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Herbal Nutraceuticals Market to See Stunning
Growth: $48.4billion with a CAGR of 7.55%

Global herbal nutraceuticals market size
was valued at $28,329.7 Mn in 2019, and
is projected to reach $48,446.5 Mn by Nutraceuticals
2027, registering a CAGR of 7.55% Market

OPPORTUNITIES AND FORECAST,
2021-2027
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/EINPresswire.com/ -- The demand for e |
herbal nutraceuticals is expected to vl staCAGE of
increase during the forecast period, (0212020

owing to rise in number of health
conscious customers across the world,  Herbal Nutraceuticals Market

In addition, presently people are

consuming herbal nutraceuticals to

boost their immunity against the novel coronavirus. Hence, such factors are expected to boost
the market growth.

Request Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-
sample/A06743

Herbal nutraceuticals help in maintaining health and act against nutritionally induced acute and
chronic diseases, which promotes optimal health, longevity, and quality of life. Some common
herbal nutraceuticals include aloe vera, turmeric, ginger, and garlic. These herbal nutraceuticals
are available in different formats in the market, which include capsules, tablets, liquids, spray,
syrups, and powders. In addition, expansion of distribution channels such as online stores,
supermarkets, hypermarkets, and pharmacy has made these herbal nutraceuticals easily
available to customers, which, in turn, contributes tothe market growth. Moreover, enhancing
immunity power is one of the new herbal nutraceuticals market trends now.

The key players operating in the global herbal nutraceuticals industry include Now foods,
Herbochem, OREGON'S WILD HARVEST, Gaia Herbs Farm, Nature’s Bounty. Bio Botanica INC.

Herb Pharma (Pharmaca),Solaray, Pure Encapsulations, LLC,and Solagar

The global herbal nutraceuticals market analysis is segmented on the basis of product type,
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nature, form, sales channel, and region. By product type, it is classified into ginger, garlic,
turmeric, aloe vera, green tea and Others. By nature, it is divided into conventional and organic.
By form, the market is segmented into capsules & tablets, powder, liquid, and others. Based on
distribution channel, the market is segregated in to pharmacy, online store,
supermarket/hypermarket and others. Region wise, the market is analyzed across North America
(the U.S., Canada, and Mexico), Europe (Germany, France, UK, Italy, and rest of Europe), Asia-
Pacific (China, India, Japan, Indonesia and rest of Asia-Pacific), and LAMEA (Latin America, Middle
East and Africa).

Buy Now: https://www.alliedmarketresearch.com/checkout-
final/33ebfe8de1345bd2fd111b8c84cb6496

By product type, the green tea segment is anticipated to grow at the highest CAGR during the
forecast period. This is attributedto rise in consumer awareness regarding health benefits
associated with consumption of green tea and its easy availability in various formats in the
market.

Moreover, bynature, the organic segment in the herbal nutraceuticals market is anticipated to
grow at the highest CAGR, in terms of value sales, during the herbal nutraceuticals market
forecast period. Rise in number of health-conscious consumers along with rise in consumer
awareness regarding health benefits associated with consumption of organic herbal
nutraceuticals are the major factors that drive growth of the organic herbal nutraceuticals
market.

For Purchase Enquiry at: https://www.alliedmarketresearch.com/purchase-enquiry/A06743

Furthermore, by sales channel, the online store segment is anticipated to be the fastest growing
segment, in terms of value sales, during the forecast period, owing to the rise in use of online
platforms or e-commerce for purchase of herbal nutraceuticals among customers. This is
attributed to easy availability of different brands of herbal nutraceuticals on online platform.
Moreover, this sales channel also provides information about the products such as their health
benefits, dosage direction, and ingredients. Moreover, online store has time-saving features and
the facility of home delivery, which has increases consumers inclination towards online stores. In
addition, owing to the COVID -19 pandemic, consumers are restraining themselves to go outside
their homes and in crowded places such as supermarkets and hypermarket, which, in turn, has
increased distribution of herbal nutraceuticals through online stores.

Request For Customization: https://www.alliedmarketresearch.com/request-for-
customization/A06743

Key findings of the study

By product type, the ginger segment accounted for the highest herbal nutraceuticals market
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share in 2019, growing at a CAGR of 6.20% from 2021 to 2027.

By nature, the conventional segment accounted for the highest market share in 2019, growing at
a CAGR of 7.30% from 2021 to 2027.

By form, the capsules & tablets segment accounted for the highest market share in 2019,
growing at a CAGR of 6.70% from 2021 to 2027.

By sales channel, the online store segment accounted for the highest market share in 2019,
growing at a CAGR of 6.56% from 2021 to 2027.

By Region, Europe occupied maximum share in the herbal nutraceuticals market in 2019 and is
expected to dominate the market during the forecast period.

David Correa

Allied Market Research
+1 503-894-6022

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

Other

This press release can be viewed online at: https://www.einpresswire.com/article/707669775

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/4633448
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.linkedin.com/newsletters/construction-and-materials-6912672410819330049/
https://medium.com/@vijay.conma
https://www.einpresswire.com/article/707669775
https://www.einpresswire.com/editorial-guidelines

