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For many providers, the turbo-charged demand for

wound care has the potential to expose some of the

health care industry’s vulnerabilities in wound care

PHILADELPHIA, PA, UNITED STATES, April 24,

2024 /EINPresswire.com/ -- The global wound

care market will experience unprecedented

growth over the next 7 years, according to

Fortune Business Insights. They say, “The global

wound care market is projected to grow at a

compound annual growth rate (CAGR) of about

6.3%, from about US$20 billion in 2023 to US$30

billion by 2030.”

https://www.fortunebusinessinsights.com/woun

d-care-market-103268).  Other experts attribute

the dynamic growth projection to post-pandemic

pent-up demand, longevity enlarging the senior

population and increasing obesity and diabetes worldwide, among other factors

(https://www.liebertpub.com/doi/10.1089/wound.2023.0150).

According to wound care thought leader, David Navazio, President & CEO of Gentell, "For many

The wound care industry

faces vulnerabilities, but it is

also facing tremendous

opportunities to harness

innovation & technology to

create evolution designed to

improve the quality of

wound care.”

David Navazio - President &

CEO, Gentell

wound care providers, such as hospitals and nursing

homes, this turbo-charged demand has the potential to

create challenges by exposing some of the health care

industry’s wound care vulnerabilities.  Shortages in

qualified personnel and supply chain issues, among other

factors, can increase risk and liability, in our industry,

resulting from reduced quality levels of patient care.”

Navazio has identified five key vulnerabilities the wound

care industry is facing.  He believes these must be

addressed to maintain high standards in the face of this

new environment. They include: 
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1) Inefficiencies in distribution.  

Navazio observes that in the wound care industry, the distribution chain goes from

manufacturers through distributors to providers.  Evolving this process to an integrated vertical

distribution system will eliminate a number of steps which have become hurdles that slow or

impede the flow of wound products to patients.  Navazio says, “Wounds can’t wait for a late or

absent UPS or FEDEX driver.”

2) Re-concepting the idea of who is the “end-user”.

When Amazon delivers, it delivers a customized order direct to the customer.  Our industry

needs to re-concept our idea of what or who is an end-user, switching from provider to patient.

The current mass approach to wound product delivery, where cases of product are delivered to

providers and then picked and parceled out to each patient, is inefficient with a great propensity

for errors and delays.   Wound care in the future needs to become patient-focused where

manufacturers deliver a customized daily treatment bundle, direct to each patient.

3) Disconnected wound care data.

In many facilities today, data is kept the old-fashioned way in disconnected digital files, or even in

manual files.  Going forward, data must be centralized and tracked throughout a system that

includes the manufacturer. Doing so will make distribution more efficient and reduce errors.  In

addition, by amassing a database of wound care knowledge, our industry will be better able to

track and analyze data, on a larger scale, leading to improved wound care performance and best

practices.

4) Making wound care learning and development a higher priority.

For too long, wound care itself had been seen as a negative, something to be discussed in

hushed tones.  Staff training was limited or non-existent.  As our industry continues to bring

wound care out into the open in order to manage it more effectively, continuing education must

be institutionalized as a key element of organizational Wound Care Culture™.

5) Keeping frequency and consistency levels high. 

Our research has shown that one of the keys to wound care success is due to the greater

frequency of care in changing dressings. However, the increased demand threatens to reduce

the frequency of care due to staffing and economic factors when in fact the opposite is true: care

frequency speeds recovery, leading to requiring fewer personnel and materials, after all.

Said Navazio, "The wound care industry is facing vulnerabilities, but it is also facing tremendous

opportunities to benefit from innovation and technology to create much-needed evolution in our

industry developing a Wound Care Culture™ designed to significantly improve the quality of

wound care for our patients.” 
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