
Viral US app "NGL" finds success in new
markets

The NGL app first went #1 on the App Store in 2022.

The app is currently experiencing its biggest surge

since 2022.

The NGL app, a leading Gen Z social

media platform, is experiencing a new

wave of popularity.

VENICE BEACH, CALIFORNIA, UNITED

STATES, April 16, 2024

/EINPresswire.com/ -- In a remarkable

display of global appeal, the NGL app,

known for its Q&A messaging service,

has found success in new countries,

with surges in downloads particularly

noted in the Philippines, Mexico,

Vietnam, and Brazil. This international

growth spurt follows the app's recent

viral status and its strategic expansion

to include additional language

options.

The app's newfound popularity in

these diverse markets underscores the

universal desire for platforms that

support open and honest

communication. NGL's commitment to providing a safe and private environment for users to

express themselves has resonated with a global audience, leading to a significant increase in its

user base.

"We're extremely glad to welcome these new markets into our NGL community," says Ebhan King

from NGL. "Since 2022, we've been leading the Gen Z social media space in the US; we can't wait

to bring that experience to all of our new users abroad as well."

The Philippines, Mexico, Vietnam, and Brazil represent a broad spectrum of languages and

cultures, yet the app's features have managed to strike a chord with users in these regions. The

introduction of new language options has played a crucial role in this success, allowing users to

interact with the app in their native language, thus enhancing the overall user experience.

http://www.einpresswire.com
https://ktla.com/business/press-releases/ein-presswire/699327578/ngl-app-goes-viral-again-a-new-wave-of-us-popularity/


NGL's virality can be attributed to its unique value proposition in the social media landscape,

where anonymity can foster a more candid exchange of thoughts and questions. The app's

design encourages users to engage in conversations that might otherwise be hindered by social

constraints or the fear of judgment.

As NGL continues to expand its global footprint, the company remains focused on maintaining

the app's core values of privacy and user-centricity. The team behind NGL is dedicated to

continuous improvement, ensuring that the app remains a safe and welcoming platform for new

users from around the world.

For more information on the NGL app and its international success, please visit the NGL

website.

About NGL:

NGL is a fresh take on Q&A; the app provides a safe space for users to be their authentic selves,

without the unrealistic expectations of traditional social media. NGL launched on November 7th,

2021, hailed from a small group of friends in Venice Beach, California. NGL’s founders saw the

state of social media and its detachment from reality, and they wanted to make a change… so

they did! NGL first went #1 on the App Store in the summer of 2022, and since then, it’s helped

more than 200 million users to be their authentic selves online.
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This press release can be viewed online at: https://www.einpresswire.com/article/703929782

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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