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Expected to Register the Highest CAGR During
the Forecast Period

Over-the-top Market Size

Over-The-Top market is predicted to grow

significantly due to the rising SVoD

services in developing markets, and

demand for live-streaming channels.

PORTLAND, PORTLAND, OR, UNITED

STATES, March 19, 2024

/EINPresswire.com/ -- As per the report

published by Allied Market Research,

the global over-the-top (OTT) market

accounted for $121.61 billion in 2019

and is predicted to generate a revenue

of $1,039.03 billion by 2027, growing at

a striking CAGR of 29.4% from 2020 to

2027. The report offers a comprehensive analysis of the top investment pockets, drivers &

opportunities, top winning strategies, market size & estimations, changing market trends, and

competitive insights.

The global Over-The-Top market is attributed to the increasing SVoD services in developing

nations, the growing demand for OTT services in developing regions, the easy availability of a

wide variety of content, and the surging demand for live streaming channels. Moreover, the rise

of new OTT platforms and the advancements in OTT technology are expected to create new

growth opportunities for the market over the forecast period. However, the lack of data network

infrastructure and latency issues may impede the market's growth.

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/2230

The global over-the-top market is divided based on component, device type, content type,

revenue model, user type, end-user, and region. Based on the component, the solution segment

generated nearly three-fifths of the total market share in 2019 and is predicted to continue

steady growth by 2027. The service segment, on the other hand, is anticipated to grow at the

highest CAGR of 32.0% during the analysis timeframe.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/over-the-top-services-market
https://www.alliedmarketresearch.com/request-sample/2230


Depending on device type, the smartphone segment dominated the overall OTT market share in

2019, and is expected to continue this trend during the forecast period. This is attributed to

rising penetration of smartphones to stream OTT services and the growing market for larger-

screen smartphones in the developing economies. In addition, the segment is expected to

witness the highest CAGR during the forecast period due to the ongoing gradual replacement of

TVs with smartphones and mobile app streaming via OTT. 

By end-user, the media & entertainment segment contributed to over one-fourth of the total

market revenue in 2019 and is anticipated to maintain its dominance by the end of 2027. On the

other hand, the IT & telecom segment would showcase a stunning CAGR of 38.9% from 2020 to

2027.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/2230

By region, North America held the biggest share in 2019, garnering nearly half of the global

market. On the contrary, the market across Asia-Pacific would exhibit a noteworthy CAGR of

37.9% throughout the forecast period. The report also includes the regional analysis of Europe

and LAMEA.

The global over-the-top market was dominated by North America in 2019, and is projected to

maintain its dominance during the forecast period, due to access to high-speed internet and rise

in number of services providing videos in HD and 4K. In addition, new services such as AT&T,

ESPN, Turner Sports, and Crown Family Media Networks have experienced strong traction in the

U.S., which fuels the over-the-top market growth. However, Asia-Pacific is expected to register

the highest CAGR during the forecast period, owing to surge in the adoption of smartphones and

other connected devices.

Some of the key market players profiled in the report include Amazon Web Services (AWS),

Netflix, Hulu, LLC, Google LLC, Apple Inc., Facebook, Telestra, Rakuten Inc., Microsoft

Corporation, and Tencent Holdings Ltd. This study includes OTT market trends, over-the-top

market size, over-the-top market analysis, and future estimations to determine the imminent

investment pockets.

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/over-the-top-

services-market/purchase-options

The subscription revenue model was the highest contributor to the global OTT market in 2019,

and is projected to remain dominant during the forecast period, as the adoption of smartphones

and tablets has increased considerably among the target consumer base for vendors that offer

SVoD and video-on-demand (VoD) services. In addition, the availability of high-speed internet

and smartphone applications have improved access to SVoD services. However, the

advertisement revenue model is expected to witness the highest growth due to rise in the
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popularity of VoD ads. Moreover, ad-supported VoD platforms is currently experiencing strong

growth in ad revenues, thereby making the advertisement-based revenue model popular amidst

the COVID-19 pandemic. With five of the major ad-supported streaming platforms such as Hulu,

Peacock, Roku, Pluto TV and Tubi, ad revenue reached 31% year-over-year in the second quarter

of 2020. 

Furthermore, the media & entertainment industry dominated the over-the-top market share in

2019, and is expected to remain dominant during the forecast period, due to rise in number of

digital video consumers, which is expected to increase the demand of OTT services in the media

& entertainment industry. However, the IT & telecom industry is expected to witness highest

CAGR during the forecast period, due to rise in need for OTT services in the telecommunication

industry for video calling, voice, and messaging services along with rapid adoption of a work-

from-home policy due to the lockdown enforcement by the government of every country.

Various industries around the globe are being severely affected by the COVID-19-induced

recession; however, impact on the technology sector during the crisis was comparatively lesser

than the rest of the economy. OTT subscriptions have observed a surge during the pandemic in

terms of both time spent as well as newer audiences. Owing to this growing popularity of OTT

platforms, various streaming service providers are observing growth in their subscriptions as

well as revenue during the COVID-19 crisis. For instance, Netflix reached about 15.8 million paid

subscribers in January to March 2020 amid the pandemic, registering a profit of around $709

million on revenue of $5.8 billion during that period. 

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/2230

Furthermore, largest media companies such as AT&T WarnerMedia, Disney, and Comcast-

NBCUniversal are shifting their focus from traditional pay-TV ecosystem toward OTT service

offerings. In addition, these companies have decided to reduce their future investments in it, and

are planning to place most of their best content onto their OTT services, which is expected to

make the over-the-top market competitive in nature and will positively impact the revenue

generation through these services.

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia. 

If you have special requirements, please tell us, and we will offer you the report as per your

requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market. 

https://www.alliedmarketresearch.com/purchase-enquiry/2230
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About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients in making strategic business decisions and

achieving sustainable growth in their respective market domains. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry. 

Contact:   

David Correa 

5933 NE Wi  

Toll-Free: 1-800-792-5285 

UK: +44-845-528-1300n Sivers Drive 

#205, Portland, OR 97220 

United States 

Hong Kong: +852-301-84916 

India (Pune): +91-20-66346060 

Fax: +1-855-550-5975 

help@alliedmarketresearch.com 

Web: https://www.alliedmarketresearch.com 

Follow Us on: LinkedIn Twitter

David Correa

Allied Market Research

+1 503-894-6022

email us here

Visit us on social media:

Facebook

Twitter

https://www.alliedmarketresearch.com/tv-analytics-market-A06071
https://www.alliedmarketresearch.com
http://www.einpresswire.com/contact_author/4560982
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market


LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/697011756

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/697011756
https://www.einpresswire.com/editorial-guidelines

