to connect businesses globally, promoting

globalization and market diversification. Customer-centric innovation and personalization drive

this segment's growth.The supplier-centric segment benefits from rapid technology

improvements, employing AI-driven insights and data analytics to optimize inventory

management, predict demand shifts, and provide personalized solutions, fostering customer

experience and segment innovation.

➤  On The Basis of Application: Home & kitchen holds a 21% market share, transforming

procurement procedures with cutting-edge technology, including blockchain and IoT-enabled

devices. The clothing segment's growth is attributed to sustainability and ethical considerations,

with augmented reality enhancing customer experiences.

Impact of Covid-19 on the B2B E-Commerce Market



The Covid-19 pandemic has significantly impacted the B2B E-Commerce Market, reshaping

business dynamics and accelerating digital transformation initiatives across industries.

➤  Shift to Online Channels: With lockdowns, travel restrictions, and social distancing measures in

place, businesses have increasingly turned to online channels for procurement, sourcing, and

purchasing. The pandemic has accelerated the adoption of B2B e-commerce platforms as

businesses seek alternative ways to conduct transactions and maintain continuity in

operations.

➤  Remote Work and Collaboration: The widespread adoption of remote work arrangements has

prompted businesses to invest in digital solutions that facilitate remote collaboration and

communication. B2B e-commerce platforms enable seamless collaboration between buyers and

sellers, allowing remote teams to manage orders, track shipments, and communicate effectively

in real-time, regardless of physical location.

➤  Focus on Digital Transformation: The pandemic has underscored the importance of digital

transformation for business resilience and agility. Companies that previously relied on traditional

offline channels have been compelled to digitize their operations and embrace e-commerce

solutions to stay competitive in an increasingly digital marketplace.

➤  Demand for Contactless Transactions: Concerns about virus transmission have led to an

increased preference for contactless transactions and touchless interactions. B2B e-commerce

platforms enable buyers to place orders, make payments, and manage transactions online,

reducing the need for in-person interactions and physical paperwork.

➤  Supply Chain Disruptions: The pandemic has exposed vulnerabilities in global supply chains,

leading to disruptions in manufacturing, logistics, and distribution. B2B e-commerce platforms

have played a critical role in mitigating supply chain disruptions by providing visibility into

inventory levels, facilitating supplier collaboration, and enabling agile sourcing and procurement

practices.

➤  Adoption of Omnichannel Strategies: Businesses are increasingly adopting omnichannel

strategies to provide a seamless and integrated buying experience across multiple channels. B2B

e-commerce platforms serve as a central hub for managing omnichannel sales and distribution,

enabling businesses to reach customers through various touchpoints, including websites, mobile

apps, marketplaces, and social media platforms.

Overall, the Covid-19 pandemic has accelerated the digital transformation of B2B commerce,

driving businesses to embrace e-commerce solutions, streamline operations, and adapt to

changing market dynamics. As companies navigate the challenges and opportunities presented

by the pandemic, B2B e-commerce will continue to play a pivotal role in shaping the future of

business transactions and relationships.



Impact of the Russia-Ukraine War on the B2B E-Commerce Market

The Russia-Ukraine War has had a multifaceted impact on the B2B E-Commerce Market,

reshaping trade dynamics, supply chain operations, and business relationships in the region and

beyond.

➤  Disruption in Supply Chains: The conflict has disrupted supply chains, leading to logistical

challenges, delays in production, and shortages of critical goods and materials. B2B e-commerce

platforms have become essential tools for businesses to source alternative suppliers, manage

inventory, and mitigate the impact of supply chain disruptions.

➤  Geopolitical Uncertainty: Geopolitical tensions and economic sanctions have created

uncertainty in the business environment, affecting investment decisions and trade relations. B2B

e-commerce platforms offer businesses a means to diversify their supplier base, explore new

markets, and adapt to changing geopolitical dynamics, reducing reliance on traditional trade

routes and channels.

➤  Digital Transformation Acceleration: The war has accelerated the digital transformation of

businesses, prompting companies to embrace B2B e-commerce solutions to navigate

disruptions and maintain business continuity. E-commerce platforms enable businesses to

conduct transactions remotely, streamline procurement processes, and foster collaboration with

partners and suppliers in a volatile geopolitical landscape.

