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Non Alcoholic Drinks Market

The global non-alcoholic drinks market is

expected to grow at a CAGR of 6.8% from

2022 to 2031, propelled by urbanization

and rising disposable income.

WILMINGTON,NEW CASTLE,

DELAWARE, UNITED STATE, March 14,

2024 /EINPresswire.com/ -- “Non-

alcoholic Drinks Market by Product

Type (Soft Drinks, Premium Water, Tea

& Coffee, Juice, Dairy Drinks, and

Others), DistributionChannel

(Supermarket/Hypermarket,

Convenience Stores, Specialty Stores,

Online Retails, and Others), and Price

Point (Standard, Premium, and Luxury):

Global Opportunity Analysis and Industry Forecast, 2022–2031”. As per the report, the global

non-alcoholic drinks industry accounted for $820.0 billion in 2020, and is expected to reach

$2,134.6 billion by 2030, growing at a CAGR of 6.8% from 2022 to 2031.

Non-alcoholic drinks, also

known as ‘virgin drinks’,

‘mocktails’ and ‘near beer’,

refer to the beverages that

comprise less than 0.5% of

alcohol content by volume. ”

Allied Market Research

Major determinants of the market growth

Rise in urbanization, increased disposable income in

developing countries, and surge in prevalence of diseases

due to unhealthy lifestyle have boosted the growth of the

global non-alcoholic drinks market. However, stringent

government regulations associated with sugary drinks,

preservatives, and additives hinder the market growth. On

the contrary, surge in awareness of health and wellness

among millennials and consumers would open new

opportunities in the future.

http://www.einpresswire.com
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Download Sample Copy of Report @ https://www.alliedmarketresearch.com/request-

sample/1814

Covid-19 scenario:

The Covid-19 pandemic created challenges in manufacturing of several non-alcoholic drinks.

Moreover, cancellation of international sports events significantly declined their demand.

However, as the world is slowly recovering from the pandemic, the market is expected to get

back on track soon.

The soft drinks segment dominated the market growth

By product type, the soft drinks segment held the largest share in 2020, accounting for nearly

two-fifths of the global non-alcoholic drinks market, due to its wide market penetration, rise in

socialization among the consumers, and innovations in the category. However, the juice segment

is expected to manifest the highest CAGR of 8.1% during the forecast period, due to rise in

demand for nutritional diet and drinks among consumers.

Request for Pricing Details : https://www.alliedmarketresearch.com/non-alcoholic-drinks-

market/purchase-options

The online retails segment to manifest the highest CAGR through 2030

By distribution channel, the online retails segment is projected to register the highest CAGR of

7.5% during the forecast period, due to rise in production penetration and increase in mobile

users. However, the supermarket/hypermarkets segment held the largest share in 2020,

contributing to nearly two-fifths of the global non-alcoholic drinks market, owing to advent of

modern trades, bulk buying tendency, and rise in consumer interest over one-stop shopping

places.

Asia-Pacific, followed by North America, held the largest share

By region, the global non-alcoholic drinks market across Asia-Pacific, followed by North America,

held the largest share in 2020, accounting for nearly one-third of the market. Moreover, the

region is expected to showcase the highest CAGR of 8.0% during the forecast period, owing to

rise in demand from millennials from developing countries including Thailand, India, and

Indonesia.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/1814

Major market players

A.G. Barr

Dr. Pepper Snapple Group
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DydoDrinco

Attitude Drinks, Co.

Livewire Energy

Calcol, Inc.

Danone

Nestlé S.A.

PepsiCo, Inc.

Coca-Cola Company

ᵀ�ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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