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Combatting Content Decay: Actual SEO Media,
Inc. Shares Essential Information

Understanding the gravity of content
decay issues, Actual SEO Media, Inc.
shares tips to help businesses keep their
content relevant and useful.

HOUSTON, TX, UNITED STATES, June 6,
2024 /EINPresswire.com/ -- Actual SEO _ M W

Media, Inc. announces strategies to =

combat content decay in 2024. ACI'U al S E D M 2d| a’ In C.
Businesses that want to keep their
online presence relevant face major
challenges from content decay, the
inevitable process by which online
content becomes irrelevant or
outdated with time. Actual SEO Media,
Inc. understands the gravity of such
issues and introduces essential tips to
help businesses deal with content
decay and keep their online content
relevant and interesting.

Actual SEO Media, Inc.

Understanding Content Decay

As touched on above, content decay

occurs when online content gradually Conducting content audits can help ensure content
becomes outdated or loses its relevance.

relevance over time. It encompasses

two main aspects: the obsolescence of

content due to subject matter changes and the decline in user interest, which can lead to a
gradual drop in search traffic.

Changes in the industry, changes in user interests, and technological advancements are a few of
the reasons why content can become outdated. Blog entries about things that have already
happened or products that are no longer in production might not be applicable to the target


http://www.einpresswire.com

audience anymore. A website's search
engine rankings and user engagement
can take a hit when content is
outdated and no longer relevant.

The other major feature of content

decay is the gradual decrease in search s\l ‘ & il S Sl
traffic caused by decreasing user A - o
interest. This drop is usually a sign of : '

more systemic shifts in consumer
tastes and habits. A decrease in user
interest can be caused by various
factors, including the following:

- ex: ‘/
Search Engine Optimization is one way to increase
online visibility for your business.

- Changes in Topic Perceptions
- Technological Disruptions

- Evolving Language

- Decreasing Topic Popularity

All of these factors must be considered when trying to determine the cause of a decline in traffic.
External factors impacting user interest can sometimes be more harmful than the content itself
or the search engine optimization (SEO) strategies that are used.

Content Decay Impacts SEO and User Experience (UX)

Outdated content and declining user interest can significantly impact a website's SEO
performance. Search engines prioritize current and relevant content, so failing to combat
content decay can result in lower search rankings and decreased online visibility. Additionally,
users may feel confused or frustrated when they encounter outdated or irrelevant web pages,
which can result in poor UX.

Search engines like Google and Bing strive to provide users with the most up-to-date and
relevant results, so they are constantly updating their algorithms. The moment online content no
longer aligns with the standards of a search engine's guidelines, it will lose its ranking power.
Due to this, websites may see a drop in organic traffic as they lose ground to competitors that
consistently provide better, more up-to-date content.

Bounce rates can be increased when content is no longer aligned with the times because users
exit the site immediately upon discovering the information is no longer useful. Speedy exits send
a message to search engines that the content is not valuable, which leads to a drop in search
rankings for that content.

An unsatisfactory UX can discourage users from returning to a site, diminishing the website's



overall effectiveness in achieving its goals, whether it's providing information, facilitating
transactions, or building community with others. Furthermore, a website that continues to offer
outdated information can harm its online reputation, decreasing user loyalty and brand
credibility over time.

How to Combat Content Decay

In order to tackle content decay, businesses must find ways to update or repurpose old content
on their websites. It is necessary for businesses to conduct content audits on a regular basis,
figure out the context of outdated material, and employ tactics to ensure removing every
instance of outdated content is not necessary. Reading about the past can help put the present
and future of a business, industry, or subject into perspective.

Records of previous occurrences, changes to products, or industry advancements can be
valuable resources for search engines and users alike. Evaluating old content is crucial for
deciding whether to archive, update, or repurpose it based on its historical value.

Updating content involves incorporating new information, fixing outdated facts, and improving it
with current trends and data. Businesses can keep their content relevant, useful, and current,
which in turn keeps it high in search engine rankings and keeps users engaged.

Another effective way to combat content decay is to repurpose old content. This can mean
transforming a blog post into an infographic, video, or social media series. By repurposing
materials, companies can reach new customers and give old content a second chance at
success.

Finally, archiving content is a useful tactic to employ when content no longer serves its original
purpose but holds historical significance. Usually located in a specific area of a website, archived
content should be easily identifiable and accessible. This method ensures that the information
does not conflict with a site's more recent content while preserving it for users who might find it
useful.

Mitigating User Confusion

Annotation and redirects are useful tools for reducing user confusion when they encounter out-
of-date pages. Notifications or banners placed prominently can indicate that a page contains
historical content.

Furthermore, older references or screenshots can be better understood with the original
publication dates and inline comments. To improve UX and ensure site visitors find the
information they need, redirects can be used to take them from old, irrelevant pages to newer
content.



As a leading Houston SEO company, Actual SEO Media, Inc. empowers its clients to maximize
their digital marketing potential. By harnessing the power of search engine optimization in the
face of content marketing and inevitable decay, the company helps businesses expand their
online reach and establish a stronger presence on the Internet. Actual SEO Media, Inc. is always
researching the most current SEO methods and technology. They believe in informing people
about what is out there and what to look for when selecting the best SEO agency. For more
information, contact the owners, Jamin Mootz and Benjamin Thompson, at (832) 834-0661 or by
email at info@actualseomedia.com.

Jamin Mootz

Actual SEO Media, Inc.
+1 832-834-0661
email us here

This press release can be viewed online at: https://www.einpresswire.com/article/717183110
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