
Australia Period Care Market to See Stunning
Growth: $1,028.7 Million with a CAGR of 5.3%
From 2021 to 2030

Australia Period Care Market Size, Share

The period underwear segment is

estimated to witness the fastest growth,

registering a CAGR of 7.4% during the

forecast period.

WILMINGTON, NEW CASTLE,

DELAWARE 19801 USA, UNITED STATES,

May 3, 2024 /EINPresswire.com/ --

According to a new report, According to

a new report, Australia Period Care

Market by Product Type, Distribution

Channel: Opportunity Analysis and

Industry Forecast, 2021-2030. The

report provides a detailed analysis of

the top investment pockets, top winning strategies, drivers & opportunities, market size &

estimations, competitive landscape, and changing market trends. The Australia period care

market was valued at $630.0 million in 2020, and is projected reach $1,028.7 million by 2030,

registering a CAGR of 5.3% from 2021 to 2030.

The pure play online

segment is estimated to

witness the fastest growth,

registering a CAGR of 7.4%

during the forecast period.”

Roshan Deshmukh

Download Sample Report

@https://www.alliedmarketresearch.com/request-

sample/14685

Increase in focus on product innovations and surge in

emphasis on tampons made of organic and biodegradable

materials are the factors expected to fuel the growth of the

period care market in Australia. The reusable period care

products have gained traction in the past few years. There are many people who cannot afford

the costs of buying menstruation care products regularly.

The period care market in Australia has experienced notable growth in recent years, driven by

increasing awareness of feminine hygiene and greater availability of sanitary pads. Despite
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lingering social taboos surrounding menstrual hygiene in certain regions, government-led

initiatives promoting personal hygiene have spurred demand for period care products

nationwide. This heightened interest among women has also extended to alternative products

such as panty liners and period underwear, reflecting a growing preference for innovative,

reusable, and environmentally friendly options.

Concerns regarding the health and environmental impacts of traditional menstrual products

have prompted a shift towards eco-friendly and biodegradable alternatives. Menstrual cups,

reusable pads, and sanitary underwear have emerged as popular choices among women

seeking sustainable and safe options. Furthermore, market growth is fueled by ongoing product

innovation efforts by manufacturers, who continually strive to meet the evolving needs and

preferences of consumers.

The adoption of reusable menstruation care products is on an increase owing to the rise in

emphasis on the sustainable products. Most of the disposable period care products are made

using plastic, which is non-biodegradable and they harm the environment. Disposable sanitary

pads are one of the highest waste generators in Australia.

The Australia period care market is segmented on the basis of product type and distribution

channel. By product type, the market is categorized into sanitary pads, tampons, panty liners &

shields, period underwear, and menstrual cups. Sanitary pads are the most commonly used

feminine hygiene products and are expected to grow at significant rate owing to increase in

demand, rise in awareness, and increased government initiatives regarding menstruation care.

By distribution channel, the market is divided into discount department store, department store,

grocery store, pure play online, dollar stores, specialty/independent store, retail pharmacy, brick

mortar online, and convenience store.

Browse Full Report @https://www.alliedmarketresearch.com/checkout-

final/36407ca30cb6f7eed059322c0a44ec39

Sanitary pads, tampons, panty liners, menstrual cups, and period underwear are considered as

the menstrual care or period care products. These products help absorb the menstrual fluid.

Sanitary pads are the most commonly used menstrual care products among all types of period

care products due to its higher penetration in Australia. Moreover, increase in number of

working women in Australia has fuelled the growth of the market. Increased government

initiatives to spread awareness regarding period care boosts the growth of the Australia period

care market. The Sustainable Period Project is an initiative in Australia that helps in educating the

Australian women regarding the reusable and sustainable period care options.

The key market players profiled in this report include Unicharm Corporation, Kimberly-Clark

Corporation, Procter & Gamble Co., Edgewell Personal Care Company, Knicked, Wunderthings,

Modibodi, Love Luna, Juju, and Bonds. The industry is robust in nature with the presence of

several large players.
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ᵀ�ᵃ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ� ᵂ�ᵂ� ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵁ� ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�:

ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�: The period care market in Australia has seen a surge in

innovative products beyond traditional disposable pads and tampons. Menstrual cups, reusable

cloth pads, period underwear, and organic disposable products have gained popularity, offering

consumers a wider range of options to choose from based on their preferences and needs.

