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Small Businesses Pivot to Digital: A Surge in
Digital Marketing Spend Amid Traditional
Advertising Cutbacks

Small Businesses Pivot to Digital: A Surge
in Digital Marketing Spend Amid
Traditional Advertising Cutbacks. Top
digital marketer, Sandy Rowley shares
resources

RENO, NV, UNITED STATES, March 7,
2024 /EINPresswire.com/ -- A recent
wave of change has swept across the
small business landscape, with a
notable pivot towards digital marketing
strategies. As consumer behaviors shift
increasingly online, small businesses
across various sectors are reallocating
their marketing budgets, emphasizing
digital channels over traditional
advertising forms. This transition
marks a significant evolution in how
small businesses engage with their
audiences, driven by the pursuit of
greater effectiveness and measurable
ROL.

Sandy Rowley

Recent statistics reveal a compelling narrative: a substantial 45% of companies now dedicate a
major portion of their marketing budget to online strategies, underscoring the growing
importance of digital presence. This shift is further highlighted by the decline in traditional
advertising spend, as small businesses seek more dynamic and interactive ways to connect with
customers.

The digital marketing industry offers a myriad of opportunities for small businesses to enhance
their visibility and drive sales. From social media platforms, where 70% of small businesses have
already established a marketing footprint, to email marketing campaigns, which have
successfully acquired customers for 45% of small enterprises, the digital domain is ripe with
potential.


http://www.einpresswire.com

Moreover, the increased spend on mobile advertising,
“ expected to rise by 23% in 2023, reflects the urgency
among small business owners to tap into the ever-growing
mobile user base. This strategic reallocation of resources
signifies a keen understanding of modern consumers'
preferences and behaviors, who are increasingly reliant on
mobile devices for shopping research and purchases.

As small businesses look for
affordable marketing
resources, digital marketing
grants opportunites to scale
quickly.”

Sandy Rowley o _ .
Amid this digital transformation, small businesses are not

just expanding their digital footprints; they're also rethinking their traditional advertising
investments. The move away from legacy channels is in part a response to the demand for more
targeted, personalized marketing approaches that digital platforms can offer.

"As small businesses look for affordable marketing resources, digital marketing grants
opportunites to scale quickly." said Sandy Rowley, a small business owner in Digital Marketing.
"By focusing more on digital marketing, we're not only reaching our customers where they spend
most of their time but also seeing a better return on our investment compared to traditional
ads."

This shift towards digital is not just a trend but a necessary adaptation to the changing market
dynamics. Small businesses that continue to enhance their digital marketing efforts will likely see
sustained growth and resilience in the face of changing consumer preferences.

For more information on the impact of increased digital marketing spend by small businesses,
contact Sandy Rowley.

Sandy Rowley Digital is a leading provider of SEO, Social and Web Design, dedicated to
supporting small businesses in their digital transformation journeys. With a focus on innovative
solutions and strategic marketing insights, Reno Web Designer, helps small businesses thrive in a
digital-first world.

1. HubSpot's State of Marketing Report: Offers comprehensive insights into marketing strategies
and trends, including digital marketing spend and effectiveness.
- Visit [HubSpot](https://www.hubspot.com) for more information.

2. The CMO Survey by Deloitte, the American Marketing Association, and Duke University's
Fuqua School of Business: Provides data on marketing spending, including the shift towards
digital.

- Access the survey at [The CMO Survey](https://cmosurvey.org).

3. eMarketer: A great source for digital marketing, media, and commerce statistics, offering
insights into advertising spending trends.


https://www.hubspot.com
https://cmosurvey.org

- Explore [eMarketer](https://www.emarketer.com) for detailed reports.

4. Small Business Administration (SBA): While not focused exclusively on marketing, the SBA
offers guidance and statistics relevant to small business operations, including marketing budget
advice.

- Visit the [SBA](https://www.sba.gov) for resources and guides.

For specific data and statistics, consulting these sources directly will provide the most current
and detailed insights into digital marketing trends and spending among small businesses.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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