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Marketscience Releases Thought Leadership
on the Transformative Impact of Al in

Marketing Analytics

The piece explores the practical
applications of Al in Marketing Analytics
while highlighting the challenges and
limitations businesses should be aware

of.

NEW YORK, NEW YORK, UNITED
STATED, March 27, 2024
/EINPresswire.com/ -- Marketscience, a
leading provider of marketing analytics
solutions, has published a new thought
leadership piece that delves into the
game-changing role of artificial
intelligence (Al) in marketing analytics,
specifically in the field of marketing
mix modeling (MMM). The article, titled
"Harnessing the Power of Al in
Marketing Analytics," explores the
practical applications of Al in marketing
analytics, while also highlighting the
challenges and limitations that
businesses may face in adopting this
technology.
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The article emphasizes that Al is transforming the way businesses approach marketing analytics,
enabling them to make data-driven decisions with unprecedented speed and scale. Al-driven
technologies leveraging advanced algorithms and data processing enable a faster start to the
marketing analytics process and provide marketers with deeper insights, improved decision-
making capabilities, and enhanced personalization. This allows for more efficient and effective
allocation of marketing budgets, ensuring businesses remain competitive in a rapidly changing

marketplace.

However, the article also acknowledges that the adoption of Al in marketing analytics comes with


http://www.einpresswire.com
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its own set of challenges and
limitations. One of the main concerns
is the responsible use of Al, as it
requires a deep understanding of the
technology and its potential biases and
analytical limitations. Challenges such
as the ability of Al technology to infer
true causality in marketing
relationships as well as data quality
and privacy concerns must be
navigated responsibly and knowingly.
Human input in the development of
marketing effectiveness models and
expertise in interpreting and validating
the results produced by Al algorithms
will ensure their accuracy and relevance.

1 t -
= ; e
v N 2 - Th \
N 3
4 E iz -
o \\..
' 7
Sk ; 7
| T <
N 3 |

Marketer's Guide To Measurement - Blog Series

“Artificial Intelligence is reshaping marketing analytics, and, as a company, we are committed to
embracing the new technology and providing our clients with the benefits it has to offer through
our analytical solutions”, said Sebastian Shapiro, Executive Partner and Co-Founder at
Marketscience. “At the same time, we believe that it is crucial to acknowledge the areas where it
should be used with caution to ensure that clients get robust and accurate insights from their
marketing ROl and budget optimization results.”

Marketscience's thought leadership piece, part of the Marketer’s Guide to Measurement series,
serves as a valuable resource for businesses looking to leverage Al in their marketing analytics.
With this new knowledge, businesses can make informed decisions about incorporating Al into
their marketing strategies and gain a competitive edge in the market.

For more information on how Al is transforming marketing analytics, read the full article on the
Marketscience website www.market.science or contact us at inquiries@marketscience.co.

About Marketscience

Marketscience is an award-winning independent consultancy providing advanced marketing
effectiveness measurement and optimization services globally. The company enables clients to
answer key questions around the performance of their online and offline marketing investments
and provides business-focused insights and actionable solutions, facilitating the adoption of
optimal strategies. Leveraging academically and commercially proofed solutions, the experience
and expertise of a diverse team of professional, and Al-powered tools and technology, the
company provides bespoke advice to help clients make smarter marketing decisions and grow
their business.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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