
3 Businesses Revolutionise the Market in
Sustainable Ways as Part of the Vision 2045
Campaign

LONDON, UNITED KINGDOM, May 22, 2024 /EINPresswire.com/ -- Acumen Media has a vision to

change the world through the power of visual stories. By showcasing the films of 3 businesses

who place sustainability at the heart of their blueprint, meeting the UN’s 17 Sustainable

Development Goals by 2045 appears closer than ever. 

Launching the Vision 2045 campaign on both Reuters and Acumen Stories gets us closer, not

only to these 17 goals but to a greener and more equitable world. A world which is most aptly

captured through the lens of a camera. The three companies featured in this month’s edition of

the campaign are: Acelen Renewables, IHG Hotels & Resorts, and Nobian. 

Acelen renewables takes Macauba, a Native Brazilian plant, and utilises it to capture and retain

carbon dioxide, trailblazing in decarbonisation within the aviation sector. Since climate change

should be a top priority within the business sphere, particularly within the travel sector which

contributes to 2% of global emissions, Acelen Renewbles is pioneering the way in aviation. By

using Sustainable Aviation fuel (SAF), this innovative business is changing the aviation industry

on an unforeseen scale. 

Meanwhile, IHG Hotels & Resorts understand what makes us human - a curiosity that drives our

desire to travel… With their focus on sustainability within the tourism and hospitality industry,

IHG aims to offer guests sustainable choices when staying in hotels. Guided by the UN’s SDGs,

IHG is committed to making sustainable choices whilst satiating an innate desire to travel and

explore the world. 

Revolutionising chemistry, Nobian utilises the indispensable raw material, salt, to create a

greener chemistry. By transforming salt into other chemicals, the raw material aids in energy

transition. Finally, through their ‘Grow Greener Together’ programme, Nobian makes the goal of

achieving net-zero emissions by 2040, appear obtainable.Distinguishing them from the rest,

Nobian place a huge emphasis on collaboration, purporting that sustainability is an action taken

by a community rather than an individual. 

Take a look at these 3 films to better understand the ways in which business can be made

greener. With a vision to change the world, film can be the catalyst for global transformation. 

http://www.einpresswire.com
https://www.reuters.com/plus/acumen/vision-2045/a-vision-to-change-the-world
https://acumenstories.com/category/vision-2045/


Watch the full Vision 2045 series here on Reuters

About Acumen Media:

Acumen is an international video publisher, utilising film as a medium to communicate the

stories of the world’s biggest businesses to drive global development. Based in London,

Frankfurt, New York and Berlin, Acumen has over 100 employees and through the power of

visual storytelling, it generates narratives that connect people, amplify voices and inspire action.
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This press release can be viewed online at: https://www.einpresswire.com/article/713644086

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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