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Ramadan 2024: Data Pill - UAE AN

surveyed Emiratis celebrate

Ramadan every year actively

COMMONLY ENGAGED ACTIVITIES First weelk of March -
01-08| 3ust before Ramadan
MARCH is the time frame people plan to do
most Ramadan shopping for 2024

0, of surveyed people will do majority of their
© shopping mostly in stores, some online

% ESTIMATED RAMADAN EXPENSES ALLOCATION

@l Food & drinks & cifts

Cooking at home for 45% 23% 7% 16%
friends / family members

&7 Charity #ifs Transportation

UAE_Ramadan Data Pill 2024

g n Ramadan 2024, 23% of Egyptians surveyed prioritized charity in their spending,
A @l exceeding transportation and gifts, with the youth showing the greatest

commitment at 25%.

Egyptian’s expenses allocation on this year’s Ramadan (%)

UAE_Ramadan Budget Allocation 2024
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54% of Emiratis plan to do their primary shopping in the week leading up to Ramadan, while 29%
N
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UAE_Ramadan Shopping 2024
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This press release can be viewed online at: https://www.einpresswire.com/article/695820708

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


https://www.facebook.com/TGMResearch
https://twitter.com/tgm_research
https://www.linkedin.com/company/tgmresearch/
https://www.instagram.com/tgmresearch/
https://www.youtube.com/@tgmresearch6112
https://www.tiktok.com/@tgmresearch
https://www.einpresswire.com/article/695820708
https://www.einpresswire.com/editorial-guidelines

