ﬁPREsswiRE

Non-Alcoholic Drinks Market to Reach
$2,134.6 Billion by 2030, Fueled by
Urbanization and Health Awareness

The global non-alcoholic drinks market is
projected to grow at a CAGR of 6.8% from
2022 to 2031, driven by factors such as
urbanization

WILMINGTON,NEW CASTLE,
DELAWARE, UNITED STATES, April 29,
2024 /EINPresswire.com/ -- Allied
Market Research recently published a
report titled “Non-alcoholic Drinks
Market by Product Type (Soft Drinks,
Premium Water, Tea & Coffee, Juice,
Dairy Drinks, and Others), Distribution
Channel Supermarket/Hypermarket,
Convenience Stores, Specialty Stores,
Online Retails, and Others), and Price

Global
Non-Alcoholic Drinks
Market

OPPORTUNITIES AND FORECAST,
2014-2022

Global Non-Alcoholic Drinks
Market is expected to reach
$2089.7 billion by 2022,

Growing at a CAGR of 4.31%
(2014-2022)

Non Alcoholic Drinks Market

Point (Standard, Premium, and Luxury): Global Opportunity Analysis and Industry Forecast,
2022-2031". As per the report, the global non-alcoholic drinks industry accounted for $820.0
billion in 2020 and is expected to reach $2,134.6 billion by 2030, growing at a CAGR of 6.8% from

2022 to 2031.
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Bees are one of the most
hard-working insects on the
planet, pollinating and
thereby reproducing many
cultivated and wild plants.”
Allied Market Research

rise in urbanization, increased disposable income in
developing countries, and surge in prevalence of diseases
due to unhealthy lifestyle have boosted the growth of the
global non-alcoholic drinks market. However, stringent
government regulations associated with sugary drinks,

preservatives, and additives hinder market growth. On the

contrary, surge in awareness of health and wellness among millennials and consumers would

open new opportunities in the future.


http://www.einpresswire.com
https://www.alliedmarketresearch.com/non-alcoholic-drinks-market
https://www.alliedmarketresearch.com/non-alcoholic-drinks-market
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The Covid-19 pandemic created challenges in manufacturing of several non-alcoholic drinks.
Moreover, cancellation of international sports events significantly declined their demand.
However, as the world is slowly recovering from the pandemic, the market is expected to get
back on track soon.

The soft drinks segment dominated market growth

By product type, the soft drinks segment held the largest share in 2020, accounting for nearly
two-fifths of the global non-alcoholic drinks market, due to its wide market penetration, rise in
socialization among consumers, and innovations in the category. However, the juice segment is
expected to manifest the highest CAGR of 8.1% during the forecast period due to rise in demand
for nutritional diet and drinks among consumers.
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By distribution channel, the online retail segment is projected to register the highest CAGR of
7.5% during the forecast period, due to rise in production penetration and increase in mobile
users. However, the supermarket/hypermarkets segment held the largest share in 2020,
contributing to nearly two-fifths of the global non-alcoholic drinks market, owing to advent of
modern trades, bulk buying tendency, and rise in consumer interest over one-stop shopping
places.
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By region, the global non-alcoholic drinks market across Asia-Pacific, followed by North America,
held the largest share in 2020, accounting for nearly one-third of the market. Moreover, the
region is expected to showcase the highest CAGR of 8.0% during the forecast period, owing to
rise in demand from millennials from developing countries including Thailand, India, and
Indonesia.
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Allied Market Research (AMR) is a full-service market research and business consulting wing of
Allied Analytics LLP, based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality "Market Research
Reports" and "Business Intelligence Solutions." AMR has a targeted view of providing business
insights and consulting to assist its clients in making strategic business decisions and achieving
sustainable growth in their respective market domains.

We have professional corporate relations with various companies, and this helps us dig out
market data that helps us generate accurate research data tables and confirms the utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high-quality data
and help clients in every way possible to achieve success. Each and every piece of data
presented in the reports published by us is extracted through primary interviews with top
officials from leading companies in the domain concerned. Our secondary data procurement
methodology includes deep online and offline research and discussion with knowledgeable
professionals and analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/707376387

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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