ᵀ�ᵂ�ᵁ�ᵂ�ᵂ� ᵂ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�: There's a growing emphasis on sustainability within the period care

industry, with more consumers opting for eco-friendly and reusable alternatives to reduce

environmental impact. This shift aligns with broader trends toward sustainability and conscious

consumerism, driving demand for products that are not only effective but also environmentally

responsible.

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵁ�ᵃ� ᵁ�ᵂ�ᵁ� ᵀ�ᵃ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�: Organizations and activists in Australia have been working tirelessly

to raise awareness about menstrual health and advocate for menstrual equity. Initiatives such as

campaigns to end period poverty, promote menstrual education in schools, and advocate for

access to affordable and safe period products have gained momentum, contributing to a more

informed and supportive environment for menstruators.

ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵃ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�: There have been efforts to address period poverty and improve access to

period products through policy changes at various levels of government. Some Australian states

have implemented initiatives to provide free menstrual products in schools, workplaces, and

public facilities, aiming to ensure that menstruators have equitable access to essential period

care resources.

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�: The proliferation of digital platforms and social media has

facilitated greater access to menstrual health information and resources. Online platforms, apps,

and social media campaigns play a crucial role in destigmatizing menstruation, providing

educational content, and fostering supportive communities where individuals can share

experiences and seek advice related to period care.

ᵀ�ᵁ�ᵃ� ᵀ�ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�:

○ The report provides an extensive analysis of the current & emerging trends and opportunities

in the Australia period care market.

○ It provides detailed qualitative and quantitative analyses of current trends and future

estimations, which help understand the prevailing market opportunities.

○ A comprehensive analysis of factors that drive and restrict the growth of the Australia period

care market is highlighted in the study.

○ An extensive analysis of the Australia period care market is conducted by following key product

positioning and monitoring the top competitors within the market framework.



Enquire More About this Report @https://www.alliedmarketresearch.com/purchase-

enquiry/14685

ᵁ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ� ᵁ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�:

• Mergers and acquisitions should be well-planned by identifying the best manufacturer.

• Sort new clients or possible partners into the demographic you’re looking for.

• Suitable for providing dependable and high-quality data and analysis to assist your internal and

external presentations.

• Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

can intervene.

• To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects.

• Recognize newcomers with potentially strong product portfolios and devise effective counter-

strategies to acquire a competitive edge.

• To develop effective R&D strategies, gather information, analysis, and strategic insight from

competitors.

ᵁ�ᵁ�ᵁ�ᵁ� ᵀ�ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ� "ᵀ�ᵀ�ᵁ� ᵀ�ᵃ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�:

○ Organic Tampons Market Will Show An Increase Of By 2027, Report

○ Period Panties Market to Witness a Pronounce Growth During 2020-2027

○ Organic Feminine Care Market Growth Opportunities In Global Industry By 2020-2027

https://www.alliedmarketresearch.com/organic-feminine-care-market-A07066

○ Tissue Paper Market Will Show An Increase Of By 2030, Report

https://www.alliedmarketresearch.com/tissue-paper-market-A16067

○ Sensitive Skin Wipes Market Opportunity, Estimations, and Analysis

https://www.alliedmarketresearch.com/sensitive-skin-wipes-market-A08034

○ Baby Wipes Market Size, Analysis, Opportunities, Business Outlook

https://www.alliedmarketresearch.com/baby-wipes-market

○ Hosiery Market Size, Growth Analysis, Opportunities, Business Outlook

https://www.alliedmarketresearch.com/hosiery-market

David Correa

Allied Market Research

+1 503-894-6022

email us here

https://www.alliedmarketresearch.com/purchase-enquiry/14685
https://www.alliedmarketresearch.com/purchase-enquiry/14685
https://www.alliedmarketresearch.com/organic-tampons-market-A07036
https://www.alliedmarketresearch.com/period-panties-market-A07659
https://www.alliedmarketresearch.com/organic-feminine-care-market-A07066
https://www.alliedmarketresearch.com/tissue-paper-market-A16067
https://www.alliedmarketresearch.com/sensitive-skin-wipes-market-A08034
https://www.alliedmarketresearch.com/baby-wipes-market
https://www.alliedmarketresearch.com/hosiery-market
http://www.einpresswire.com/contact_author/4641951


Visit us on social media:

Facebook

Twitter

LinkedIn

Other

This press release can be viewed online at: https://www.einpresswire.com/article/708708948

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.linkedin.com/newsletters/construction-and-materials-6912672410819330049/
https://medium.com/@vijay.conma
https://www.einpresswire.com/article/708708948
https://www.einpresswire.com/editorial-guidelines

