
Business Reporter: Managing the new
cookieless era and varying attitudes to cold
messaging

How providers of compliant sales prospecting tools can help

LONDON, UNITED KINGDOM, April 1, 2024 /EINPresswire.com/ -- In an article published on

Business Reporter, Dealfront explains how B2B businesses should adapt to a changing market in

2024, while the fundamentals of sales remain intact. The first major change is Google’s and

Yahoo’s announcement that new regulations for sending bulk emails using their email services

will prevent companies from sending out thousands of emails every day. Although bulk emails

are handy when sending out cold emails, they come with downsides as they make

personalisation – a new table stakes of marketing – impossible. But personalizing bulk emails is

not the only problem when generating leads in the EU – compliance is a huge consideration too.

It’s also important to remember that in the European Union, with very limited exceptions,

companies need to have consent to send emails to both businesses and individuals they’ve

never contacted before.

The tide will also be turning on third-party cookies in 2024 as Google is sunsetting them for

good. However, third-party cookies aren’t the only source of truth in B2B marketing and sales.

Zero-party data gained directly from a business’s customers and target audiences, as well as

first-party data sourced by the business via its own website and platforms are becoming the new

stars of post-cookie marketing.

Social media and social selling are already trending in B2B marketing too. Sending out direct

messages (DMs) on LinkedIn, for example, to pitch a brand’s products, is a widely adopted

practice. However, recent case law in Germany indicates that courts might qualify social selling

and DMs as cold emails and therefore subject to the same regulations. Compliant outreach

always depends on the region and the country a business is selling to. To navigate the

complexities of data compliance, companies will need compliant sales prospecting or sales

intelligence tools. Leadfeeder by Dealfront, for example, can track a website’s traffic in a GDPR-

compliant way that enables businesses to learn what their customers and prospects are

interested in.

To find out more about how to conduct cold outreach campaigns compliantly, read the article.

http://www.einpresswire.com
https://www.dealfront.com/blog/first-party-data-importance/
https://www.dealfront.com/web-visitors/
https://www.business-reporter.co.uk/management/the-burning-questions-in-b2b-sales-in-europe-for-2024--and-the-answers


About Business Reporter

Business Reporter is an award-winning company producing supplements published in The

Guardian and City AM, as well as content published on Business Reporter online hubs on

Bloomberg.com, Independent.com, Business Insider Germany and Le Figaro, delivering news

and analysis on issues affecting the international business community. It also hosts conferences,

debates, breakfast meetings and exclusive summits.

www.business-reporter.co.uk

About Dealfront

Dealfront is the Go-to-Market Platform for Europe that gives sales and marketing teams

everything they need to win leads and close deals. As the joint merger of Germany’s Echobot and

Finland’s Leadfeeder, Dealfront’s EuroNative AI understands the nuances in European data,

languages, culture, and regulations. It collects data and provides insights that other tools can’t,

while offering transparency and navigating Europe’s complex compliance standards. Dealfront’s

platform gives businesses the competitive advantage that other tools can't.

www.dealfront.com
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This press release can be viewed online at: https://www.einpresswire.com/article/699738335

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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