➤  Shift in Trade Patterns: The conflict has led to shifts in trade patterns, with businesses seeking

to minimize exposure to geopolitical risks and explore new markets. B2B e-commerce platforms

facilitate cross-border trade by providing access to a global network of suppliers, buyers, and

distributors, enabling businesses to adapt to changing trade dynamics and explore new growth

opportunities.

➤  Focus on Resilience and Risk Management: The Russia-Ukraine War has underscored the

importance of resilience and risk management in supply chain operations. B2B e-commerce

platforms offer features such as real-time tracking, supply chain visibility, and risk assessment

tools, empowering businesses to proactively manage risks, identify alternative sourcing options,

and ensure business continuity in times of geopolitical instability.

Overall, the Russia-Ukraine War has highlighted the critical role of B2B e-commerce in helping

businesses navigate geopolitical uncertainties, mitigate supply chain disruptions, and foster

resilience in an increasingly volatile global landscape. As businesses adapt to the changing

geopolitical environment, B2B e-commerce will continue to play a pivotal role in driving trade,

facilitating collaboration, and enabling growth in the digital era.

Key Regional Development



North America dominates with increased adoption of digital technologies, shifting consumer

behavior, and government initiatives promoting digital trade. The U.S. regulations, such as the

Digital Trade Agreements Act, contribute to the market's growth, ensuring consumer protection

and fair competition.

Asia Pacific is witnessing significant growth due to diverse economies, digital technology

availability, and the strong presence of SMEs, driving B2B e-commerce across various sectors.

Key Takeaways

➤  Technological Innovation Drives Growth: The B2B e-commerce market's rapid expansion is

fueled by continuous technological innovations, such as AI and data analytics, enhancing

customer experiences and optimizing business operations.

➤  Diverse Market Opportunities: The B2B e-commerce sector offers diverse opportunities,

attracting startups, leveraging scalable marketplaces, and catering to the unique needs of

intermediary and supplier-focused segments.

➤  Global Dominance of North America: North America leads the market, propelled by advanced

digital adoption, government support, and initiatives promoting cross-border e-commerce.

Buy the Latest Version of this Report @ https://www.snsinsider.com/checkout/1783

Recent Developments

➤  In October 2023, Flipkart launched 'Flipkart Commerce Cloud, providing retail intelligence and

AI-driven services globally.

➤  June 2023 saw Techstars and eBay Inc. forming a strategic partnership to stimulate innovation

in the e-commerce sector.

➤  In August 2022, Razer Merchant Services partnered with Atome, enhancing flexible deferred

payment options for online and offline RMS merchants.

Table of Contents- Major Key Points

1. Introduction

2. Research Methodology

3. Market Dynamics

3.1. Drivers

https://www.snsinsider.com/checkout/1783


3.2. Restraints

3.3. Opportunities

3.4. Challenges

4. Impact Analysis

4.1. COVID-19 Impact Analysis

4.2. Impact of Ukraine- Russia war

4.3. Impact of Ongoing Recession on Major Economies

5. Value Chain Analysis

6. Porter’s 5 Forces Model

7. PEST Analysis

8. B2B E-Commerce Market Segmentation, By Deployment Type

8.1. Supplier-centric

8.2. Buyer-centric

8.3. Intermediary

9. B2B E-Commerce Market Segmentation, By Application

9.1. Home & Kitchen

9.2. Consumer Electronics

9.3. Industrial & Science

9.4. Healthcare

9.5. Clothing

9.6. Beauty & Personal Care

9.7. Sports Apparel

9.8. Books & Stationery

9.9. Automotive

9.10. Others

10. Regional Analysis

10.1. Introduction

10.2. North America

10.3. Europe

10.4. Asia-Pacific

10.5. The Middle East & Africa

10.6. Latin America

11. Company Profile

12. Competitive Landscape



12.1. Competitive Benchmarking

12.2. Market Share Analysis

12.3. Recent Developments

13. USE Cases and Best Practices

14. Conclusion

About Us

SNS Insider is one of the leading market research and consulting agencies that dominates the

market research industry globally. Our company's aim is to give clients the knowledge they

require in order to function in changing circumstances. In order to give you current, accurate

market data, consumer insights, and opinions so that you can make decisions with confidence,

we employ a variety of techniques, including surveys, video talks, and focus groups around the

world.

Our staff is dedicated to giving our clients reliable information, and with expertise working in the

majority of industrial sectors, we're proud to be recognized as one of the world's top market

research firms. We can quickly design and implement pertinent research programs, including

surveys and focus groups, and we have the resources and competence to deal with clients in

practically any company sector.
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