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Camping Tent Market Size, Industry Share,
Growth Drivers and Forecast 2024-2032

IMARC Group expects the market to reach
US$ 5.1 Billion by 2032, exhibiting a
growth rate (CAGR) of 5.7% during 2024-
2032.

BROOKLYN, NY, UNITED STATES, July 1,
2024 /EINPresswire.com/ -- The latest
report by IMARC Group, titled ROF Rl
“Camping Tent Market: Global Industry Camping Tent Markt o

Trends, Share, Size, Growth,

Opportunity, and Forecast 2024-2032,"

offers a comprehensive analysis of the camping tent market. The report also includes competitor
and regional analysis, along with a breakdown of segments within the industry.

The global camping tent market size reached US$ 3.0 Billion in 2023. Looking forward, IMARC
Group expects the market to reach US$ 5.1 Billion by 2032, exhibiting a growth rate (CAGR) of

5.7% during 2024-2032.
Camping Tent Market Trends:

The global camping tent market experiences growth driven by several key factors that shape its
trajectory. Increasing participation in outdoor recreational activities, including camping, hiking,
and adventure sports, drives demand for camping tents. The growing popularity of eco-tourism
and outdoor experiences encourages consumers to invest in durable and weather-resistant
tents for extended outdoor stays. Technological advancements in tent materials, such as
lightweight fabrics, UV-resistant coatings, and improved waterproofing, enhance comfort and
durability, appealing to outdoor enthusiasts.

Moreover, social media and digital platforms promote outdoor lifestyles, influencing consumer
purchasing decisions and boosting market growth. Additionally, innovations in tent design,
including quick-setup features and modular systems, cater to diverse camping preferences and
enhance user convenience.

Request to Get the Sample Report: https://www.imarcgroup.com/camping-tent-
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https://www.imarcgroup.com/camping-tent-market
https://www.imarcgroup.com/camping-tent-market/requestsample

market/requestsample

Camping Tent Market Scope and Growth Analysis:

The global camping tent market encompasses various segments, including family tents,
backpacking tents, and specialty tents for different outdoor activities. Geographically, North
America and Europe dominate the market due to high camping participation rates and strong
consumer spending on outdoor gear. Asia-Pacific emerges as a growing market driven by
increasing disposable incomes and a burgeoning interest in outdoor recreation. Market analysis
reveals a competitive landscape with key players focusing on product innovation, sustainability,
and expanding distribution channels.

Factors such as seasonal variations in camping activities, outdoor regulations, and consumer
preferences for eco-friendly products influence market dynamics. The integration of smart
technologies, such as loT-enabled tents and solar-powered accessories, represents emerging
trends shaping the future of the global camping tent market, catering to evolving consumer
needs and enhancing outdoor experiences worldwide.

View Full Report with TOC & List of Figure: https://www.imarcgroup.com/camping-tent-market

Competitive Landscape:

The competitive landscape of the market has been studied in the report with the detailed
profiles of the key players operating in the market.

+ AMG GROUP

* Hilleberg

* Newell Brands

* Johnson Outdoors Inc.

« Oase Outdoors

+ Big Agnes

+ Exxel Outdoors

* NEMO Equipment

+ Sports Direct International
« Simex Outdoor International
+ Skandika

* Snugpak

* VF Corporation

Camping Tent Market Segmentation:

Our report has categorized the market based on region, tent type, tent capacity, end use and
distribution channel.
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https://www.imarcgroup.com/camping-tent-market

Breakup by Tent Type:

* Tunnel Tent

* Dome Tent

+ Geodesic Tent
* Others

Breakup by Tent Capacity:

* One Person

« Two Persons

* Three or More Persons
Breakup by End Use:

* Recreational Activities

+ Military and Civil

+ Others

Breakup by Distribution Channel:
+ Specialty Sporting Goods Stores
+ Supermarkets and Hypermarkets
* Online Stores

* Others

Breakup by Region:

North America (United States, Canada)

+ Europe (Germany, France, United Kingdom, Italy, Spain, Others)

Asia Pacific (China, Japan, India, Australia, Indonesia, Korea, Others)

« Latin America (Brazil, Mexico, Others)

Middle East and Africa (United Arab Emirates, Saudi Arabia, Qatar, Iraqg, Other)

Key highlights of the report:

Market Performance (2018-2023)
Market Outlook (2024-2032)
Porter’s Five Forces Analysis
Market Drivers and Success Factors
SWOT Analysis

Value Chain



+ Comprehensive Mapping of the Competitive Landscape
About Us

IMARC Group is a leading market research company that offers management strategy and
market research worldwide. We partner with clients in all sectors and regions to identify their
highest-value opportunities, address their most critical challenges, and transform their
businesses.

IMARC's information products include major market, scientific, economic and technological
developments for business leaders in pharmaceutical, industrial, and high technology
organizations. Market forecasts and industry analysis for biotechnology, advanced materials,
pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing
methods are at the top of the company’s expertise.
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IMARC Services Private Limited
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